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Roeser Talks with FDR 
On Oil in Defense Plan 


AUSTIN—Fast-moving war developments in Europe, 
turning back tankers loaded with Texas crude, caused 
Texas Railroad Commission to call a statewide meet- 
ing of producers to consider shutting in Texas fields. 

Meanwhile, Charles Texas oil man, after 
discussing the oil situation and national defense with 
President Roosevelt at the White House, telegraphed 
the Texas commission urging 


Roeser, 


reduced allowables _ in- 


stead of shutdowns. Page 5. 


S.A.E. Meeting Draws Large Crowd 


WHITE SULPHUR SPRINGS, W. VA.—Socieiy of 
Automotive Engineers, 650 strong, held 35th anni- 
versary meeting, heard discussion of aircraft fuels and 
lubes, test engines and diesel specifications, and debated 
lubrication theories. Page 15. 


New Tax Bill Nears Final Passage 

W ASHINGTON—-Senate is nearing final vote on De- 
fense Tax Bill, which includes half-cent 
federal taxes on gasoline and lube oils. 


increases in 
Page 5. 





NEWS 


Ickes sets up group to “mobilize” oil and other resources. 
Page 6. 


* * . 


War developments send tanker rates tumbling. Page 9. 
Broader probe of tanker rates considered in Congress. 
Page 9. 


* * * 


Additives permitted in Penn Grade emblem oils. Page 7. 
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This is ‘Travel America Year’ 


Tourists will spend 
billion dollars 
this year for gaso- 
line, motor oils and 
accessories. 


Forty - eight para- 
graphs tell what 
each state is doing 
to attract tourist 
trade, 


What and how to 
sell to the summer 
tourist — even the 
neighborhood = sta- 
tion can share. 


Page 19 from 


This Week's NPN 


NPN surveys profit possibilities for oil market- 
ers in the record-breaking 1940 touring season. 
While many tourists will be traveling the main 
highways, there will be hundreds of thousands 
choosing the “out-of-the-way” vacation spots. By 
providing a pre-touring inspection, neighborhood 
stations can “cash in.” Page 19. 
Sell your regular customers and tourist trade on 
the need for frequent oil changes and lubrication 
follow NPN’s lube sales program, pages 30-31. 
REMEMBER: 
For Safety’s Sake, Lubricate 


Every 1000 Miles 
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now expects to file oil suit in week or so. Page 6. 


* * * 


Atlantic sets its 1940-41 top prices for fuel oil. Page 17. 


* * * 


Wisconsin jobbers want 2% collection fee from. state. 
Page 12. 


* * 


Chemists heor about hydrogenation in cracking aviation 
“gas.” Page 16. 
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ALL INTERNATIONALS are 


ll- 
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eS: 


Vhe Colonial Petroleum Co., Jacksonville, Fla., has four International Trucks in service 


state and Southern Georgia 


When you see the big Internationals 
rolling along with their heavy loads, you 
can write it down that somebody’s busi- 
ness is being served and served well. 
These sleek big fellows are the brawn 
patrol of the trucking industry—products 
of an organization which builds and sells 
more heavy-duty trucks than any other 
manufacturer. 


In our modern truck factories we deal 
with truck needs and trucks needs only. 
Every International is a truck from one 


end to the other. It is powered by a 


ruck TRUCKS 





—~. “See 


Two are used on city routes and two with trailers deliver in other parts of the 


They report that their Internationals are extremely economical from every standpoint 


truck engine, designed and built to stand 
up under truck operating conditions. 


When you choose a truck—whether you 
need a big six-wheeler or a light-delivery 
unit—consider the extra value built into 
all-truck Internationals. You wouldn't 
hire a sissie to dig a ditch. You'd get 
a two-fisted he-man who could stand the 


gaff. The same goes for trucks! 

A phone call to the nearest’: Interna- 
tional Dealer or Company-owned Branch 
will bring full details concerning Interna- 
tional Trucks for your loads. Or write us. 


INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED) 


180 North Michigan Avenue 





Chicago, Illinois 


INTERNATIONAL TRUCKS 


19, 1940 





























Chester F. Smith 


Frank W. Abrams 


Chester F. Smith like Frank W. Abrams, whom he succeeds as_ president 
e of Standard Oil Co. of New Jersey (Delaware corporation)——is a refinery man 
by training. He joined the company 27 years ago with a mechanical engineering 
degree from University of Pennsylvania. 


The Standard of New Jersey is the principal operating subsidiary of Standard 
Oil Co. (New Jersey), the world-wide company of which Walter C. Teagle is board 
chairman and William S. Farish, president. Mr. Abrams was moved up to a 
directorship of the parent Jersey company. 


Mr. Smith was born in Bayonne, N. J., in 1890 and his first job was in the 
laboratory of the company’s Bayonne refinery. In last 18 years, he has held suc- 
cessive positions as assistant to the general superintendent, general superin- 
tendent, refinery manager and assistant general manager of the company’s three 
plants in New Jersey. In 1933, he was elected general manager and vice-president 
of the Standard of New Jersey which position he held until his recent promotion. 


Mr. Abrams started with the Jersey company in 1912 as a draftsman at 
the Eagle Works in Jersey City, after obtaining a civil engineering degree from 
Syracuse University. He came up through various positions to head the com- 
pany’s three New Jersey refineries in 1926. He became president of the Stand- 
ard of New Jersey—the “Delaware company”’—in 1933. 
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Producers Hit 
Shutdown Plan, 
Ask Texas Cut 


BULLETIN 


WASHINGTON — Frank But- 
tram, I.P.A.A._ president, 
Charles Roeser, 


and 
former presi- 


dent of the producers group, 
telegraphed Texas Railroad 
Commission late today urging 


reduced allowables rather than 
statewide shutdown of fields. 
Telegrams followed conference 
of Roeser and President Roose- 
velt situation and 
tional defense. 


on. oil na- 


os * * 
Ru Telearaph 

AUSTIN. Tex., June 18 
Texas Railroad Commission 
onened an emergency statewide 
proration hearing at 2 o’clock 
this afternoon in an effort to de- 
termine what to do about the 
state’s allowable output in the 
face of what was termed an im- 
pending crisis as a result of re- 
cent developments in Europe. 

Commissioner Jerry Sadler 
credited with having initiated 
the emergency hearing, said that 
with French and British mar- 
kets gone, and Italy no longer 
a customer of Texas producers. 
oil was piling up on the Gulf 
Coast. The only solution he saw, 
apparently was a shutdown of 
all Texas fields. He anticipated 
that such a step would be taken 
by the Commission. 

Chairman Lon A. Smith was 
quoted as saying that executives 
of the major purchasing com- 
panies had promised to attend 
the hearing and give testimony 
if necessary. He added that the 
order calling for a shut-down 
was being drafted by the engi- 
neering department. 


Thompson Eyes Europe 
Commissioner Ernest O. 
Thompson said that it was time 


the Commission had a look at 
the situation in view of recent 
developyrents. He_ said _ that 


there were boats at the Gulf un- 
able to move gasoline and stor- 
age tanks, many of which were 
filled to overflowing, making it 
mandatory on the Commission 
to act to prevent physical waste. 

Just what action the Commis- 
sion 


would take was_ proble- 
matical as the hearing was 
opened. Some _ operators’ ex- 





pressed the opinion that a gen- 
eral shutdown order would be 
issued. Their guesses ranged 
from 2 to 15 days. It will be re- 
called that the current proration 


order, shuts down the East 
Texas Field 14 days in each 
month, and it was suggested 
that perhaps the Commission 
would apply that field’s shut- 


down period to all other fields 
in the state. 

Other operators were of the 
opinion the shutdown would not 
be so drastic, and might only be 


applied to some of the Gulf 
Coast fields. Still others pre- 
dicted a horizontal cut for all 


fields in the state, with possibly 
one or two additional shutdown 
(continued 


on page 6) 


Ickes Sets Up 
Defense Group, 


Denies Control 


N. P.N. News Bureau 

WASHINGTON, June 17 
A seven-man Defense Resources 
Committee within the Interior 
Department has been set up by 
Ickes with the an 
nounced objective of co-ordinat- 
ing the department’s handling 
of national defense assignments. 

Writing to Assistant Secre 
tary Burlew--whom he named 
chairman of the group made up 
of departmental officials--Ickes 
declared that “this department 
(Interior) has responsibility for 
the orderly use of most of our 
basic resources.” Letter then 
detailed Interior’s jurisdiction 
over forest lands, water power 
and other resources. Coming 
to oil, Ickes’ letter said: 

“We have the enforce- 
ment of laws relating to the 
production, distribution and 
marketing of oil 
Dues. wing” 

Asked by NATIONAL PE 
TROLEUM NEWS what “laws” 
gave the department powers 
over oil production and market- 


Secretary 


SUp- 


ing, Interior officials could cite 
only the Connally “Hot” Oil 
Law and the general leasing 
laws covering oil produced on 
Indian and public lands. (The 


Connally Law, administered by 
the Interior Department, 
hibits interstate shipment 
crude produced in violation of 
state laws and the products of 
such crude. But the 


(continued 


pro 
of 


law’s ad- 


on page 8) 


Roeser Confers with FDR 
On Oil's Place in Defense 


By Teletype 
N. P.N. News Bureau 
WASHINGTON, June 18. 
Charles F. Roeser, Fort Worth, 
Tex., former president of Inde- 
pendent Petroleum Assn. of 
America and now a director and 
member of Executive Commit- 
tee of I.P.A.A., conferred with 
President Roosevelt on national 
defense matters for half an hour 
here today. 
Contacted Mr. Roeser 
said he was not at liberty to 
discuss what he had taken up 
with the President. But nation- 
al defense regarded as the 
topic of his talk with the Presi- 
dent, whom he has known close- 
ly for many years. Mr. Roeser 
told reporters upon leaving 
White House that he had dis- 
cussed oil matters with the 
Chief Executive but that any 
statement regarding it would 


here, 


is 


have to come from the Presi- 
dent. 
Oil industry representatives, 


including Mr. Roeser, are meet- 
ing here today and endeavoring 
to formulate an organization to 
tie the industry into the nation- 
al defense program. Idea is to 
provide a channel to ascertain 
what government expects of the 
industry and advise industry of 
possible demands which govern- 
ment may make under National 
defense program. 

Those discussing 
try-government defense co-ordi- 
nation set-up include Méessrs. 
Roeser, William P. Boyd, Jr., 
executive vice-president, Amer- 
ican Petroleum Institute; Frank 
Buttram, Oklahoma City, presi- 
dent of I.P.A.A.; Russell B. 
Brown, Washington, general 
counsel of I.P.A.A., and Harold 
B. Fell, Tulsa, executive vice 
president of I.P.A.A. 


the indus- 





Oil Tax Increases Stand, 
Senate Takes Up New Bill 


Bu Teletupe 


N. P. N. News Bureau 
WASHINGTCN, June 18. 
Increases of half cent per gal- 


lon in federal taxes on gasoline 
and lubricating oils, under the 
Defense Tax Bill (HR 10039) 
probably will become effective 
July 1, despite a “talk fest” in 
Senate Tuesday afternoon which 
may delay bill’s passage. 

Completion of legislative ac- 
tion on tax bill and signing by 
the President is expected by the 
end of this week. Senate has 
made virtually no changes in 
bill as it was passed by House. 

Hits Future Deliveries 

The only change made by the 
Senate of any consequence in 
provisions carrying excise taxes 
was to add a paragraph making 
on articles involving lease, con- 
tract of sale, or conditional sale 
apply at increased rate if de- 
livery of article was made after 


July 1, 1940. 
Although generally interpret- 


ed by Congressional tax experts 
and tax attorneys of Bureau of 
Internal Revenue to apply to 
of articles involving in- 
stallment sales, provision was 
regarded as significant because 
of posible future interpretation 
as applying to any contract of 
sale involving installment deliv- 


sale 


eries. 
is 


Interpretation 
uncertain. 
question reads: 

“(B) in the application of sec- 
tion 3441 (C) to the articles 
with respect to which the rate of 
tax is increased by this section, 
where the lease, contract of sale, 
or conditional sale, and delivery 
thereunder was made _ before 
July 1, 1940, the total tax re- 
ferred to in such section shall 
be the tax at the rate in force 
on June 30, 1940, and not at the 
increased rate.” 

No change was made in ad- 
ministrative provisions of pres- 
ent gasoline and lube oil taxes 

tax applies to sales by “pro- 
ducers” (manufacturer or blend- 
er) except when sale is to an- 
other “producer’. 

(See Page 13 for earlier de- 
tails on tax bill.) 


therefore 
Language in 





Car, Truck Sales Up 25% 


DETRCIT, June 17.—Fac- 
tory of passenger cars 
and trucks totaled 2,168,178 
un:ts for the first 5 months 
of 1940, a 25% increase over 
a corresponding period in 
1939, according to Automo- 
tive Manufacturers Assn. 


sales 
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Big Oil Suit 
May Be Filed 
Within Week 


By Teletype 
June 18. 
Department’s anti-trust 
offensive against oil companies 
is expected to be launched upon 


WASHINGTON, 
Justice 


a new and_ broadened front 
witin the next week or so ac- 
cording to intimations in de- 


partmental sources here today. 
Form of the bill of complaint 
is settled, it is understood, and 


actual filing of suit in a Fed- 
eral District Court is only a 
matter of days. No action is 


looked for this week, however. 


Only intervention by Presi- 
dent Roosevelt will call off 
these suits, it was indicated, 


and so far there have been no 
indications from the White 
House that the President would 
act to halt their filing. Attorney 
General Jackson conferred with 
the President on the matter sev- 
eral weeks ago. Since then, 
while there has been no word 
forthcoming from the Chief Ex- 
ecutive, justice department of- 
ficials have gone ahead with 
their work on the case. 

As understood here, case will 
name several hundred oil com 
panies and numerous individuals 
with many subpoenas to be is- 


sued to insure production of 
witnesses, testimony and _ rec- 
ords. 


Filing of the case in an east- 
ern Federal court, possibly 
Philadelphia, would be no sur- 
prise here. 

A recheck of the case here 
this week verified earlier undevr- 
standing that oil trade associa- 
tions and their officials will be 
included in the suit. 


National defense angle does 
not alter prospect of early fil- 


ing of the suit. Inquiry on this 
point at department this week 


elicited 
of 


remark 
pipelines 


that 
from 


divorcing 
integrated 





Illinois Hits New High 
N. P.N. News Bureau 
NEW YORK, June 18. 
Illinois crude production hit 
a new high of 477,750 bbls. 
daily in week ended June 15, 
up 20,550 bbls. from previous 
week, American Petroleum 
Institute reported today. U. 
S. output averaged 3,816,200 
bbls. daily, down 750 bbls. 
from week ended June 8. 
Daily average crude imports 
increased 56,500 bbls. to 151,- 
200 bbls. 











companies would 
transportation. 

The suit will present 
prehensive bill of complaint 
seeking divorcement on a na- 
tional scale of pipeline and mar- 
keting activities of major inte- 
grated companies. 


a com- 


Objective of entire litigation 
is to reduce prices of gasoline 
which means allegation of “con- 
spiracy” to maintain prices will 
be a key feature of the case. 


Kerosine Prices Revised 
By Ohio Standard 


CLEVELAND, June 
Standard of Ohio 
nounced revision 
kerosine tank car price 
schedule from a _ combina- 
tion of delivered and f.0.b. refin- 
ery prices, to a single delivered 
price for all points in Ohio. The 
company’s statewide delivered 
price, effective June 18, is 5.375c 


a gal. 


18. 
today an- 
of its 


Last previous schedule of ker- 
osine tank car prices posted by 
Sohio, effective April 8, was: 
Where full freight rate from 
Toledo, Lima or Latonia did not 
exceed 0.62c a gal., the delivered 
price was 5.45c a gal. 

Price, FOB 
nearest re- 
finery, was: 


Where full freight 
rate was: 


0.63 to 1.15¢ a gal 4.95¢ a gal. 
1.16 to 1.25¢c a gal 4.80¢ a gal. 
1.26c a gal. or above 4.75¢c a gal. 


Price Sign Repeal 
Asked In Oklahoma 


OKLAHOMA CITY, June 15 

Oklahoma City’s gasoline 
price sign ordinance, which 
suffered stiff opposition from 
local marketers and_ dealers 
but was hailed as a model 
regulation by Norman, Okla., 
city dealers, may be shelved. 

Slightly more than 300 of 
Oklahoma City’s 350 dealers 
last week petitioned Oklahoma 
City Council to repeal the 
“mistake,” according to Leslie 
Connor, attorney for the deal- 
ers. Hearings were scheduled 
June 18. 

It was pointed out that the 
ordinance was disregarded and 
abused. Norman’s sign ord- 
inance, patterned after the Okla- 
homa City regulation, received a 
setback several days ago when 
city was enjoined permanently 
from enforcing its provisions. 


S. C. ‘Gas’ Tax Yield Up 10% 


COLUMBIA, S. C.—South 
Carolina’s @cents per gallon 
gasoline tax brought $1,164,- 
766 in May, according to offi- 
cials, a 10 per cent increase 
over the May 1939 yield, $1,- 
056,534. 


expedite oil Penn Crude Again Cut 25c, 


Top Grades Drop to $2.25 


CLEVELAND, June 18. 
Twenty-five cent reductions in 
prices they will pay for Penn- 
sylvania grade crudes were an- 
nounced today by all leading 
purchasers of these crudes. The 
new prices were effective June 
18. They followed 25c reduction 
on May 22. 

“The refined market hasn’t 
justified the price we’ve been 
paying for crude,” a Valvoline 
Pipe Line official said in an- 
nouncing the 25c cut by his com- 
pany. “We’ve been getting more 
crude than we need,” he added. 

Cther leading purchasers had 
no comment. 

Refiners generally appear to 
be of the opinion that crude 
prices would have to be cut still 
further before they could break 
even on current refined prod- 
ucts prices. Some refiners re- 
ported that crude had been sell- 
ing at as much as 25c under 
posted prices recently. 

“I know of 


one instance’ re- 


cently where a batch of crude 
sold at 25c under the posted 
price,’ one refiner said, ‘and I 
have proof that other conces- 
sions have been made.” 

Bradford-Allegany oil was 
posted at $2.25 a bbl. by Tide 
Water Associated Oil Co. with 
today’s 25c cut. 

Postings of the Joseph Seep 
Purchasing Agency were $2.25 
for Bradford district, $1.90 for 
Southwest Penna., and $1.84 for 
Eureka (West Virginia). 

The Pennzoil Co. posted prices 
ranging from $2.18 down to 
$2.13 a bbl. for oil in National 
Transit lines. 

Prices posted by Valvoline 
Pipe Lines were: $2.25 for 
Bradford oil (Elk & McKean 
counties, Pa.); $2.18 for War- 
ren, Forest, Venango, Clarion 
and Butler counties, Pa.; $1.90 
for Allegheny, Beaver, Wash- 
ington and Green counties, Pa.; 
$1.84 for West Virginia; and 
$1.80 for South Eastern Ohio. 





Producers’ Leaders 
Protest Shutdowns, 
Ask Allowable Cut 


(Continued from page 5) 


days provided for in the new 
order. 

There was every indication, 
meanwhile, that the Texas com- 
mission would get little sym- 
pathy from the regulatory 
bodies of other southwestern oil 
producing states. The Texans 
apparently can have their jitters 
all by themselves this time, and 
if there are any shutdowns Tex- 
as will do it alone. There is little 
indication of a repetition of the 
Aug. 15-30, 1939 period when 
six southwestern states. shut 
down all fields. 

This apparent aloofness on 
the part of the other state regu- 
latory bodies may be traced in 
part to the aftermath of the 
meeting of the Interstate Oil 
Compact Commission last fall. 
Members of the Compact Com- 
mission agreed at that time that 
probably it would be a good idea 
to follow recommendations of 
the Bureau of Mines very close- 
ly in the drafting of allowable 
orders. Texas was the first to 
abandon this policy and for sev- 
eral months had an allowable 
far above the Bureau estimates 
and only within the past 2 or 3 
months has shown any indica- 
tion of giving the federal 
agency’s recommendations any 
consideration. 


Tank Wagon Prices 
Restored by Jersey 
In North Carolina 


NEW YORK, June 18.--Stand- 
ard Oil Co. of New Jersey, effec- 
tive June 12, has advanced its 
dealer tank wagon prices for 
“Esso” (regular) gasoline at 17 
points in central North Carolina 
in amounts ranging from 0.45c 
to 2.85c a gal., meeting similar 
advances made by Gulf Refin- 
ing Co. on June 11, according to 
announcement from the Jersey 
company. Prices were reduced 
by similar amounts late in Ap- 
ril. 

Points included in the Jersey 
Standard’s advance are listed be- 


low: 
New 
Amount Price 
of (Ex 7e 
Increase’ taxes) 


cents per gallon 


Albemarle 0.45 11 
Charlotte aoe 3 1.9 11.4 
Durham ae je 
Greensboro ...... 1.85 hs 
High Point bites 2.45 11.45 
Hillsboro d . Bes 11.35 
Lexington or iS 11.6 
Mocksville . ‘ 2.20 11.75 
RaIeCign ...0.%... 1.65 12.15 
Pel F1GH .asc.as «Ba 11.6 
BOMGUUFY ....2.3..6 2.48 11.45 
Summerfield 5, 1.4 11.4 
Wake Forest ....... 1.75 11.25 
Walnut Cove 2.05 1150 
Winston Salem cae “ee 11.55 
Kennapolis ... Seve: ee 1355 
Kernersville 1.95 11.45 
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Aircraft Engine 


Test ‘Lab’ 


Provided For in New Bill 


N. P.N. News Bureau 
WASHINGTON, June 17.—In- 
auguration of an extensive air- 
craft engine basic research pro- 
gram including study of fuels 
and lubricants by federal gov- 
ernment through National Ad- 
visory Committee for 
nautics was 


Aero- 
assured this week 
by provision made in _ supple- 
mental defense appropriation 
bill for a new $8,400,000 air- 
plane engine research labora- 
tory. 

One of the 5 major units to 
the set-up in the laboratory in- 
cludes the laberatory for the 
study of fuels and lubricants. 

Legislation was approved 
overwhelmingly in the House on 
June 12. Early Senate approval 
is expected. 

As described in the House Ap- 
propriatfons Committee report: 
“The new laboratory is designed 
to carry on airplane engine re- 
search in power plants, fuels 
and lubricants, superchargers, 
recovery of waste heat from ex- 
haust, and wind-tunnel research 
to permit study of full-scale 
power plants operating under 
flight conditions up to 30,000 feet 
at which altitude speed condi- 
tions would approximate 490 
miles per hour.” 

No decision has been reached 
as to where the new laboratory 
will be located. 


$2,000,000 Is Available 


The pending bill carries $2,- 
000,000 to be immediately avail- 
able for starting construction of 
the new engine laboratory and 
authorizes contractual obliga- 
tions for an additional $6,400,- 
000. Work to be carried on in 
the proposed federal engine 
laboratory is expected to be of 
outstanding importance as deal- 
ing with fundamental problems 
of aircraft engine design and 
exploration of all possible lines 
leading to the development of 
new types of engines and the im- 
provement of existing types. As 
understood here, this work will 
not conflict or duplicate re- 
search problems now in aircraft 
engine factories. The factory 
research is of a sort described as 
“applied research” and deals 
with specific problems in con- 
nection with engine production, 
improvement of specific models, 
or the development of new 
models with a view to their fu- 
ure production. 

Five Units Planned 

The engine laboratory would 
consist of 5 major units: (1) A 
power plant laboratory, includ- 
ng shops, to provide for single- 





cylinder and multi-cylinder in- 
vestigation to improve power 
output and economy; (2) A 
power plant wind tunnel for the 
study of engines under actual 
flight conditions up to simulated 
altitudes of 30,000 feet; (3) A 
fuels and lubricants laboratory; 
(4) An engine torque stand for 
the investigation of complete 
engines and propellers; and (5) 
A hangar and engine flight test 
section. 


Penn Grade Allows 
Additives In Oils 
Sold Under Emblem 


Or CITY, Pa. June 17. 
Permission to use efficient addi- 
tives in limited concentration 
in lubricating oils bearing em- 
blem of the Pennsylvania Grade 
Crude Oil Assn. has been grant- 
ed to refiner and jobber mem- 
bers of the association, accord- 
ing to announcement here to- 
day. 

Association does not approve 
any particular agent but mere- 
ly extends the privilege of using 
such materials in emblem oils 
to its membership, it was ex- 
plained. Use of additives is re- 
garded as a move to improve, 
not cheapen, the product, an- 
nouncement said. 

This permission, the an- 
nouncement continued, will be 
entirely a matter of choice for 
the individual member and the 
Association will not require any 
licensee to use such agents. Nu- 
merous tests on the effects of 
using such addition agents have 
been made in the Association’s 
laboratories and in those of its 
members. Granting of this per- 
mission does not alter in any 
way the existing regulations of 
the Association with respect to 
the specifications necessary to 
meet established standards. All 
of these standards remain in 
effect. 


Correction in A.P.I. 
Lubricating Committee Report 


In the report published in 
NPN last week (June 12th issue, 
page 34) of the 
tions of the Lubrication Com- 
mittee of the American 
leum Institute, it was stated the 
committee recommended 
changes in motor oil “at least 
every 500 miles” when run in 
below freezing temperature. 
NPN’s news report should have 
stated that the committee recom- 
mended oil drains under sub- 
freezing conditions ‘‘at frequent 
intervals.” Sorry for the error. 

Editor. 
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Ickes Defense Group 


To Handle Resources 


(Continued from page 5) 
ministration has become routin 
ized as the “hot” oil problem 
has virtually disappeared.) 

Interior officials insisted there 
was “no hidden motive involved 
in this move nor any thought 
of exercising control over the 
oil industry.” 


Text of Ickes Letter 


Complete text of Ickes’ letter 
to Burlew setting up the defense 
group, with its personnel, fol- 
lows: 

“The Department of the In- 
terior is in a key position to 
serve the national defense pro- 
gram. 

“Its peace time function in 
protecting and administering 
our natural resources and the 
intimate knowledge and experi- 
ence thus gained assumes mul- 
tiplied importance as the em- 
phasis shifts. In this critical 
time we view these same as- 
sets as fundamental defense 
resources. Now we must see 
that all our work is made avail- 
able for the present emergency 
program. 

“This Department has the re- 
sponsibility for the orderly use 
of most of our basic resource. 
We have the administration 
of vast amounts of new hy- 
dro-electric power that will 
be vital to industrial efforts. 
The forest and timber reser- 
voirs under our jurisdiction 
embrace more than _ 130,000,- 
000 acres. We administer 
the public lands with their 
important and strategic min- 
erals. We manage the great 
grazing ranges of the west; 
we are responsible for locating 
and identifying minerals and 
for developing methods for 
treating and producing metals. 
We operate the only helium 
plant. We have the enforce- 
ment of laws relating to the 
production, distribution and 
marketing of oil supplies and 
administer regulations govern- 
ing minimum prices and mar- 
keting of bituminous coal. In 
nearly all of its functions, this 
Department deals with the 
very essentials of national de- 
fense. 

“It is mandatory that every 
Bureau in the Department 
make available instantly for 
defense purposes its accumu- 
lated information, technical 
knowledge, physical resources 
and the skills and knowledge 
of its trained personnel in 
these fields. 


“T want our decks cleared for 


action. 
“The benefits of the service 


and wisdom of our experts 
who have spent years in their 
respective fields and_ profes- 
sions can best be utilized by 
having them handle the var- 
ious problems which arise in 
their branches of service in 
connection with defense. In 
this way their abilities best can 
be placed at the service of 
any authorized agency of 
government. In order to clear 
the way to utilize such serv- 
ices and co-ordinate our con- 
tribution to the effort, I 
herewith appoint a Defense Re- 
sources Committee within the 
Department. 

“IT designate you as chair- 
man of this committee. Your 
membership will be as follows: 

For mineral and oil re- 
sources, Dr. W. C. Menden- 
hall, Director, Geological Sur- 
vey. 

For mineral production, 
metallurgy, gas and anti-gas 
devices, explosives, helium and 


related subjects, Dr. R. R. 
Sayers, Director, Bureau of 
Mines. 

For oil supply, production 


and handling, George Holland, 
Director, Petroleum Conserva- 
tion Division. 

For grazing resources and 
cattle production, R. H. Rut- 
ledge, Director, Grazing Serv- 
ice. 

For power production, Mr. 
John C. Page, Commissioner 
of Reclamation. 

For power policy and admin- 
istration of minerals on public 
lands, Mr. Joel D. Wolfsohn, 
Assistant to the Commissioner 
of the General Land Office. 

For forestry resources un- 
der the Department on public 
lands, parks, Alaska, etc., Mr. 
Lee Muck, Director of Forests. 

Secretary, Mr. Walton Ons- 


low, Division of Information. 
“The function of the De- 
fense Resources Committee 
will be to imvlement the De- 
partment’s efforts in the de- 
fense program and to act as 
a clearing house for all de- 
fense activities. Contact with 
the Department on defense 


matters will be made through 
this committee, which will see 
that no authorized agency fails 
to receive the full benefits of 
the Department's assistance 
because of lack of knowledge 
of the aid available. It shall 
cooperate with the National 
Defense Advisory Commission 
to fix responsibilities and avoid 
inaccuracies and mis-interpre- 
tations of subject matter, re- 
quests for assistance or infor- 
mation and the responses to 


such inquiries from authorized 
sources should be transmitted 
in writing. 

“Our nation faces a difficult 
task. This Department posses- 
ses the tools and knowledge to 
deal with important aspects of 
national defense. I want our 
facilities to be put to instant 
and effective use. Routine pro- 
cedural difficulties are to be 
cut through. 

“This Department must 
bear its full share of the bur- 
den the national defense pro- 
gram puts on all of us. To see 
this is accomplished the De- 
fense Resources Committee is 
herewith established. 

(Signed) Harold L. Ickes, 

Secretary of the Interior.” 


‘No Strikes’ Pledged 
By Oil Union to FDR 


N.P.N. News Bureau 
CLEVELAND, June 15 — 
Pledge that members of his 
union wili not strike “or in any 
way disrupt the output of 
manufactured products vital 
to national defense’’ was tele- 
graphed to President Roose- 
velt on June 12 by Hugh Low- 
ery, president of Central States 
Petroleum Union. 

The telegram to the Presi- 
dent, said Mr. Lowery, “repre- 
sents action taken by repre- 
sentatives of independent labor 
organizations having jurisdic- 
tion in 11 states of the West 
and Middle West whose mem- 
bership includes thousands of 
skilled workers in important 
industries in our nation.” 

Full text of the telegram 
which Mr. Lowery said was 
sent to the President, follows: 

June 12, 1940 
“Your Excellency 
The President of the 
States of America 

“Taking cognizance of neces- 
sity of the citizens of our 
democracy to unite in our 
government's national defense 
program 

“Be it declared that the Cen- 
tral States Petroleum Union 
Locals and members in the oil 
industry do now declare for 
the period of present rearm- 
ing program they will not 
strike or walk out or in any way 
disrupt the output of manu- 
factured products vital to our 
national defense. 

“All questions and problems 
between the employer and the 
Union which we are able to 
settle, will be submitted to the 
Conciliation Service of the De- 
partment of Labor for settle- 
ment. 

“It also can be stated that 
other independent unions who 
have and are cooperating with 
the Central States Petroleum 


United 


Union in oil, steel and mun- 
itions industries do likewise 
declare themselves. 

“This announcement is au- 
thorized by unanimous deci- 
sion of the Board of Gover- 
nors and the Executive Com- 
mittee of the Central States 
Petroleum Union. 

Hugh Lowery 
President, Central States Petroleum 
Union, Wood River, Ill. 








Oil Embargo Powers 
Given To President 


N.P.N. News Bureau 
WASHINGTON, June 17. 
Exportation of oil and gasoline 
can be curtailed or embargoed 
for national defense reason by 
executive order under legisla- 
tion nearing enactment, final 
passage of which is a foregone 

conclusion. 

Power to ban foreign § ship- 
ment of oil and gasoline to any 
country is carried in Section 6 
of H. R. 9850, a bill “to ex- 
pedite the strengthening of the 
national defense.” Measure is 
now in conference report stage 
with the report awaiting House 
action which will be forthcom- 
ing shortly, previous to final ac- 
tion by the Senate and consign- 
ment of the bill to the White 
House where it will receive 
prompt approval, it is said. 

Bill was specifically amend- 
ed in the Senate to provide for 
banning of exportation of oil 
and gasoline upon suggestion 
by Senator Schwellenbach, 
Dem., Washington. 

Language affecting oil and 
gasoline was unchanged in con- 
ferences between House and 
Senate on the bill. Provision of 
interest reads as follows: 

“Whenever the President de- 
termines that it is necessary 
in the interest of national de- 
fense to prohibit or curtail the 
exportation of any military 
equipment or munitions, or 
component parts thereof, or ma- 
chinery, tools, or material or 
supplies necessary for the man- 
ufacture, servicing, or operation 
thereof, he may by proclama- 
tion prohibit or curtail such ex- 
portation, except under such 
rules and regulations as he shall 
prescribe. Any such proclama- 
tion shall describe the articles 
or materials included in the pro- 
hibition or ‘curtailment con- 
tained therein. In case of the 
violation of any provision of 
any proclamation, or of any rule 
or regulation, issued hereun- 
der, such violator or violators, 
upon conviction, shall be pun. 
ished by a fine of not more than 
$10,000, or by imprisonment for 
not more than two years, or by 
both such fine and imprison- 
ment. The authority granted in 
this Act shall terminate June 
30, 1942, unless the 
shall otherwise provide. 


congress 


” 
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Oil Transportation News 


Latest developments in 
freight rates, legislation, 
regulations, and new con- 
struction affecting trans por- 
tation of petroleum prod- 
ucts by truck, barge, tank- 
er, pipeline, and railroad. 





Refiners Favor 
Lube Rail Rate 
For Exporting 


N.P.N. News Bureau 


TULSA, June 17 — When 
freight traffic representatives 
of official territory carriers 


concurred last week in proposal 
for reduced rates, enabling 
southwestern refiners to re- 
tain export lube markets, the 
export rate on lubricating oil 
rail-shipped from southwestern 
refining centers to Carteret, 
N. J., was one 
completion. 

Proposal approved by rails 
in the territory north of the 
Ohio and east of the Missis- 
sippi Rivers, calls for a 50¢ a 
hundred weight rate on lube 
shipped from Group 3 (Okla- 
homa) origins to Carteret for 
export. Other southwestern re- 
fining centers are included as 
crigin points in the proposal 
and bear same origin differ- 
ential relationship over Group 
3 rates as now exists on dom- 
estic shipments. 


Shippers’ Only Alternative 


The export rate represents 
efforts of southwestern §ship- 


pers to comply with recent 
regulations issued by _ the 


Allied buying pools that car- 
goes be assembled and lifted 
from North Atlantic ports. It 
is the only alternative, short 
of giving up these export mar- 
kets, open for the southwest- 
ern lube manufacturer, ship- 
pers said. 

In proposing the rates, in- 
terested shippers indicated 
they were not’ averse to 
making the rate applicable to 
other origin points and to ad- 
ditional North Atlantic destin- 
ations. 

Action by official territory 
lines is said to have fur- 
nished the last O.K. necessary 
before the new rates. may be 
published. Rates will be sched- 
uled for publication within 
about 10 days, Mid-Continent 
traffic men said today. Then 
a period of 30-days will be 
given, during which opposition 
tc the proposal may be voiced. 
Attempts to make rates effec- 
tive on 10 days notice were 
lot expected to materialize, 


according te one traffic man. 
Late last 


week threats of 





step nearer 


possibly a new barrier toward 
final consummation of the ex- 
port rate were indicated when 
Petroleum Rail Shippers Assn. 
asked southwestern rails to 
widen scope covered by the 
lube proposal to include al! 
petroleum products for either 
export or domestic delivery. 
P. R. S. A. advised rails that 
refiners who do not manufac- 
ture lubes are anxious to se- 
cure export business and that 
they have experienced the 
same difficulty disposing of 
their products in export as 
lube sellers. Unless’ other 
products are included in the 
proposal for export rates, the 
rail-shippers have served no- 
tice they intend asking for 
suspension of the lube rates. 
It was believed in some 
quarters here this week that 
proportionate reductions in ex- 
port lube rates from Central 
Freight Assn. territory to 
Carteret possibly would re- 
move any objections of Mid- 
western or Eastern refiners. 
C. F. A. territory covers mid- 
western refining centers and 
much of the Pennsylvania re- 
fining district, it was said. 


Southwest Refiners 
Seek New Rail Rates 


OKLAHOMA CITY, June 17. 
Southwestern rail-shipping re- 
finers are sending up test bal- 
loons to see what the chances 
are for trainload rates on fuel 
oil and distillate shipped from 
their refineries into the Mid- 
western or Western Trunk Line 
consuming territory. 

In a letter to one railroad, a 
refiner pointed out that Frisco 
had initiated a trainload rate on 
coal from Oklahoma-Arkansas 
mines to St. Louis and that coal 
is sold in direct competition 
with fuel and home burning oils. 

High freight rates and con- 
petition from local refiners in 
the Western Trunk Line terri- 
tory have precluded rail ship- 
ments of fuel oil and distillate 
into the Mid-west, it was point- 
ed out. Trainload rates would 
widen the marketing territory 
into which Southwestern §re- 
finers could ship their fuels, 
with resultant increases in long- 
haul tonnage to the rails, one 
rail shipper said. 

Letter mentioned ‘“consider- 
able opposition” among refiners 
to the trainload rate on coal. 


Broader Probe 
Of Boat Rates 
May Be Sought 


By Teletype 
N.P.N. News Bureau 

WASHINGTON, June 18. 
Whether House will conduct a 
thorough-going investigation of 
the tanker rates or _ decide 
against a comprehensive _in- 
quiry, will be determined June 
19 at the executive session of 
Hart Tanker Probe subcommit- 
tee of House Merchant Marine 
Committee. 

If subcommittee decides to 
recommend a thorough investi- 
gation, necessary power will 
have to be given under a House 
resolution, possibly along lines 
of Harrington resolution, to sub- 
poena witnesses, books, papers, 
records, etc. 

In so deciding, group will 
have to determine whether high 
tanker rates are result of 
natural law of supply and de- 
mand as influenced by world 
situation. 

Outlook in this regard was 
gauged as uncertain here today, 
although possibility was seen of 
a broader inquiry being urged 
since subcommittee members 
have avowed, throughout, inten- 
tion of taking a realistic pre- 
view of situation. Fuel oil price 
situation was seen as_ factor 
playing an important part in 
considerations surrounding the 
tanker situation at the capitol. 


ICC Non-Committal 
On Pipeline Plans 


N.P.N. News Bureau 
WASHINGTON, June 17. 
Interstate Commerce Commis- 
sion is non-committal on pro- 
posal to require ICC authoriza- 
tion to build new or extend 
existing pipelines. Chairman 
Joseph B. Eastman testified to 
this effect today as hearing re- 
sumed before Johnson subcom- 
mittee of Senate Interstate Com- 
merce Committee. Eastman was 
only witness. Subcommittee ex- 
pects to close hearing record 
with Eastman testimony. ICC 
previously had made a report to 
this effect on the bill when it 
was referred for comment re- 
cently. 
Standard of Kentucky filed a 
letter with committee signed by 


W. G. Violette, vice-president, 
outlining marketing policy of 
company and stating that pipe 
line transportation savings are 
passed on to consumers in form 
of lower prices. This rebutts 
railroad testimony presented in 
earlier hearings on the bill, 
eS 1/5 3 

Possibility was seen here to- 
day that War and Navy Depart- 
ments might oppose enactment 
of the proposal as tending, pos- 
sibly, to delay prompt extension 
of pipeline gathering and trunk 
lines for National defense pur- 
poses. 


Boat Rates Fall 


As U.S. Cancels 
Spain Charters 


By Teletype 
N.P.N. News Bureau 

NEW YORK, June 18.-Tank- 
er rates for Gulf-N Hatteras 
movement were down sharply 
the past week, following action 
of Maritime Commission in can- 
celling charters of American- 
Flag boats to Spain. 

Tankers chartered for this 
run, which had not sailed by 
June 14 were held in port and 
at least 5 or 6 boats were affect- 
ed by the order. Besides the 
fact that these boats have been 
put back on the market, demand 
for tonnage is slow, and in most 
instances owners were said to be 
willing to do business at less 
than the last paid rates. 

Last reported fixture for gaso- 
line was 47c per bbl., down 7c 
from previous fixture of 54c. Re- 
ports were that owners were 
asking from 45c to 47c for gaso- 
line. 

“Dirty” coastwise rate, now 
at 40c for 30 gravity or lighter 
crude, has fallen off 22c from 
peak of 62c reached less than a 
month ago. Owners’ asking 
prices for light crude were said 
to range from 38c to 40c. 

Other than fixture of 7000 tons 
of fuel from California to Japan 
at $11 per ton, no fixtures of 
American-Flag boats for off- 
shore movement were reported. 


WASHINGTON, June 17. A 
new $1,200,000,000 naval expan- 
sion bill was’ introduced in 
House today by Chairman Vin- 
son of Naval Affairs Commit- 
tee. 
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Good Profits for “‘Small Business Men”’ 


Are Needed to Carry this Country’s War Burdens 


It becomes more and more apparent 
as the unfavorable war news’ from 
Europe increases, that one of the best 
ways American business can serve in 
the national defense is to make profits, 
reasonable profits but also what may well 
be called profitable profits. 

This really patriotic duty devolves most 
importantly on small business, because 
“big business” will be called on more 
and more to give up its productive capac- 
ity to war defense materials. This capac- 
ity will operate at government fixed 
profits that will not have much tax pay- 
ing leeway in them probably. The cry 
against “war profits” will undoubtedly 
keep down “big business’s” profits to 
such a low level as will throw more of 
the burden of paying taxes over on the 
smaller business man. 

We all can conjure easily enough how 
this country’s tax burden is going to 
skyrocket after 7 years of accumulating 
tremendous operating deficits. Without 


question, the average business man, 


would rather see a large part of the 
increased government expenses paid out 
of current taxes rather than pile up more 
government debt. Tax bases will be 
broadened so as to reach every business 
enterprise and every wage earner. 

There will be taxes levied on business 
to be paid out of its expense. There also 
will be taxes that business will collect 
from its customers, such as the increase 
in federal oil and gasoline tax. But there 
also will be increased taxes levied on 
profits not just to level off the net worth 
of each man and keep everyone from 
“war profiteering,” but also and most 
importantly to get the money to help 
pay the defense bill. 


Profits Are Patriotic 


Profits at any time are highly patriotic 
regardless of the reformers objecting to 
them. But during a war period, profits 
are most decidedly patriotic because they 
not only are productive of taxes today 
but also because good, substantial profits 
are an insurance of satisfactory salaries 
and wages to employes, which in turn 
pay their share of taxes. But above all 
such profits insure the continuation of 
profitable wage paying employment and 
a continuance of a profitable tax paving 
business 

There seems to be no question but the 
Americas—all the countries on_ this 
hemisphere—are in for many years of 
heavy war defense expense. No one or 
two patriotic bond issues will take care 
of that expense, nor can the war expense 
be paid by diverting the country’s bank 
deposits. The financial burden of what 
seems inevitably to be before all of us, 
can best and only be carried by profitable 
business and particularly by profitable 
small business so that every man gives 


of his earning power toward the coun- 
try’s expense. 

This, therefore, is an argument for 
every oil man and particularly for the 
smaller and Independent oil units, to 
study as never before the art of making 
profits and to do everything possible to 
get profits and to get good profits. That 
will be as patriotic a service as the 
smaller oil man and the smaller business 
man in all lines, can render his fellow 
man. 

This profit-making task before’ the 
small oil man is not an easy one. In ad- 
dition to all the competitive difficulties 
of the oil industry today is the fact that 
the industry’s prices will be watched and 
opposed. No matter how low prices are 
or how unprofitable they are, prices will 
be opposed by various reformers who 
seek not only to justify their existence 
in high places and to keep themselves in 
the limelight of newspaper publicity, 
but many of whom also want to put 
this and other industries directly and 
for all time 100° under government 
dictation. 


Deaf to Small Man’s Appeal 


The present administration at Wash- 
ington certainly cannot be expected. to 
supply any aid and comfort toward oil 
industry profits, nor any such aid to 
other industries. The so-called ‘small 
business man,” who has appealed to 
Washington of late years, certainly has 
received nothing that enables him to 
make a_ profit. That “small business 
man” has heard much of the alleged evils 
of “monopoly” and ‘big business” and 
received promises of subduing all such. 
But, the ‘“‘small man” has heard nothing 
about better prices and better profits for 
him, because the administration and all 
its allied reformers are interested only 
in LOWER prices and control of busi- 
ness. 

What profits the “small business man” 
succeeds in making he will have to fight 
for on his own initiative. Which brings 
this argument to its chief point, 

That every oil marketing man, 
whether working for a big oil com- 
pany or a small one, has a real 
opportunity to help produce _ profits 
for himself and his company right 
now by the degree of energy and 
thinking he uses in pushing the sale 
of motor car lubrication this sum- 
mer —our biggest consuming period 
in all history. 

By getting every motorist to in- 
crease the frequency of car lubrica- 
tion, the oil man will be rendering 
the car owner a real service for, from 
present indications, it is entirely 
possible that many a car owner will 
have to make his old car last longer 
not only because of a probable short- 


age of new cars for some years in 
the future, but also because of the 
lack of cash to buy them with in 
view of government taxes. 


NATIONAL PETROLEUM NEWS ade- 
scribed in last week’s issue its campaign 
for all oil marketing sales agents to 
adopt in their selling the slogan “For 
Safety’s Sake—Lubricate Every 1,000 
Miles This Summer.” 


NPN Program Aids Profits 


N.P.N. will have a= series of sales- 
helpful articles that will run through 
the summer in support of the campaign. 
Next week, the first of such articles will 
be published. It will supply many sound 
and specific engineering reasons for more 
frequent car lubrication and engine oil! 
change. These reasons will be of as 
sistance to every oil man in his daily 
selling. All of the articles in the series 
will aid the sale of lubricants. 

But in addition to pushing the sale 
of car lubrication intelligently, the Inde- 
pendent oil marketer in his search for 
profits can well watch more closely than 
he seemingly has, HIS price on gasoline. 
Is it sufficiently profitable at all sales 
outlets? Is there not opportunity for him 
to put more selling behind his gasoline 
at certain points and get a better price? 
Even though his competitors still cut 
the price? Car owners are not always 
as price conscious as many oil men think. 
Car owners are also, it has been shown, 
decidedly conscious of the quality of the 
personal service they receive at theil 
favorite service station. 

Oil marketers pushing aggressively, 
and perhaps with chiefly a price appeal, 
for increased gallonage may well study 
what their competitors will do if they 
increase their gallonage more than the 
natural increase in consumption in their 
territory? Such an extra increase means 
taking business away from an existing 
competitor. 

What is that competitor going to do 
when he finds he is not making his nor 
mal and to-be-expected increase? 

While no one has any “rights” to ans 
volume of business nevertheless so man) 
oil men seem to give no thought to what 
a competitor will do when he is forced 
out of “his percentage” of business. 

Prices have been declining everywhere 
in the oil industry for years, and par 
ticularly in recent years. Competition 
has been increasing in numbers and in 
severity. New ways have been found to 
reduce operating costs. Making reason 
able profits is increasingly difficult. But 
every oil man will be helping to put this 
country on the firm financial basis i! 
must be on to meet the hazards of the 
coming years, by fighting hard and in 
telligently for good profits. 











What One Hears at Washington Today,— 


A quick trip east and to Washington 
last week brings the following impres- 
sions of Industry and The War, 

The three chief industrialists Knudsen, 
Stettinius and Budd, managing our na- 
tional defense preparations, believe they 
have a definite understanding with Presi- 
dent Roosevelt that they are to run their 
part of the show without any _inter- 
ference whatsoever from the reforming 
New Dealers or any other political fac- 
tors. 

These three industrialists and others 
they are calling to their aid, are definitely 
and frankly laying down their terms on 
which they will work with Roosevelt, 
that they will be given full responsibility 
and authority and be free from all po- 
litical interference, or else they will walk 
out and let the New Dealers take the 
responsibility. 

The President has agreed to these 
terms and, for the present at least is 
adhering to them. However, veteran 
Washington correspondent David Law- 
rence reports that just the other day 
Roosevelt followed the advice of his in- 
dustrialist advisers and lengthened the 
hours from 40 to 48 a week at govern- 
ment arsenals that are manufacturing 
much needed munitions. But the next 
day, WITHOUT ADVISING with his Na- 
tional Defense Council, he canceled the 
order and put the workers back to mak- 
ing fewer munitions in their old 40 hour 
week. So far there is no comment re- 
ported from the Defense Council. 
ICKES’ “DEFENSE COUNCIL” AIMS 
TO BOSS OIL 

Despite the promises, sad to relate, 
all business men are Keeping their fingers 
crossed. Rumors are that the New Deal- 
ers do not enjoy being left out of the 
day’s publicity and are planning moves 
to get back up front before the cameras 
and where all the new authority is. 
Secretary Ickes has just announced his 
own “defense council” to run natural re- 
sources (see current news reports in this 
issue). In the announcement he says: 
“We (meaning the Interior Department) 
have the enforcement of laws relating 
to the production, distribution and mar- 
keting of oil supplies...” 

Oil men are wondering just what are 
those laws that he states are so inclusive 
of the oil industry? Is Ickes anticipating 
passage of the Roosevelt-Ickes oil contro] 
bill which is generally considered dead 
in Congress, or is he anticipating a 
presidential war proclamation under 
which control of the oil industry could 
be handed over to Ickes? 

MUCH SUSPICION OF THE 
NEW DEALERS 

There is great doubt and suspicion by 
ill classes of business of the good faith, 
es and even the honesty, of the New 
Dealers. But there is also every indica- 
tion of a determination by business men 
to fight for their rights and their busi- 
esses. No longer, seemingly, wiil the 
New Dealers be allowed to ride rough- 
hed over business while business leaders 
iaintain “dignified” or inarticulate si- 
‘nce, 

The success of Hitler in getting his 
\azi “Fifth Columnists” planted in gov- 

nments of the nations he has raped, 





along with the evidence already de- 
veloped as to the existence of the same 
type of spies in America and even in the 
American government, has brought an 
attitude in non-New Dealers, to slug 
quick and hard and to keep on slugging, 
at any New Dealers who seek to take 
advantage of the present crisis to develop 
their totalitarian plans against business 
and this country. 

ANTI TRUST ATTACKS 

AWAIT ROOSEVELT 


Whether the Department of Justice 
also known as the Department of In- 
justice—-is allowed to continue its whole- 
sale indictment of and suits against most- 
ly all business for alleged violation of 
the Sherman anti-trust law, seems to be 
a question now resting with Roosevelt 
for decision. 

You can hear reliable reports that all 
attacks on business are going to be 
pushed regardless of the war, and then 
you hear equally good reports that the 
President has not yet decided his course 
as to such attacks. 

All business with whom the govern- 
ment has to deal in war defense has 
been protesting violently to all depart- 
ments of government against the past 
and seeming present policy of the New 
Deal and its alleged “Justice” depart- 
ment. Oil men have made some protests, 
but it is said they are not a circumstance 





to the complaints other industries have 
made. 

The service or “non New Deal” depart- 
ments, like War and Navy, are said to 
be heartily in sympathy with business’s 
pretest and to be making representations 
that the ‘Justice’ department be called 
off. 

The question is not one of business 
wanting to violate the Sherman Act in 
war defense preparation, but it is gen- 
erally recognized that in view of the 
recent change in anti-trust law interpre 
tation given by the Supreme Court, it 
may be necessary to do some things that 
will “interfere with interstate commerce” 
or which may “affect price’ even though 
remotely. Business also is_ protesting 
against the downright dishonesty of the 
New Deal’s anti-trust attacks and saying 
that business has no assurance, no mat- 
ter how innocent it may be or no matter 
how much approval business has from 
the War or Navy Departments, that it 
will not be unfairly attacked and forced 
to stand great expense and loss of time 
in defending against trumped up cases. 

As the relationship of business and 
government becomes more intimate in 
the next few weeks and if Roosevelt or 
Congress has not acted to protect honest 
business, this issue will undoubtedly be 
raised quite bluntly by the refusal of 
industry’s attorneys to permit their 
clients to endanger their businesses and 
their freedom until fair and honest treat- 
ment by the New Deal is absolutely as 
sured. 





VACATING TIME! 


























NATIONAL 





PETROLEUM NEWS, WEDNESDAY, JUNE 19, 1940 





OIL TRADE 


_ASsociATION 


News 


* 





* 


2% Coilection Fee Asked 


By Wisconsin's Oil Men 


MILWAUKEE, June 15 
More than 100 oil men from 
12 counties attended Region 
No. 4 meeting of the Wiscon- 
sin Petroleum Assn. at the 
Northland Hotel, Green Bay, 
Wis., June 4. This was the 
third of the 5 regional meet- 
ings of the association, the 
first being held at Stevens 
Point, and the second at Eau 
Claire. Two more regional 
meetings will be held; one at 
Madison and another at Mil- 


waukee. 

Problems pertaining to the 
business of the oil industry 
and plans for legislation were 
the main discussions, with res- 
olutions adopted and a chair- 
man from each county in each 
region selected to carry on 
between now and the legisla- 
tive session. 

The Association, at all 3 
meetings adopted the follow- 
ing resolutions: 


1. Resolved, that the mem- 


bers of the Wisconsin Petrol- | 


eum Association go on record 
definitely asking the State of 
Wisconsin for a 2% collection 
fee for the collection of the 
gasoline tax, due to the fact 
that they are put to more 
than this amount, of expense 
in collecting this tax for the 
state, and it is a fair fee. 


2. Resolved, That the Wis- 
consin Petroleum Assn. go 
on record definitely opposing 
any increase in tank truck ca- 
pacity for gasoline, over the 
present limit of 2000 gallons. 


3. Resolved, that the mem- 
bers of the Wisconsin Petrol- 
eum Assn. go on record to re- 
lieve the oil jobbers of this 
expense, which should be borne 
by the state. 


4. Resolved, that the mem- 
bers of the Wisconsin Petrol- 
eum Assn. go on definite re- 
cord against diversion of the 
“pas” tax, with the definite 
opinion that should diversion 
be stopped the “gas’’ tax could 
be reduced from 4c to 3c, and 
that there would be no loss 
in highway construction or 
maintenance. 


At Green Bay meeting, 


State Treasurer John M. Smith 
told the group the state law 
indirectly forcing the oil job- 
bers to pay the expense of 
collecting the tax was “unfair.”’ 
Smith called the oil jobbers the 
best tax collecting agency the 
state has and emphasized the 
point that jobbers should not 
lave to pay the premium on 
the gas tax bonds. He was 
emphatic that the state should 
pay such premiums; that it 
was fortunate in having such 
a collecting agency as the oil 


men, who collect upwards of 
$22,000,000 a year for the 
state. Smith also suggested 
that a greater allowance be 
given for shrinkage. 

State Senator Michael F. 
‘“resky, speaker at the lunch- 
eon meeting at Green Bay, dis- 
approved the diversion because 
of the announced intention 
when the tax was imposed that 
it would be used only for high- 
|\way construction and main- 
tenance. Senator Kresky op- 
posed the increase of 1c “gas” 
tax last session, also fought the 
proposed tax submitted by the 
administration on motor oils. 

Senator Kresky stated ‘as 
long as the state continues 
this practice, diversion through 
the bookkeeping device, the 
abuses of applying gas tax 
revenue to other purposes will 
go on.”’ He proposed that the 
next session of the legislature 
should reduce the “gas” tax, 
which he said would not handi- 
cap or stop highway construc- 
tion or maintenance if diversion 
was stopped. 

Due to the 


importance of 


the next regional meeting, job- 
bers from throughout the en- 
tire state have been invited to 
participate. Many state offi- 
cials will attend and give their 
views on subjects vital to oil 
jobbers. 


Virginians Aid 
Defense Plans 


SPECIAL TO N.P.N. 
RICHMOND, Va., June 17. 
Co-operation to the fullest ex- 
tent with the Virginia Defense 
Council just set up by Gov- 
ernor Price was voted by the 
Board of Directors of the Vir- 
ginia Oil Men’s Assn. at a meet- 

ing here June 14. 

“(il men are fully aware, that 
the equipment of modern war- 
fare is largely dependent on mo- 
tor fuels and take this oppor- 
tunity of offering the service of 
experts in the complicated proc- 
ess of gasoline and diesel fuel 
distribution, as well as the op- 
eration of vast fleets of trucks,” 
W. W. Payne, Norfolk, of The 





Wisconsin Oil Men Adopt Safety Plan 


MILWAUKEE, 
“Let 
Sanely,”’ 


17 
Drive 
is the motto adopted 
Wisconsin Petroleum Assn. 
members at their recent meet- 
ing at Green Bay, when a state- 
wide campaign was launched 
to reduce highway accidents. 
Norman H. Ott, president, 


a 


June 
Live, 


Americans 


by 











Members of the 
dent 


men, from left to right, 
mittee; James BE. 
Holstein, 


are: 
Spindler, 


Americans, 


Wisconsin Petroleum 
(holding pointer) after 


Manitowoc, 
Calumet county chairman; 


said: “While we naturally are 
concerned about those who are 


dying on the battle fields of 
Europe, it is about time we 
did our part to cut the accident 
list on our highways. There- 


fore, our slogan: “Let Amer- 
icans Live, Drive Sanely.”’ 
It was pointed out that men 


wh 





Live 
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Sh 


o.eutt Ae 


Assn. are shown with 


Daie Andrews, Green Bay, 
director 
Mr. Ott; 


director of the association 


Norman H. 
launching safety campaign to reduce highway accidents. 
chairman of the 
and county chairman; 
and BE. R. Wallmann, 


in the oil business can be of 
great assistance in the safety 
program because of their di- 
rect contact with the motorists. 
Banners, posters and_= signs 
bearing the slogan will be 


placed in filling stations and 
throughout 
State of Wisconsin, states 
secretary. 


along highways 
the 
Roy L. Brecke, 













Ott, Milwaukee, presi- 


The oil 


arrangements com- 
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Joseph P. Depis, 
Milwaukee, 
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Texas Co., president of the asso- 
ciation, declared. 

Committee appointed to car- 
ry out the plan of co-operation, 
includes H. E. Jackson, Rich- 
mond; Carleton Crump, Hope- 
vell, of Hopewell Oil Co., and 
B. F. Morgan, Richmond, of 
Morgan Oil Co., E. A. Kyhn, 
Richmond, of Virginia Petrole- 
um Industries Committee, was 
appointed secretary to the com- 
mittee. 

It was pointed out during the 
meeting that the petroleum in- 
dustry already has potential re- 
finery capacity and reserves suf- 
ficient to meet an emergency, 
not to overlook the necessary 
supply of trained labor, super- 
visors, scientists and operating 
executives. Fuel to operate 
everything from airplanes to 
battleships can be procured, re- 
fined and delivered on reasonable 
notice, the oil men stated. 
Other discussion at the meet- 
ing included consideration of 
plans to enlarge the member- 
ship of the association. Others 
present at the meeting were A. 
L. Tenser, Richmond Engineer- 
ing Co.; J. A. Conway, Rich- 
mond; W. B. Krause, Richmond 
Oil & Equipment Co.; J. O. 
Little. Norfolk, of Pure Oil Co.; 
and L. W. Parker, South Hill, 
of Simmons Oil Co. 

“ * * 
Correction 

In reporting meetings of the 
Virginia Oil Men’s Assn. and 
Virginia Petroleum Jobbers 
Assn. in NATIONAL PETRO- 
LEUM NEWS of May 22nd, the 
company connection of A. L. 
Tenser, Richmond, was_ incor- 
rectly given. Mr. Tenser is con- 
nected with Richmond Engineer- 
ing Co. He is second vice-presi- 
dent of the Oil Men’s association 
and secretary of the independent 
jobbers’ organization. 


Paul Ryan To Address 


N.A.P.R. Meeting 
N.P.N. News Bureau 
CLEVELAND, June 17- 


Among speakers at the eighth 
annual convention of the Na- 
tional Assn. of Petroleum Re- 
tailers, to be held at Chicago’s 
LaSalle Hotel, Aug. 20-22, will 
be Paul Ryan, Cleveland presi- 
dent of National Refining Co. 
Mr. Ryan will speak in the 
afternoon of Aug. 21. 
Maryland ‘Gas’ Tax Net Up 
BALTIMORE, Mad. April 


yield under Maryland’s 4- 
cents per gallon gasoline tax 


was $967,852, officials report, 
more than 6 per cent above 
April 1939 collections, $905,- 
338. 


Pure’s Crude Price Up 
CHICAGO, June 17.--Pure 
Oil Co. has announced a 4c 


advance to $1.00 per bbl., ef- 
fective June 10, in the price 
it will pay for crude oil in the 
Creole field, 
La. 


Cameron Parish, 








Don’t ‘Freeze’ the ‘Gas Tax, 
Dow Urges Senate Committee 


N. P.N. News Bureau 


WASHINGTON, June 17. 
Amendment of the Emergency 


Defense Tax Bill (HR 10039) to 
declare specifically that the fed- 
eral excise taxes—including the 
gasoline tax—will not be “fro- 
zen” for 5 years so that they 
cannot be readily repealed, was 
urged when bill was before Sen- 
ate Finance Committee. 

Suggestion was made by Fay- 
ette B. Dow, Washington at- 
torney, appearing on behalf of 
American Petroleum Industries 
Committee, National Petroleum 
Assn., Mid-Continent Oil & Gas 
Assn., Western Petroleum Refin- 
ers Assn., Pennsylvania Grade 
Crude Oil Assn., and Independ- 
ent Petroleum Assn. of America. 

The bill contains provisions 
new to our revenue laws in that 
it undertakes to earmark cer- 
tain tax receipts for a period 
of 5 years, to be set aside as a 
special fund, which is to be 
available only for the _ retire- 
ment of United States obliga- 
tions designated as “National 
Defense Series,” Mr. Dow point- 
ed out. 


Not Opposed To Bill 


Emphasizing that the oil in- 


dustry was not opposing the 
tax increases, Mr. Dow declared 
the gasoline tax increase was 
a 50° hike, and the lubricating 


oil tax, tax on transportation of 
oil by pipeline and tax on inner 
tubes each represented a 12'2% 
increase. These compare with a 
37'2° increase in taxes on dis- 
tilled spirits, imported wines, 
cabarets, roof gardens and _ in- 
surance policies. 

Mr. Dow’s suggestion against 
“freezing” the rates for 5 years 
and precluding possible revision 
under a general re-writing of 
tax laws or imposition of a 
manufacturers’ excise tax in the 
future followed assurance by 
Treasury Secretary Morgen- 
thau, in his appearance before 
committee June 12, that these 
rates would not be “frozen.” 
Mr. Morgenthau said obligations 
issued to finance defense needs 
would have to be retired out of 
tax receipts regardless of source 
of taxes and admitted Congress 
was free to revise the taxes as 
it sees fit. 


Mr. Dow’s' suggestion was 
purely precautionary and for 


the benefit of the record of the 


legislative history of the bill if 
question arises later that these 
excise rates cannot be modified 
since bonds were issued on un- 
derstanding that tax revenue 
from these sources would be 
earmarked to retire such bonds, 
he said. 


Clarification Sought 


“We think that this under- 
standing on the part of the Sec- 
retary of the Treasury should 
be clearly stated in the tax act 
which is now under considera- 
tion,” Mr. Dow stated. His sug- 
gestion was well received by 
the committee. Majority Leader 
Barkley said Congress could ex- 
tend the excise taxes beyond 
the proposed 1945 expiration 
date or repeal them at any time, 
if it desired. The gasoline tax 
feature elicited the observation 
from Senator Vandenburg that 


this particular levy could not 
be increased too much _ since 
Congress must leave some 


source of tax revenue available 
to the states when Barkley sug- 
gested possible further rise in 
“gas” tax raise. Senator LaFol- 
lette also appeared critical of 
the idea of hiking the gasoline 
tax too much or tying it to de- 
fense bond retirement too rig- 
idly since, he said, the tax was 
imposed initially as a tempo- 
rary, special levy and this fea- 


ture should not be overlooked. 
Mr. Dow told the committee 
it “seemed both fair and _ in- 


formative to point out the bur- 
den of special taxes which are 
now levied, for we understand 
that a complete revision of the 
whole range of federal taxation 
may be expected in the near 
future. 


Oil’s Contribution Told 


“When that problem is taken 
up, the facts here briefly stated, 





Internal 
Revenue 
Code 


Section Description of tax 


3400 (1) Tires 
3400 (2) Tubes 
3403 (a) Automobile truck 
chassis, etc. 
3403 (b) Automobiles, ete 
3403 (c) Parts 
3412 Gasoline 
3413 Lubricating oils 
3466 (a) 
«2, 2). Transportation of oil 


and (3) 





other facts 


and 


equally perti- 
nent, will be presented for the 
further and more deliberate con- 
this 
Mr. Dow declared. 


sideration of committee,” 


The oil spokesman further re- 


minded the committee that the 
industry has already contrib- 
uted substantially to the na- 


tional defense by financing con- 
struction of “the finest systems 
of improved roads in the 
world.” 

“At least it must be said that 
the billions of dollars which have 
been provided by the highways’ 
the for 
road building and road repairs 
have not left it necessary for 
our armies to build roads over 
which to transport the mechan- 
ized equipment which the new 
taxes are intended to provide,” 
Mr. Dow pointed out. 


users in last 20 years 


Tax Bill Quoted 
The precise language of the 
bill respecting the excise taxes 
is as follows? 


“See. 1650. Super-tax for 
Five Years. 
“In lieu of the rates of tax 


specified in such of the sections 
of this title as are set forth in 
the following table, the rates ap- 
plicable with respect to the pe- 
riod after June 30, 1940 and be- 
fore July 1, 1945, shall be the 


rates set forth under the head- 
ing ‘Super-tax Rate’”’. 


Super-tax rates, of 
oil industry, follow: 


interest to 


Super-Tax 


Old Rate Rate 
2%C 2 w( 
4¢ 1'2¢ 
3% 3% % 
3% 31% % 
lc 1 be 
4c 4}2¢ 
4% 412% 
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2 Firms Tell Gains 


In Rubber From Oil 


NP. IN: 
NEW YORK, June 14. 
reports 


Latest 


on two types of syn- 


manufactured 
were 


thetic rubbers, 


from petroleum, 
within the past few days by 
W. S. Farish, president’ of 
Standard Oil Co. of New Jer- 
sey, and John L. Collyer, presi- 
dent of B. F. Goodrich Co. 

“Butyl” is the name of Stand- 
ard’s synthetic rubber, and 
“Ameripol” is the Goodrich 
product. 

Speaking at the annual stock- 
holders’ meeting, Mr. Farish de- 
scribed Butyl ‘as a companion 
to Buna rubber’, the American 
rights to which were acquired 
last year from I. G. Farbenindus- 
trie, A. G. of Germany, by the 
Standard Oil Development Co. 


made 


Better Than Natural Rubber 


A Buna plant, with a capacity 
of 10,000 pounds a day, is now 
being built at Standard Oil Co. 
of Louisiana refinery at Baton 
Rouge, it was said. 

Butyl rubber is reported to 
be “more nearly a straight pe- 
troleum product than its com- 
panion”, Buna, with lower costs, 
due to more direct methods of 
manufacture. 

“Both the Buna and Butyl syn- 
thetic rubbers are superior to 
natural rubber’ in respects 
which are undoubtedly of im- 
portance in tire manufacture,” 
Mr. Farish declared. “Should 
it become necessary for the 
United States to produce syn- 
thetic rubber, the Jersey com- 
pany is in a position to manu- 
facture Butyl rubber from _ pe- 
troleum in any required quanti- 
ties as rapidly as the necessary 
plant facilities can be installed.” 

It was explained that Butyl 
rubber development will be in 
stages, in the case of the 
Buna product. At first, there 
will be small quantities for the 


as 


specialty market and for tires 
which will be commercially 
tested. 


‘Ameripol’ Research Told 

Successful results of research 
by Goodrich in developing a 
new synthetic rubber made from 
a petroleum base were told by 
Mr. Collyer. 

Automobile tires made of the 
1ew synthetic, which the com- 
pany calls ‘“Ameripol,” were 
shown to 500 industrialists, sci- 
entists and military experts at 
a reception in Hotel Waldorf 
Astoria. 

“Ameripol is made by crack- 
ing petroleum into a mixture of 
simple molecules, from which a 


News Bureau 


mixture of gas is separated that 
liquefies under pressure to give 
butadiene. This is mixed with 
other ingredients prepared from 
natural gas and air, and then 
made into a milky emulsion by 
using soap. Upon heating and 
agitation, these ingredients re- 
act to form an emulsion of syn- 
thetic rubber which is similar 
to the latex obtained from rub- 
ber-producing trees. The latex 
is coagulated with an acid and 
a curd is formed. 


sheeted and dried to give the 
new synthetic. 
Mr. Collyer declared that ac- 


cording to reliable figures, con- 
sumption of synthetic rubber in 
the U. S. amounted to 1700 tons 
last year, compared with a 592,- 
000 ton consumption of natural 
rubber. 


New Plant to Open 


“These figures,’ Mr. Collyer 
said, “indicate the situation with 
which the United States must 
deal before we can breathe easi- 
ly should an emergency arise 
to threaten our rubber indus- 
try.” 

The new rubber is being made 
at Akron, where a manufactur- 
ing plant will be opened in the 
fall with a daily capacity of sev- 
eral tons of ‘“Ameripol.” It was 
announced that tires of the new 
material have been in service for 
many months on the company’s 
test cars, and that the product 
in many of its important proper- 
ties is equal or superior to nat- 
ural rubber. 


Jobbers File 
Damage Suits 


N.P.N. News Bureau 
CHICAGO, June 18. An 
equity suit was filed by two 
jobbers in federal district court 
here June 17 attempting to set 
up a “representative proceed- 
ing” on behalf of some 900 IIli- 
nois oil jobbers possible 
plaintiffs. Complaint seeks tem- 
porary injunction against filing 
of similar suits. Treble dam- 
ages, based on sale of 1,500,000,- 
000 gals. at 2.5¢c per gal., are 
sought for all of the possible 
plaintiffs. Complaint names 
defendants a number of com- 
panies which were defendants 
in Madison oil anti-trust case 
and proposes that court deter- 
mine amount of individual dam- 
ages. 


Louis Weeks, 


as 


as 


Weeks-Marland 


The curd is_ 


Oil Co., Millington, IIll., and 
Sterling Fuel Oil Corp., Chicago, 
were the specific plaintiffs. 


Indiana Jobber Sues 


Meanwhile, another treble 
damage for suit of $1,117,494.42 
against defendants the Madison 
case was filed in federal district 
court here June 17 by _ the 
Wabash Oil Corp., Sullivan, Ind. 

The plaintiff, a jobber who 
formerly operated in Sullivan, 
charged that defendants  vio- 
lated Sherman anti-trust law 
and bases his case on the deci- 
sion of U. S. Supreme Court in 
Madison case. 

Plaintiff claimed damages 
from May 1, 1933 to June 7, 1937 
at which time the fixed assets 
were said to have been sold to 
the Gulf Oil Corp., for $28,000. 
The plaintiff held a contract 
with Socony-Vacuum Oil Co., 
and the Lubrite Oil Co., Ltd., 
Socony-Vacuum subsidiary, com- 
plaint said. 

Defendants named were: 
Standard of Indiana, Socony- 
Vacuum Oil Co., Shell Oil Co., 
Skelly Oil Co., Phillips Petro- 
leum Corp., Cities Service Oil 
Co., Mid-Continent Oil Co., Globe 
Oil Co. and Barnsdall Oil Co. 


MADISON, June 17. Two 
suits have been filed in Federal 
District Court here against 
Ethyl Gasoline Corp., and Skelly 
Oil Co. The suits, separate ac- 
tion, were filed by the Sinaiko 
Brothers Coal & Ice Co., Madi- 
son, and Hi-Test Gas and Oil Co., 
Minneapolis, charging that 
Skelly allegedly cut off their 
supply of Ethyl gasoline when 
Ethyl denied them a license. 

The complaint also charges 
that Ethyl controlled the price 
of Ethyl gasoline to the con- 
sumer through the jobber 
licensing agreements. William 
Nathenson, Madison, attorney 
for plaintiffs, said that addi- 
tional suits on behalf of other 
jobbers will be filed within the 
next week. He said suits are an 
outgrowth of U. S. Supreme 
Licensing system. 


Tennessee Assn. To Meet 

NASHVILLE, Tenn., June 17 

A closed one-day business ses- 
sion of the Tennessee Oil 
Men’s’ Assn. will be held 
Monday, June 24 at 10 A.M., 
states Lucile Warden, secre- 
tary. George F, McCanless, com- 
missioner of Finance and Tax- 
ation of the state of Tennessee, 
will be present when a dis- 
cussion and_ presentation of 
argument and data, looking to 
an increase in the shrinkage 
and evaporation allowance of 
1°, will be held. 


Settlement Looms 
For D.C. Dealers 


By Teletype 
N.P.N. News Bureau 

WASHINGTON, June 18. 
Conferences are proceeding be- 
tween organized gasoline re- 
tailers of Washington, and anti- 
trust division of Justice Depart- 
ment looking to settlement of 
the anti-trust inquiry precipi- 
tated by creation of a reported 
price “stabilization” plan _ to 
eliminate discounts among sta- 
tion operators to customers 
other than commercial con- 
sumers. 

Expectation in dealers’ quar- 
ters here today was that a de- 
velopment looking to possible 
settlement of the case satisfac- 
tory to all concerned was im- 
pending. 


Defense Study Made 


Of Texas Resources 


AUSTIN, June 17—A com- 
prehensive survey of Texas’ 
oil resources and facilities is 
being made by Texas Railroad 
Commission to be used for na- 
tional defense purposes. Sug- 
gestion was made by Commis- 
sioner Thompson. 

Location and potential pro- 
duction of Texas oil wells, 
pipelines, refineries and other 
information will be covered in 
the survey. It was pointed out 
that while the commission 
knows in general the _ fields 
which produce crudes most 
suitable for manufacture of 
lubes, aviation, automotive 
and Diesel motor’ fuels, the 
comprehensive survey would 
ascertain potential production 
of each type crude. 

Maps will be used to portray 
much of the data obtained in 
the survey. It will take about 
2 months to complete the work, 
it was said. Oklahoma Con.- 
servation Department is work- 
ing on a similar survey. 


DEATHS 
Leland B. Dow Dies 


Funeral services for Leland 
B. Dow, brother of Fayette B. 
Dow, general counsel for Na 
tional Petroleum Assn., were 
held at Brown Hill Farm, Mum- 
ford, N. Y. He died June 14. 


* * * 


Howard W. Price Dies 


Funeral services were held 
June 12 at Denver for Howard 
W. Price, 52, Borger, Tex., vice- 
president and general manager 
of J. M. Huber Corp., carbon 
black manufacturer and _ pro- 
ducer. Mr. Price died June 9. 
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Summer Meeting of SAE. Draws Record Crowd 


Test Engines, Diesel Fuel Standards 
And Lubrication Theories Discussed 


By N.P.N. Staff Writer 
WHITE SULPHUR SPRINGS, 
W. Va., June 14.--A record reg- 
istration of approximately 650 
made the 35th anniversary sum- 
mer meeting of the Society of 
Automotive Engineers, closing 
here today, one of the most suc- 
cessful meetings in the society’s 
history. 

Aviation fuel specifications 
and methods of test, diesel fuel 
properties and their standardiza- 
tion, motor fuel trends, engine 
cylinder lubrication problems as 
related to observations in piston 
ring wear, of small-scale 
single-cylinder engines in evalu- 
ating motor oils, and lubricant 
additives were some of the sub- 
jects which members and guests 


use 


heard discussed. 
Discuss ‘CUE’ Engine 
Development of a_ standard 


single-cylinder test engine for 
aviation fuels and_ lubricants 


was described by A. W. Pope, 
Jr., Waukesha Motor Co. This 
engine, known as the CUE or 
Co-operative Universal Engine, 
has been growing in importance 
in aircraft engine tests since 
1937 when the first design was 
completed for testing spark 
plugs. Interest was then aroused 
in an engine which would fill 
the needs of the petroleum in- 
dustry for testing its products. 
Up to the present, 12 CUE en- 
gines have been built and 10 
more are under construction. 

Mr. Pope said it now seems 
probable that the engine’s. ul- 
timate and most useful purpose 
will be that of high output fuel 
research for which it was found 
as suitable as for testing spark 
plugs and lubricating oils. The 
present design of the engine 
was fully described to the S.A.E. 
with numerous photographs and 
Sectional drawings. Although 
the test engine is a single-cyl- 
inder crankcase design laid out 
to provide for the Wright Cy- 
clone air-cooled cylinder, 6's by 
6%s inches bore and stroke, its 
Weight is 4900 lbs. 

Present installed test engines 
have not been set in such man- 
ner as to enable comparison be- 
tween results, nor do they seem 
sufficiently closely related to 
multi-cylinder engine practice 
to insure comparability of re- 
sults with the large engine, ac- 
cording to A. L. Beall, Wright 





Aeronautical Corp., in a report 
to the engineering society. Im- 
mediate steps are being taken 
to effect compromises in instal- 
lation detail and operation im- 
proving the comparability of re- 
sults. 


Study Diesel Fuels 


Since July, 1939, intensive 
studies of diesel fuel properties 
have been in progress in a de- 
termined effort to improve on 
diesel fuel specification. Dr. C. 
G. A. Rosen, Caterpillar Tractor 
Co., chairman of the Co-opera- 
tive (diesel) Fuel Research com- 
mittee formed a year ago, re 
ported results of initial studies. 
Preliminary work of the com- 
mittee has been in particular on 
4 properties of diesel cetane 
number, volatility, viscosity and 
gravity (see separate article on 
these pages discussing Dr. Ro- 
sen’s report). 


‘Lube is Only a Coolant’ 


Some challenging conclusions 
concerning the load carrying ¢a- 
pacity of bearing surfaces were 
presented by Macy O. Teetor, 
The Perfect Circle Co. Evidence 
was presented that the smooth- 
er the surfaces the less the load 


carrying capacity, irrespective 





of the lubrication. Results of his 
work were taken to indicate that 
an ideal bearing surface would 
be one broken into small areas 
to increase the total load carry- 
ing capacity. 

Mr. Teetor based all of this 
work on the theory that the load 
carrying capacity of a bearing 
surface is dependent upon the 
temperature of a bearing sur- 
face of microscopic depth and 
expanse. He assumed, _ there- 
fore, that “a lubricant is merely 
a coolant, either directly or in- 
directly,” and that high surface 
temperature the cause of 
bearing surface failure. 


is 


“We have seen plenty of evi- 
dence that indicates that just 
before a bearing area scuffs, it 
acquires a high polish or burn- 
ish. . If operation is stopped 
at this point the bearing sur- 
faces are considered ‘beautiful’ 
but if they are overloaded after 
reaching the burnished stage, 
the surfaces melt and failure 
occurs.” 

Speaking of piston rings, Mr. 
Teetor pointed out that “it has 
been known for years that the 
smoother the face of a piston 
ring the more readily it would 
scuff. A rougher surface was 
considered not to scuff because 
of its quick seating ability, oil 


carrying capacity for lubrica- 
tion, ete., but our experience 


indicates the real 
its ability to cool.” 


reason to be 


Theory of Lube as Coolant 


Challenged In Discussion 


Mr. Teetor’s analysis of bear 
ing surface behavior was criti- 


cized by A. F. Underwood, Gen- 
eral Motors Corp., who said that 
scuffing at the melting point is 
an entirely wrong conception 
since it had been proved that 
scuffing can be done cold on a 
clean surface, i.e. “uncontami- 
nated” by oil or oxides. Mr. Un- 
derwood’s main point was that 
the so-called burning out of a 
bearing is just the last of many 


things that occur during fail- 
ure of a bearing surface. He 
also expressed the belief that 


there are just as many contact 
points or as much actual con- 
tact area On a small bearing 
surface as a large one, account- 
ing for the apparent better 
bearing loads per unit area of 
bearing surface. 


Without going into theoreti- 
cal studies of bearing behav- 


iour, A. L. Beall said Mr. Tee- 
tor’s observations in general, 
conformed with his experience 
but he felt that there. was a 
lack of surface finish data. 


Fleet Operation Round-Table 


Four papers were presented 
in a round table discussion of 
fleet operation problems. 

W. A. 


Taussig, Burlington 


Transportation Co., introduced 
the subject of “Establishing 


Proper Preventive Maintenance 
Periods in Fleet Operations” 
with the contention that “at 
best their establishment must 
be based largely on ‘cut-and- 
try’ methods backed by ade- 
quate experience records.” 

He recommended close studies 
of 


operations based first on 
mileages recommended by the 
vehicle manufacturer and pre- 


sented the forms used by Bur- 
lington to report road failure 


causes and costs directly charge- 

able thereto. 
Mr. Taussig 

“there has yet 


concluded that 
to be devised a 
suitable substitute for careful 
physical inspection and sound 
mechanical judgment in well- 
supervised fleet operation. 
Establishing proper preventive 
maintenance periods in fleet op 
erations is a task which is never 
completed.” 

The problem of providing 
proper chassis lubrication rests 
with the garage and service sta- 
tion rather than with the manu- 
facturer, it was concluded by 
Jean Y. Ray, supervisor of au- 
tomotive equipment, Virginia 
Electric & Power Co. He said, 
“perhaps what the fleet opera: 
tor really needs is modern lu- 
bricating equipment”, adding 
that “when consideration is 
given to the saving in time, in- 
creased efficiency and cleanli- 
ness of the modern lubrication 
equipment, the cost of the 
change justified.” He also 
urged training personnel to ap- 
ply the proper amount of lubri- 
cation to the fitting instead of 
“squirting grease at it.” 


is 


60,000-Mile Rings Asked 


Indicating that the interest ol 
the fleet operator would be well 
met by an average fleet mileage 
of 60,000 before the first piston 
ring change, Ellis W. Templin, 
Los Angeles General Plant Di- 
vision, opened the way for stim 
ulating discussion on piston ring 
and cylinder wear. Such mile 
age, he asserted, will give most 
fleets an opportunity to run 
their vehicles until they need a 
ring change and then trade 
them in on new vehicles, there 
by avoiding the expense of fur 
ther ring changes. 
show, Mr. Templin 
said, that specially coated rings 
are not standing up as well as 
older types. Several possible 
remedies were suggested. Ve- 
hicle designers were urged to 
produce engines in which erank 
eese oils and jacket water can 
be maintained at suitable levels 
ot temperature to improve ring 
and cylinder wall life. 


Tests 


Leo Huff Talks on Painting 


Leo Huff, The Pure Oi] Co., 
discussed vehicle appcarance, 
particularly from the standpoint 
of painting. It was his opinion 
that too much time is spent in 


painting and showed how his 
company had cut repainting 
time from 5 to 2 days. He ad- 
vocated more attention to up- 
keep of motor-vehicle appear- 
ance and recommended _instal- 
lation of power washing ma- 
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chines and use of non-injurious 
materials for washing. A well- 
groomed fleet can do much in 
advertising the organization it 
represents, he concluded. 

The possibilities of obtaining 
performance data on Oils in 
service by using the so-called 
proto-type or small scale en- 
gines operated under accurately 


controlled conditions and _ sub- 
jected to arbitrarily selected 
service factors, was described 


by A. O. Willey, Lubri-Zol Corp. 
consultant. A bank of single- 
cylinder liquid-cooled engines 
having 2% x 2%-inch bore and 
stroke has been given thorough 
tests to determine the repro- 
ducibility of results in full scale 
engines. Considerable success 
has resulted in the correlation 
of tests between the small-scale 
engines and the full-scale en- 
gines. 


The small-scale engine tests 
were also tied in with the gen- 
eral performance of certain lu- 
bricants in the field by watch- 


ing until evidence of a given 
trend of service has been es- 
tablished. Laboratory tests of 


these same products under con- 
trolled conditions then give a 
direct relation between known 
field performance and_labora- 
tory test methods. The latter 
program was said to have 
proved satisfactory and is par- 
ticularly helpful in cases where 
definite approval lists have been 
set up by engine manufacturers. 


In tests of Mid-Continent and | 


Pennsylvania oils it was pointed 


out that there are good and 
poor anti-varnish oils in both 
types, and that one _ cannot 


make a general statement that 
either type is preferable from 
this standpoint, he said. 


Diesel Fuel Specifications 


Discussed 


WHITE SULPHUR SPRINGS, 
W. Va., June 14..-Results of in- 
itial studies of diesel fuel prop- 
erties and their effects in full- 
scale diesel engines were report- 
ed by C. G. A. Rosen, Caterpil- 
lar Tractor Co., chairman of the 
Co-operative Fuel Research com- 
mittee formed in July, 1939. Ce- 
tane number, volatility, viscosi- 
ty, and gravity of diesel fuels 
have been investigated with re- 
gard to their effects upon cold 
starting, smooth running, power 


output, exhaust odors, engine 
deposits, and other operating 


conditions in an effort to work 
out suitable fuel specifications. 

The progress report covered 
4 fuels used for a_ reference 
basis in diesel engines of 4 gen- 
eral types. Nine laboratory 
tests involving 12 engines were 
reported, among which were sev- 
eral major oil companies as well 
as diesel engine manufacturers. 
Mr. Rosen warned that it would 
be dangerous to consider the 
report final and that further 
work is to be done to verify 
present findings. A comprehen- 
Sive report expected to be 
completed in time for the Jan- 
uary meeting of the S.A.E. 

Properties Listed 

The properties of the 4 fuels 

used in the initial 


is 


in S.A.E. Report 


The general conclusion as far | 


as cetane number is concerned 
was that power output was af- 
fected little, starting was im- 
proved by a high cetane num- 
ber particularly at low tempera- 
tures. High volatility was found 
desirable in smoke control, par- 
ticularly during acceleration. 
High volatility and high cetane 
number were effective in elimi- 
nating smoke and stink in the 
exhaust. Less definite informa- 
tion was available concerning 
viscosity and gravity effects and 
no conclusions were given other 
than that the low gravity fuel 
produced highest power. 


With regard to engine de- 
posits, Fuel A produced the 
lowest deposits but it was not 


known whether to attribute this 
to high cetane, volatility, or 
both. It was thought desirable 
to dig into this question. Fuel 
D, a high volatility fuel, was 
next to A in producing low de- 
posits. 

Fuel B was best with respect 
to the smoke problem, with C 
and D tied for second place. 
Ring sticking was found to be 
related to cetane number, the 
most hours run without stick- 
ing being run by a high-cetane 
fuel. The rate of pressure rise 


tests are as was found to be lowest in the 
follows: high-cetane fuel. 
Fuel Cetane 50° Distil. Point Viscosity Gravity 
A 56.1 527 37 37.6 
B 10.5 607 51 26.6 
c 33.2 502 37.5 a7 
D 3 Re 113 31 10.8 


Hydrogenation in Cracking 
Aviation ‘Gas’, Described 


N.P.N. News Bureau 
CLEVELAND, June 17.—Po- 
tential supply of normal avia- 
tion gasoline can be increased 
greatly by using hydrogenation 
in conjunction with thermal 
cracking and this process can 
also increase the yield of motor 
gasoline and domestic heating 
oil, according to a report on 
hydrogenation research to Mid- 
west Regional Meeting of the 
American Chemical Society at 
Lafayette, Ind., on June 15. 
However, with supply of crude 
at present prices, higher yields 
is offset by somewhat higher 
investment and operating costs, 
the authors pointed out. 

Report was made by Dr. E. V. 
Murphree, vice-president of 
Standard Oil Development Co., 
New York, whose research was 
carried on in collaboration with 
E. J. Gohr and C. L. Brown, of 
the Esso Laboratories. 

“It is possible by means of 
hydrogenation, or the addition 
of hydrogen, not only to con- 
vert a large fraction of the 
crude to high quality aviation 
gasoline but also to extend 
greatly the number of crudes 
which can be utilized,” Dr. Mur- 
phree said. ‘Formerly it was 
necessary to obtain these fuels 
by distilling out a small frac- 
tion from carefully selected 
crudes of limited availability.” 


Increased Yield Cited 


In addition to its possibilities 
as a source of aviation gasoline, 
the hydrogenation process can 
be used to increase the yield 
of motor gasoline and domestic 
heating oil from 70 up to 92 
gals. per 100 gals. of typical 
erude, Dr. Murphree said. 

“With the present crude 
prices, the saving in crude due 
to higher yields is offset to a 
large degree by the somewhat 
higher operating costs and in- 
vestments of the hydrogenation 
process,” he continued. ‘With 
increasing crude oil prices, hy- 
drogenation will become __ in- 
creasingly attractive.” 

Hydrogenation may also be 
utilized for producing high- 


grade kerosines and diesel fuels 

and for various intermediate 

refinery products, he added. 
Save Crude Oil 

Although unimportant at 
present because of the abun- 
dant supplies of crude available 
to the U. S., the use of hydro- 
genation for converting low- 
grade crude bottoms and high- 
boiling asphaltic refinery resi- 
dues into valuable light prod- 
ucts, as these applications of 
hydrogenation will all result in 
saving of crude oil, he con- 
tinued. 

By introducing hydrogen into 
the petroleum (hydrogenation) 
during the cracking process, 
light volatile compounds which 
have a proportionately larger 
percentage of hydrogen than 
heavy hydrocarbons tend to be 
formed, he explained. As the 
result, a greater proportion of 
the light compounds are_ pro- 
duced for use in the manufac- 
ture of gasoline than would be 
obtained if the crude oil were 
simply cracked, broken into 
layers of different liquids, and 
distilled. 

Catalyst in Hydrogenation 

Professor Homer Adkins, Uni- 
versity of Wisconsin, spoke on 
“The Role of Catalyst in Hydro- 
genation.” Other speakers at 
the Lafayette meeting included 
Professor R. Norris Shreve and 
L. A. Stengel, Purdue’ Uni- 
versity, on “The Economic As- 
pects of Hydrogenation’; Mur- 
ray Raney, Chattanooga, Tenn., 
on “The Use of Raney Metal 
as a Catalyst’; and Oscar Wur- 
ster, Chicago, on “The Opera- 
tion of Hydrogenation Plants.” 


W.P.R.A. Plans Fall Meetings 
N.P.N. News Bureau 
TULSA, June 18.—Fall tech- 
nical meetings of Western Pe- 
trcoleum Refiners Assn. have 
heen scheduled for Oct. 4 at 
Wichita, Kans. and Oct. 25 at 
Shreveport, La., states L. D. 
Mann, chairman of W.P.R.A’s 
manufacturing Committee. De- 
tails and programs for the two 
meetings will be announced 
later. 





Oil Imports Under Trade Agreement Listed 


WASHINGTON, June 17.—U 


N.P.N. News Bureau 
. S. Customs Bureau today an- 


nounced preliminary figures on imports of crude petroleum and 
fuel oil within quota limitations provided under trade agree- 


ments, 
lows: 


Established Quota for 


Venezuela 
Netherlands 
Colombia 


Other (mostly Mexico) 


covering the period January 1 to June 1, 1940, as fol- 


Imports As Of 
Calendar Year June 1,1940 
(In Gallons) 


1,869,014,616 557,127,479 
527,691,192 316,997,466 
103,978,560 7,655,677 

(Tariff rate 
98,779,632 quota filled) 
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in Illinois had led some Mid- ‘ ; w 
See No Shortage Danger Gas’ Stocks Sho 


In Heating Oil Supply 


N. P.N. News Bureau 

NEW YORK, June 17—TIn 
order to assure an adequate 
supply of heating oil at 
nominal prices, during next 
winter, the Oil Burner Insti- 
tute is taking steps, states 
C. F. Curtin, secretary, “to 
anticipate any possibility of a 
shortage such as threatened 
last winter when’ extreme 
weather and inadequate trans- 
portation facilities from south- 
ern refineries combined to cut 
the available heating oil sup- 
ply in some northern cities.” 

Mr. Curtins’ report follows: 
“More than 2,000,000 home- 
owners and scores of thou- 
sands of oil burner users in 
commercial and industrial 
buildings need not fear a 
shortage of heating oils. These 
oils are by-products of gasoline 
refining, and with larger dom- 
estic and foreign demand for 
gasoline during this summer 
and fall, there will be plenty 
of fuel to meet the growing 
demand for heating. 

“A prolonged war is almost 
sure to increase fuel prices, 
but there is no indication that 
any one fuel will increase in 
price at any _ appreciably 
greater rate than the others. 

“Oil prices,’ continued Mr. 
Curtin, “more nearly reflect 
the balance between supply and 
demand than most commodity 


prices. Increased _ industrial 
activity in this country and 
export demand for gasoline 


and other petroleum products 
assures us of reasonable heat- 
ing oil vrices here. Most of 
the problems of the petrol- 
eum industry arise from over- 


supply of crude and _ refined 
products rather than = any 
scarcity of them. 

“We are fortunately situ- 


ated in this country with more 
oil in reserve in proven areas 
today than ever before in our 
history. Nearly 18% billion 
barrels of oil are available in 
explored and proven fields. and 


more is being added almost 
daily. 
“It is of interest to note 


resolution adopted May 31 by 
the American Petroleum _ In- 
stitute in session at Fort Worth, 
Texas, whereby the petroleum 
industry pledges its full, com- 
plete, and voluntary co-oper- 
ation with the government of 
the United States, and with all 
agencies of the government in 
the furtherance of national de- 
fense and security. 

“This resolution,” 


Mr. Cur- 





Continent refiners to believe 
their chances of supplying more 
light fuel in Chicago area would 
be better next season. But on 
closer check, it was said they 
found Michigan refiners one of 
tin pointed out, “also declares many supply factors. It was 
that the petroleum industry pointed out that light fuels 
pledges with confident assur- from this area could be barged 
ance its ability to furnish ainto Chicago area considerably 
complete, adequate, and con- below cost of fuel plus trans- 
tinuous supply, at all times, portation from Mid-Continent. 

wherever desired, of petroleum 
and its products to the fullest 
requirements of the milit 
and naval establishments 
the United States, 


Mid-Continent refiners are ex- 
pected to get a better break in 
ary supplying industrial fuels to 

Of Chicago plants, it was said. 
as well as with industrial activity quick- 


the industrial and civilian re-aned by U. S. preparedness 
quirements of the nation. program, Mid-Continent  sup- 
pliers expect any surplus of 
heavy fuels over and above 
shipments to railroads would 


eventually find a ready market 


Atlantic Sets cv ually find 
in industrial regions. 
Fuel Oil Tops’ 


PHILADELPHIA, June 18.- Refineries Exempt 
“Top” prices in Atlantic Refin- 
ing Co.’s 1940-41 contracts to 
supply light fuel oils in eastern 
Pennsylvania and Delaware will 
apply throughout the heating 


oil season, according to a com- _. : eed 
pany announcement Disney Bill (HR 6207) to exempt 
; é : petroleum, gasoline, and oil-re 
Atlantic has_ establishe 4 2 J; ; é 
“top” of 7 75¢ ten Tee span 3 fining stills from registration 
(.49C Ss > & E a . ° ° » y . 
ail : .- with alcohol tax unit of U. S. 
oils for tankwagon delivery in, 
ha eatin. Miaatvesa ain Bureau of Internal Revenue 
. ace rel « c < rae acca , vel > 
Delaware area, and a “top” of sgl na ha, Borge on a 
5.75¢ for tank car delivery of the aaa ener Pa Pehager f - 
same oils for Philadelphia only. Sih erapiinaeane pot Vict 
Maximums of $1.35 per bbl. in ?@S* § ee aie 
Bunker “C” and 3.75¢ per gal Bill would amend = section 
in No. 5 fuel oil contracts at 2810 (A), Internal Revenue Code 
Philadelphia will expire Dee. 31 by adding following: “Stills and 
1940, and no “tops” will be con- distilling apparatus set up at 
tained in heavy fuel oil contracts 'efineries for the refining of 
for the remaining period to May crude petroleum or the produc- 
31, 1941, a company official said. tion of petroleum products and 
, ‘ : not used in the manufacture of 
The Atlantic’s light fuel con- ,. ,. Ave ; 
‘caeke, a eaaade t akan 4 mene distilled spirits are not required 
and Delaware are effective June “in ra ee ee eee 
1, 1940 and expire May 31, 1941. ‘ 
In other eastern areas where 


From Registration 


N.P.N. News Bureau 
WASHINGTON, June 17. 


the company markets, the At- Bulletin 

lantic will “meet competition’, 

it was said. WASHINGTON — Asked 
about his conference’ with 


Charles Roeser, Texas oil pro- 
ducer, President Roosevelt late 
today said that Mr. Roeser had 
By Teletupe Bice " . 
7 ‘ . *, 0 
N.P.N. News Bureau COme in to talk about oil and 
TULSA. June 18._After look- that he had turned him over to 
ing into prospects of supplying Interior Secretary Ickes. 
Chicago vicinity a part of its The President said that oil 
y 5 "An 2) » : e o - = 
light heating oil hg soem Nts production in the U. S. should 
next season, several Mid-C onti- | wi: x dante = my Uli ail ae 
ye On day to day basis be- 
nent refiners last week reached ; 7 
conclusion they again would be c@use world events may today 
forced to take back seat in this cut off one export market and 
supply picture. Competition tomorrow add a new market for 
from nearby refining districts, U. S. oil by cutting off its cus- 
they fcund, would limit their 
f j ; preeiye He 
business in this area to “left-  . 
overs” of these other supplying said that the oil compact states 
refineries. should be ready at all times to 
Inability of some refineries to meet these fluctuations in de- 
obtain below-the-market crude mand. 


Southwest Studies Market For 
Fuel Oil In Chicago 


tomary source of supply. 


Biggest 1940 Drop 


NEW YORK, June 18.—The 
Sharpest decline in its estimate 
of total U. S. gasoline stocks in 
many a month was reported to- 
day by the American Petroleum 
Institute. Inventories on June 
15 totaled 97,660,000 bbls., down 
1,811,000 bbls. from June 8, the 
Institute’s report. shows. 

The cut in motor fuel inven- 
tories was effected despite an 
increase of 20,000 bbls. to 3,620,- 
000 bbls. in daily average refin- 
ery crude runs, and an increase 
of 140,000 bbls. in gasoline pro 
duction. 

Every refinery district in the 
country shared in the gasoline 
stocks drop. Inventories at the 
Gulf and on the East Coast de- 
clined coincidentally, the former 
128,000 bbls. and the latter 231,- 
000 bbls.  Indiana-Illinois-Ken- 
tucky stocks were down 355,000 
bbls. and California, 288,000 
bbls. Declines of more than 100,- 
000 bbls. were reported for the 
Appalachian, Oklahoma-Kansas- 
Missouri, and Louisiana Gulf 
districts. 

Stocks of gas oils and distillate 
fuels increased 1,277,000 bbls. to 
31,886,000 bbis. on June 15, while 
inventories of residual fuels 
were down 247,000 bbls. to 104, 
119,000 bbls. 


G.C.R.A. Cuts Runs 
Gasoline Stocks Up 


HOUSTON, June 17—Gulf 
Coast Refiners Assn. member- 
ship reduced crude runs to 
stills 1780 bbls. daily average 
during last half of May, but 
added to stocks of ‘gasoline 
and most other products, ac- 
cording to G.C.R.A. report. 

Gasoline inventories, stand- 
ing at 2,937,875 bbls., May 31, 
represented an_ increase of 
36,832 bbls. over May 15 
stocks. Of this total, 850,000 
bbls. were fighting grade gaso- 
line; it was said. 

“While several of the G.C.R. 
A. group of non-integrated re- 
finers are specialists in pro- 
duction of fighting grade of 
aviation gasoline,” the report 
commented, ‘all member com- 
panies, including gasoline 
manufacturers, specialize in 
production of premium grades 
of Diesel gas oils and other 
Diesel fuels, and all gas oils, 
which are products of ptimary 
importance in programs of na- 
tional defense. Stocks positions 
are such on the Texas and 
Louisiana Gulf coast that this 
part of refining industry is well 
prepared to successfully cooper- 
ate in participation in any na- 
tional preparedness program.” 




















_ Latest Oil Industry Statistics 


















































































































































































































































* Total U. S. Motor Fuel Stocks 
rends of Basic Figures 
Heavy Line—1940 Light Line—1939 
June 15, 1940 June &, 1940 June 17, 1939 
Crude Production ....... 3,816,200 3,816,950 3,447,050 
(Bbhls. daily) 1057 
Crude Imports ......<... 151,285 107,710 133,000 a 
(Bbls. daily) ~ 
Crude Runs to Stills.... 3,620,000 3,600,000 3,480,000 100-4 | 
(Bbls. daily) 
Gasoline Stocks ........ 97,660,000 99,471,000 82,657,000 mi 
(Bbls. total) « 
Gas Oil & Distillate Stocks 31,886,000 30,609,000 30,047,000 957 
(Bbls. total) - 
Residual Fuel Oil Stocks 104,419,000 104,666,000 112,224,000 ” 7 
(Bbls. total ad “| 
Ss at) w 90-4 
- ol 
Weekly Changes in Crude Oil Stocks’ s « 
(Thousands of barrels) ue “ 
Change 855 | 
—_ from - = 
Grade or origin May 25 June 1 June 8 June 1 Oo a | 
Pennsylvania Grade 4,471 4,469 1,458 11 =z ~ if 
Other Appalachian 1,167 1,158 1,159 1 = 80- 
Lima-Michigan 1,561 1,564 1,563 1 = _ ft 
Illinois-Indiana 21,026 21,023 20,476 547 - 
Arkansas 3,110 3,191 3,305 114 - | 
Kansas 7,869 7,827 7.611 216 “ ia. 
Louisiana: 111522 11,900 12.065 165 7S | | 
Northern 4,274 4,349 4,388 39 -“ 
Gulf Coast 7,248 71551 7,677 126 “7 | 
New Mexico 6,951 6,991 6,957 34 “ : | 
Oklahoma 63.576 63.871 64,542 + 671 707 at 
Texas: 82,885 84,349 82,817 —1,632 ak eke an ee mi 
se a sepia cee ett —- 3 1017242 9 16 23306 13 2027 4 111825 1 8 15 2229 6 13 2027 
es exas 918% 9,36! 9,115 25: 
Suit Const 20°729 21'130 20'080 1.050 FEB MAR APR MAY JUNE JULY 
Other Texas 24,060 24,425 24,596 + 171 
Rocky Mountain 16,544 16,432 16,193 239 
California 35,985 36,024 35,860 164 
Foreign 2,663 863 2,800 63 
Total U. S. refinable 259,330 261,662 259,706 —1,956 
Heavy in California 13,198 13,100 13,007 - 93 ° : 
Daily Average Crude Runs to Stills 
As compiled by U. S. Bureau of Mines Y g 
Heavy Line—1940 Light Line—1939 
Crude Oil Production for the U. S. 
(American Petroleum Institute figures) 38 
Week Ended 7 
June 15 June 8 June 1 ‘ai 
Barrels Barrels Barrels 3" 








Oklahoma 399,550 437,250 422,350 = | : 
Kansas 170,650 150,950 158,850 al } 
Nebraska 200 250 100 ” a 
Texas 1,398,250 1,393,950 .266,850 aa 3.45 
Louisiana 295,600 291,450 308,050 w ‘al 
Arkansas 71,600 71,500 71,900 a pe } 
Mississippi 10,150 10,900 9,35C < 3.24 
Illinois 177,750 457,200 449,60C a 
Indiana : 12,400 12,850 11,906 ire on | 
Eastern (Ill. and Ind. excluded) 93,050 92,800 98,900 ° » 
Michigan 56,700 58,900 59,150 ” 30- 
Wyoming 64,900 74,200 72,200 = _ 
Montana 17,850 17,800 17,900 o = | 
Colorado 3,350 3,200 3,300 eT 
New Mexico 107,400 107,350 107,350 =) 28-4 tf 
California 636,800 636,400 593,600 Ss ol tf 
Total U. S. 3,816,200 3,816,950 3,651,350 J | 
‘r ts 51,285 107,710 168,000 26 
Crude Imports 151,285 yd 8, oO a eh nl a oe a 
ot : : , eee Fe a : Saige 3 10 1724 2 9 16 2330 6 13 20274 11 18 251 8 15 2229 6 13 2027 
rotal New Supply 3,967,485 3,924,660 3,917,050 FEB MAR APR MAY JUNE JULY 
A. P. I. Weekly Refinery Report 
(Figures in Thousands of Barrels of 42 Gallons Each) 
Stocks 
Per Cent of a) Total Finished & Stocks of Gas Oli & Distillates Stocks ef Residual Fuel Ol! 
Daily Average Reporting Capacity Gasoline Unfinished At Terms. At Terms. 
Crude to Stills Operated Production Motor Fuel (b) At Refineries Trans. Pipelines At Refineries Trans. Pipelines 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Jume 15 June 8 June 15 June 8 Jume 15 June 8 Jume 15 June 8 June 15 June 8 June 15 June 8 June 15 June 8 June 15 Jun2 8 
East Coast 590 77 G18 8&9 7 1.456 1.411 23,357 23,588 4.161 3.678 4.584 4.358 3.845 3.950 4,706 5,003 
Appalachian. . 123 119 S66 S38 464 430 3.688 3,812 240 236 103 a9 5OS8 633 
Ind., Ill., Ky. 544 551 S77 SRO 2,279 2,196 16,811 17,196 2,998 2.871 454 348 3,257 3.215 79 60 
Okla., Kans., Mo 282 287 87.3 SS 0 ©1004 ©) 1,008 7.728 7.848 1,094 1,100 50 41 2,027 2,010 
Inland Texas 119 121 71.3 ve 564 545 1,958 1.993 280 285 1,480 1,501 
Texas Guif S59 SSI 94 0 43 1 2,671 2,658 14,442 14.870 4.274 4,099 531 445 5,451 5.076 241 183 
SN. Gao sues cea eae 106 111 66 3 69 4 2090 303 2.609 2.764 1.062 1,020 30 22 797 7S6 284 257 
Ne. La., Ark 42 465 SOS SS 5 111 124 552 559 242 241 Is 17 471 471 
ge SEE oeene ee 54 ob SIS S48 196 193 1,515 1,578 140 147 620 627 
CR cca nt eae sews 517 500 7O 8 68 5 1,342 1,306 17,950 18,238 7,950 8.064 2,166 2,103 54.936 55,125 23,412 23,554 
Total Reporting........... 3,236 3,219 S48 S43 10,296 10,174 90,610 92,416 22,450 21,741 7.936 7.433 73,482 73,304 28,722 29,057 
om Meo EC | 3,620 3,600 11,767 11,627 97 660 99.471 23.330 22,596 8,556 &.013 75,487 75,399 28,932 29,267 
O.8. Tota: 6-15-39 (d).... 3,490 11,497 82,244 22.077 7,768 &2,669 29,255 
(a) Includes straight-run, cracked and natural biended (d) Estimated. U. 8. Bureau of Mines basis. 
b) Includes stocks at refineries, in bulk-terminals, pipe lines and in transit 
(c) 12% of reporting capacity in this district did not report gasoline production 
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Win not going off the 


deep end with Hollywood superlatives, 
nation-wide analysis indicates 1940's 
tourists will spend more money for 
oil and gasoline than ever before in 
their endless—and for oil marketers, 
highly profitable—desire “to see what’s 
around the corner.” 

With $6 a day being spent by the 
average tourist, conservative estimates 
for 1940 roll this figure into a New 
Deal snowball of between 5 and 6 
billion dellars. 

While the exact number of _ billions 
to be expected varies with several 
sources, it is generally agreed that 
tourist money will be 10% greater 
this year than last, when travelers’ 
retail expenditures amounted to $5,- 
751,218,000, according to U. S. Travel 
Bureau figures. Broken into 5 principal 
areas, this money was spent as fol- 
lows: Pacific Coast, $700,244,000; 
Mountains and Plains states, $438,119.,- 
000; New England, $405,984,000; North 
Central states, $2,851,859; and _ the 
South, $1,355,012. 

The months which tourists. -some- 
times described as anybody found more 
than 45 miles from his home with no 
business reason for being there—travel, 
according to Fortune’s survey in upper- 
income brackets, are: August, 46%; 
July 33% ; February, 31% ; March, 23% ; 
September, 14%; January, 16°; and 
June, 10%. 

The amount of gasoline to be con- 
sumed by tourists is estimated at 3,- 
173,350,000 gallons, not to mention 
millions of quarts of motor oil, as 
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well as grease, tires, batteries, tubes, 
and other accessories. Gasoline con- 
sumption by tcurists represents about 
14° of the national total, according to 
Joe H. Thompson, Denver, director of 
the Continental Oil Co.’s travel bureau. 

Average length of trips by 1940's 
tourists will be 3480 miles, estimated 
by Mr. Thompson. And the average 
tourist family will spend $100 each en 
its vacation trip, or a total of $350 
for entire family. It is said that fami- 
lies with this amount to spend only 
can afford trips every other year and 
economize in order to accomplish this. 

While tourist money to be _ spent 
this year ranges up to 6 billion dollars, 
Conoco estimates 5 billion, and di- 
vides it among various businesses in 
the following manner: 


$1,000,000,000 Transportation: 
line, motor oil, and ac- 
cessories 


gaso- 


1,000,000,000 Hotels and other lodg- 

ing 

1,250,000,000 Purchases at retail 
stores 

1,050,000,000 Eating in hotel dining 

rooms and restaurants 

106,000,000 


300,000,000 


Amusements 
tefreshments and con- 
fectioneries 

Conoco also states that motor travel 
accounts for 94° of the total volume 
of travel done by Americans, railroads, 
4%, bus, 1%%, and air, % of 1%. 

Contrary to popular notion that 
only service stations on main highways 
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stand to prosper by tourist trade, one 
tourist agency states there is a large 
percentage of motorists who like ‘to 
get away from it all,” and make a 
point of traveling on roads well off 
main highways. Moreover, there will 
be hundreds of thousands of motor- 
ists this year who may alter last sum- 
mer’s trips of “doing the fairs.” 

If “doing the fairs’ controls traffic 
trends for a second year, important 
lanes of travel will be: in the East, 


THIS IS ‘TRAVEL AMERICA YEAR’ — 








U.S. highways 1, 6, 22, and 30; and in 
the West, U.S. highways 10, 30, 40, 
66, and 80. (See accompanying map) 

While the above 9 highways may 
carry the greater percentage of traffic, 
many a small dealer will have days and 
weeks this summer, when such a pro- 
portion of the season’s 13,500,000 cars 
pass his service station that he will 
conclude either the New York or San 
Francisco Fair must be located a couple 
of lots away. 

Perhaps this picture is painted too 


brightly; but authorities state U.S. 
tourists are becoming’ increasingly 


country-conscious. Of course, only a 
few such tourists will follow Fer- 
dinand’s example of sitting in daisy 
fields “‘to smell and smell;” but many 
of them will pass such fields to look 
and to camp. 

Petroleum exhibits at both the New 


York and San Francisco fairs are 
gauged to interest the casual ob- 
server as well as oil men. (See NPN, 
May 22, 29, 1940) 

Opening and closing dates of the 
2 fairs are: New York, May 11 to 
Oct. 27; San Francisco, May 25 to 
Sept. 29. 

From October 1939, until June 1940, 
more than 2,000,000 new cars were 
purchased. Generally speaking, the 
greater percentage of these cars are 
destined to roll over the highways, 
as their drivers explore “This amazing 
America.” 

Travel authorities believe that Presi- 
dent Roosevelt’s action in proclaiming 
1940 “Travel America Year,” will have 
favorable effect upon motoring. 

American states making definite bids 
for traveling dollars number 48, with 
14 of them even attracting public at- 





Alabama—Is spending $35,000 to attract 
tourists in 1940 (a $25,000 increase over 
last year), plugging the South, old and 
new, and climate via radio, newspapers, 
and magazines. 

Arizona—Expects to cash in heavily on the 
Southwest’s Coronado Cuarto-Centennial 

Summer travel should boom because 
of the state’s location on a Fair-to-Fair 
route (Grand Canyon got 17% more 
visitors last year). . . . Two. booklets, 
Arizona Highways, Scenic Arizona, pro- 
mote cactus and climate .... Travel pro- 
motion appropriation is $75,000 annually 

Arkansas—A 1939 survey of the 15,000 
people who asked for information as a 
result of the state’s first advertising cam- 
paign ($39,500) showed that 40° actualiy 
visited Arkansas, each person brought 
two others with him. The party stayed an 
average of nine days and spent $57.82. .. . 
A three.reel movie plugs Hot Springs and 
the Ozarks at the New York Fair. 

California—Southern California’s All Year 
Club and Northern California’s Cali- 
fornians, Inc. spend jointly $500,000, mak- 
ing state appropriations superfluous. Re- 
sults: In 1920, first year of travel adver- 
tising, California got 200,000 tourists 
Last year the catch was 1,988,177. a 
Right now they’re plugging the Golden 
Gate Exposition and “Europe in Amer- 
ica”. . . . Statisticians turn out well- 
publicized charts on everything from liv- 
ing costs to climate. 

Connecticut—Is launching its first advertis- 
ing campaign ($15,000). State De- 
velopment Commission has worked up a 
“Visitourist’” program, offering packaged 
tours at fixed prices. 

Such attractions as Estes and 

Rocky Mountain National Parks’ are 

boomed heavily by Denver’s Conven- 

tion and Visitors Bureau, local Cham- 
bers of Commerce. tocky Mountain 

Motorists, Inc. (which also promotes New 

Mexico and Wyoming) hopes for a 20% 

travel increase this year. 


Colorado 


Delaware—The state depends more on in- 
dustrial than tourist dollars for revenue, 
does no travel promotion. But plenty ot 
people will get suntanned on its Atlantic 
and Delaware Bay beaches. 

District of Columbia—Government, history, 
and cherry blossoms are heavily pro 
moted by the Greater National Capitol 
Committee, which estimates it has doubled 
tourist travel in the nine years it has been 
advertising. Incidentally, the Committee 
believes all the cherry trees, which bring 
In some 300,000 tourists every spring, 
could be replaced for around $10,000. 

Florida—The big season is over here and 

it was a record-breaker. State only 








From Maine to California, All States 


spends $75,000 annually on tourist promo- 
tion, but has been doing it steadily since 
1925 ... A state bureau of advertising 
and publicity, supported by local busi- 
ness, is in the wind. 

Georgia—Is still rocking along comfortably 
in the wake of “Gone with the Wind.” .. . 
Atlanta has organized a special “GWTW” 
tour. Forecasters think the movie will 
help travel all over the South this sum- 
mer 

Idaho—With Union Pacific publicizing Sun 
Valley as a summer resort, Idaho’s travel 
outlook is good ... . The state is also 
pushing Payette Lakes and the scenic 
Coeur d’Alene and Primitive areas. 

Illinois—Is spending $60,000 for the first 
time to advertise, with heavy promotion 
of the Lincoln country .... There’s a “Ten 
Tour” booklet and a sound and color 
travel movie . . Chicago, as the coun- 
try’s biggest railroad center, expects to 
catch Fair visiting coming and going. 

Indiana—Is bombarding the public with 
“101 Reasons Why You'll Have a Good 
Time in Indiana” and features a booklet 
listing them in its first promotion cam- 
paign ($25,000). Big reasons: Lake Michi- 
gan resorts and state parks. 

lowa—To remind tourists that lowa has 
something besides corn the state conserva. 
tion department distributes some 20,000 
state park maps annually and manages to 
work in some travel promotion. 

Kansas tealizing its best bet is to catch 
transcontinental tourists, the new (1939) 
Industrial Development Commission is 
concentrating the part of its $60,000 ap- 
propriation alloted to vacation advertising 
on encouraging transit travel, has already 
brought out a brochure. 

Kentueky—The Derby is over, but Kentucky 
is still spending $20,000 plugging the 
Bluegrass, Mammoth Cave, and Cumber- 
land Falls via direct mail and the pub- 
licity bureau's quarterly) rotogravure 
magazine, 

Louisiana——Looks forward to a good season. 
Reasons: Steamboat cruises have been 
started up again on the Mississippi, and 
New Orleans expects to catch a lot of 
the travel, by boat and auto, to South 
America and Mexico. . The Tourist 
Bureau spends $50,000 a year and issues 
a semi-monthly bulletin, plugging every- 
thing from strawberries to old French at- 
mosphere. 

Maine—Is appropriating $150,000 in 1940 to 
publicize its rockKbound coast, its lakes 
and forests by national advertising, color 
movies, and a set of 12 vacation book- 
lets The estimated $98,000,000 spent 
on Maine vacations last year makes tour- 


ism the No. 1 industry and big potatoes, 
even in Down Easter language. 

Maryland—With its first ammunition ($15,- 
000), Maryland is going about bringing 
tourists to Annapolis, Ft. McHenry (Birth- 
place of the “Star Spangled Banner’), 
and Chesapeake Bay .... é \ new booklet 
“Maryland in Miniature” divides the state 
into five sub-divisions, each of which 
can be covered in a day’s travel 
Extra promotion money is being raised 
by the sale of picture stamps. 

Massachusetts—Depends on its extremely 
heavy concentration of pure history to 
attract tourists . . The $35,000 promo- 
tion campaign is plugging this theme and 
cashing in on travel to the New York 
Fair. 

Michigan—An elaborate set-up provides for 
a $100,000 state advertising appropriation 
to be matched by $25,000 from each of 
four regional tourists associations. Right 
now the associations are campaigning 
hard for a non-contingent state fund... . 
The associations help finance publicity by 
selling advertising space in their Yeaf 
Books ... . Michigan specializes in festi- 
vals—a big one this year is at Jackson 
Cascades, August 10 to 17—and, of course, 
the Great Lakes, with fishing, boating, 
and bathing on all borders. 

Minnesota—Plugs its 11,007 lakes (more 
than any other state) and this year is 
spending $50,000 to prove it’s the ideal 
family vacation land. 

Mississippi—Started putting $50,000 a year 
in tourist promotion in 1936. Results: An 
estimated 40° increase in the state’s in- 
come from tourists the first year; 60% the 
second. Careful checks on such items as 
gasoline tax receipts, hotel revenue, and 
garbage collection Keep tab on advertis- 
ing results. 

Missouri—Local chambers of commerce pro- 
mote the Ozarks, trout fishing, mineral 
waters .... Two new state parks, named 
for Mark Twain and General John J. 
Pershing are being opened up. 

Montana—Spends $10,000 annually on such 
promotion as the new, letter.sized, pice- 
torial booklet, ““Montana—High, Wide and 
Handsome,” giving shots of Glacier Na- 
tional Park and Montana mountains... . 
The number of tourists has increased 
every year since the state made its first 
appropriation five years ago, with the ex- 
ception of 1938. 

Nebraska—Created an advertising commis- 
sion in 1939, but so far it’s still tied up 
in a legal wrangle over the validity of the 
state’s appropriation. 

Nevada—Las Vegas has blossomed into a 
tourist center, It’s the nearest town to 
Boulder Dam and newly-created Lake 
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tention with motion pictures. These 
states are: Colorado, Kansas, Mary- 
land, Michigan, Minnesota, Mississip- 
pi, New Hampshire, North Dakota, 
Oregon, Pennsylvania, Vermont, Vir- 
ginia, Wisconsin, Wyoming. 

Response to such motion pictures 
may be judged from the following tele- 
gram sent by Columbia Pictures Corp. 
to New Hampshire’s State Planning 
and Development Commission: 

_ Columbia advises one-reeler 
New Hampshire has played over 600 
national bookings during first 12 
weeks and going strong with excellent 
audience reaction. . .” 

From the Automobile Club of South- 
ern California, comes a report that the 
Golden State is looking for a good 
tourist year, and that the first 3 months 
of 1940 has seen about 11% increase 
in the number of out-of-state cars 







and visitors. Official 
counts show 82,420 “foreign” cars, 
with an estimated 222,534 visitors, as 
compared with 74,905 cars and 198,087 
visitors during the same period last 
year. 

William Baxter of this auto club 
states that during the first 22 days of 
April, 5813 requests for maps and in- 
formation were received, as compared 
with 5402 for entire month of April 
1939. This increase, says Touring Ex- 
pert Baxter, is indicative of greater 
interstate travel, as cars must pass 
through many states before reaching 
California. 

Aimed at former’ world-travelers 
whose jaunts to Europe and the Medi- 
terranean have been made impossible 
by the war, is the All-Year Club of 
Southern California’s slogan: “Movies 
find scenery of all the world in South- 


state border 


ern California. You’ve seen these places 
on the screen. Why not enjoy them 
on your vacation.” 

But, it should not be assumed that 


all people accustomed to spending 
vacations away from this country will 
suddenly take to the roads. In the 
first place, if all the people who travel 
to Europe were to substitute the trip 
abroad for a jaunt through the U. S., 
the benefits would be spread very thin. 
Then, there are still a number of off- 





Are Attracting Tourists This Summer 


Mead, which has brought motor boats to 
a region where rain was something out 
of a Ripley side-show Plenty of 
wealthy Californians summer on_ the 
Nevada side of Lake Tahoe to claim resi- 
dence and take advantage of lower 
taxes State has appropriated $7,500 
for promotion ... Reno is getting started 
on a nation-wide campaign to bring in 
tourists and industry. 

New Hampshire—$60,000 is being spent on 
promoting a new color movie and a new 
edition of the “New Hampshire Trouba- 
dour Yearbook” .... The Cannon Moun- 
tain Aerial Tramway in Franconia Notch 
goes into its third successful season . . 
Lake Winnepesauke is always a 
ecard, 


drawing 


New Jersey—People who wrote in as a re- 
sult of New Jersey’s 1939 advertising cam- 


paign spent $900,000 in the state last 
year—45% were there for the _ first 
time .. . $100,000 is going this year to 


promote such attractions as Atlantic City 
beaches ; There’s a_ high-powered 
brochure, well larded with bathing beauty 


photos, “New Jersey the Nation’s Play- 
ground.” 
New Mexico—Will lead the Southwest in 


celebrating the Coronado Cuarto-Centen- 
nial. First “entrada” will be run off at 
Albuquerque May 29 and June 1. 
Other big tourist getters are rodeos, native 
celebrations like the Hopi snake dance, 
and Carlsbad Caverns . . State tourist 
advertising is at an all-time high of $135,- 
000 this year. . Tourist travel has 
doubled since 1935, first year of state 
advertising .... You can’t get out of the 
state without a highway map. 

New York—Has $100,000 to get World’s Fair 


tourists to come by way of New York 
State routes, taking in landmarks like 
Niagara Falls, the Catskills, Thousand 


Islands. Reasons: State vacation areas of 
the main routes to the Fair suffered last 


year . Some 9,000,000 tourists spent 
$40 apiece in the state in 1939; hopes are 
that 10,000,000 will spend $50 each in 
1940. 

North Carolina—Tourists come first after 
tobacco here and the state is spending 
$100,000 this year to bring them to at- 


tractions like the Great Smokies and the 
“Lost Colony” on Roanoke Island . 
Surveys indicate that tourist business has 
increased 260% since advertising began 
in 1937. 

North Dakota—A private group, The Greater 
North Dakota Association, raises $50,000 
annually to bring tourists to the Bad 
Lands, the International Peace Garden 
between the U. S. and Canada, and game 
and fowl preserves at Sully’s Hill and 
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Souris River . North Dakota works 
with Washington, Oregon, Idaho, Montana, 
Alberta, and Saskatchewan in the Pacific 
Northwest Tourist Association. 
Ohio—lInvites tourists to visit numerous his- 
torical shrines, many of which are in- 
cluded in state parks Stresses the 
ancient works of the moundbuilders .... 
Points to the attractions of resorts on 
Lake Erie and various inland lakes . , 
Emphasizes the natural beauty of hill 
country along the Ohio and other rivers. 


Oklahoma—Hotel men have clubbed to. 
gether to raise money and promote land- 
marks by selling sets of 50 picture 


stamps Sample stamps: 

Rogers Memorial, interesting 

near Ardmore The state 
mented with a tourist bureau in 
but abolished it in 1939. 


the Will! 
geology 

experl- 
1937-38, 


Oregon—Cut its advertising budget to $100,- 
000 this year (from $120,000 in 1939) . . 
Promotion will continue to center around 
the coast and mountains . Last year 
travel from East of the Mississippi rose 
34% and travel from California fell oft 

7°. This year inquiries indicate all travel 
will be up from 8% to 10% Five 
years of advertising have increased mo- 
tor travel 50%. 

Pennsylvania—$161,200 will go this year to 
advertise history at Philadelphia (Inde- 
pendence Hall), Valley Forge, and Gettys- 
burg and scenery in the Poconos and Pine 
Creek Gorge... 1940 should be a good 
year: Requests for tours and literature are 
up 50%, hotels report business up around 
21%, motor clubs are preparing for a 
33% increase in service. Current advertis- 
ing is centering on Pennsylvania in 
som time. 

Rhode Island—Spends $12,500 on promotion, 
most of which centers around surf bath- 
ing at such spots as Newport and Nar- 
ragansett Bay .... The last of the hurri- 
cane damage of 1938 has been cleaned up, 
and 1940 travel should be good. 

South Carolina—Does no travel promotion 
The atmosphere of Charleston’s’ old 
French quarter and the charm of its gar- 
dens are relied on to speak for themselves 

South Dakota—The Public Relations Bureau 
will spend around $30,000 in its second 
year of operation to publicize its No. 1 
attraction the Black Hills .... Mt. Rush- 
more Memorial and good hunting and 
fishing are other drawing cards ‘ 
Someone has figured out that the Black 
Hills are the highest mountains between 
the Rockies and the Swiss Alps. 

Tennessee—Advertising ($50,000—some _ of 
which goes to promote industry) stresses 
the fact that the state is only 19 hours 
drive from New York ....A 40 page book 


blos- 


in color, “Joyous Vacation Days,” shows 
the Great Smokies, TVA dams and lakes. 


Texas—Tourists leaving the state get a 
salute from guides at the highway in- 
formation centers that have sprung up 
from Galveston to El Paso. Attendants 


are college graduates who Know the an- 
swer on everything from the date of the 
Alamo to the cotton crop. ...San Antonio 


reportedly spends some $100,000 on pro- 
motion. El Paso County finances its $30,- 
000 of national advertising with a prop- 
erty tax—5e on every $100 valuation ... 
Has a technicolor movie made by Metro. 
Goldwyn-Mayer. 

Utah—Salt Lake City’s Chamber of Com- 


merce raises some $33,000 annually via its 
Activity Program, to plug the Great Salt 
Lake, Bruce and Zion parks, and the Mor. 
mon Temple. 

Vermont—Has $46,500 alloted for tourist 
promotion this year; newspapers and mag- 


azines have about half Main plugs 
are for the Green Mountains .... About 
two-thirds of Vermont’s travel is tran- 


sient. 
Canadian 
Virginia 


The state fears a drop off in 
tourists this summer. 
Last year’s travel promotion ran 


to $68,500 (around $40,000 went to paid 
advertising space). This year’s budget 
hasn’t been released yet. Restorations at 


Williamsburg and the Skyline Drive along 

the Blue Ridge add a new lure to stand- 

ard scenic and historic attractions. 
Washington—Printed 150,000 copies of its 


“color book” highlighting such spots as 
Mount Rainier, Grand Coulee Dam, and 
the Olympic Peninsula. Metro-Goldwyn- 


Mayer and Fox-Movietone 
cent travel movies . 
run to $125,000 
co-operation 
Columbia. 
West Virginia 
mission with 


have made re- 
. Advertising will 
this year, some of it in 
with Oregon and_ British 


-Appointed a Publicity Com- 
a $25,000 annual appropria- 
tion last year to promote parks, forests, 
and a cool summer climate. 
Wisconsin—Five years of Wisconsin’s adver- 
tising program have increased gasoline 
tax receipts from $6,529,433.88 (in 1935) 
to $8,030,116.34 last year and non-resident 
fishing licenses from 65,157 to 120,428 ... 
A $65,980.25 tourist promotion budget 
centers around increasing autumn travel, 
with ads urging vacationists to “Come 
Back When the Leaves are Turning.” 
Wyoming—Is celebrating its Golden Anni- 
versary in 1940 and adds this to such long- 
Standing travel inducements as Yellow- 
stone, the Grand Tetons, and the 
Cheyenne roundup... . This year’s $7,5(") 
tourist advertising appropriation goes into 
such promotion as a booklet, “Wonderful 
Wyoming Corralled in Pictures.” 


Courtesy of ‘Business Week’ 
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shore places to visit safe from sub- 
marines, bombers, machine guns, and 


Maginct lines, some of them being 
Mexico, Central and South America, 
Hawaii, the Philippines, Alaska, 


Canada, and others. 
Canada is making a definite (N.P.N., 


May 29, 1940) bid to increase 1940’s 
tourist industry, according to Chief 


D. Leo Dolan, of the Canadian Travel 
Bureau, who states: “It is our hope 
to have a tourist industry valued at 
approximately $300,000,000 or about 
$25,000,000 more than last year.” 

In reading this statement, Chief 
Dolan says it should be remembered 
that expenditures in Canada by Ameri- 
can tourists this year will materially 
assist in carrying on Canadian’s war 
efforts, and indirectly help the economic 
position of the U. S. as most tourist 
dollars will be turned back into this 
country’s trade channels for purchase 
of petroleum products and other ma- 
terials needed to carry on Canada’s 
war activities. 

Tourist inquiries about Mexico, in- 
dicate many motorists will trek south 
of the border this year, resulting in 
about 150,000 Americans visiting Mexi- 
co City. It is estimated that the in- 
crease will be 50% over last year. 

In connection with ‘‘Travel America 
Year,” the National Park Service states 
that 2 new parks will be open for the 
first time as national parks. They are: 
Isle Royale in Lake Superior, Michigan; 
and Kings Canyon in California. Both 
are said to be unusual and interesting 
wilderness areas. 

While a state highway leads into 
Kings Canyon National Park, the 
greater portion cf its 454,000 acreas are 
accessible only on foot and horseback. 
Isle Royale is located about 60 miles 
from Michigan’s mainland and 20 miles 
from the Canadian shore. 

New accommodations for tourists 
will be available this year at Roe’s 
Creek at the east end of the Going- to- 
the-Sun Highway, in Glacier National 
Park. In the East, enlarged and im- 
proved camp grounds may lure tourists 
to the Great Smoky Mountains National 
Park, in North Carolina and Tennes- 
see. In Kentucky, a “Red-Bud Spring 


¥* 
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Festival’ becomes an annual event with 
its inauguration this year. 

In New Mexico, the Cuarto-Centen- 
nial celebration runs from May to Oc- 
tober of this year. Completion of U.S. 
highway 40 across the Continental 
Divide will route many tourists west- 
ward. This is the road crossing so- 
called Roof Garden of America, the 
highest section of the Rocky Mount- 
tains. 

Development of inter-American 
travel, during the past 6 years, is lerge- 
ly due to activities by Pan-American 
Union. With a view to co-ordinating 
and extending work done by this organ- 
ization, a travel bureau was _ estab- 
lished and is the clearing house for 
official information on inter-American 
travel. 

Advertising appropriations for 1940 
by 25 states total about $2,429,000. 
States appropriating $100,000 or more, 
follow: 


GCBOITOTHIA ..05<.eidieereec $500,000 
Washington ...<66<s.606. $250,000 
NEE oe os be hoe cee $200,000 
Pennsylvania .......%... $200,000 
HOW SEPBEG ais 8606 48s ooo ss $150,000 
NG@W MOP i ssc casein $100,000 
INOrth ‘Cardlina ......6656% $100,000 
NNGINSIND 355d SCs $100,000 


It’s no news that service stations are 
headquarters for tourist information. 
However, with each year, the public 
becomes increasingly conscious of ad- 
ditional free services offered by the 
“gentlemen of the pumps.” Aside from 
clean rest rooms, which tourists should 
be able to take for granted, these 
seekers of romance will be asking for 
all types of information about roads, 
restaurants, hotels, and amusement 
places. Attendants in California and 
Florida are trained to inform tourists 
of best routes ahead. 

While charts, statistics, analyses and 
surveys about elusive tourists are care- 
fully tabulated, tourists will go where 
they please, when they please and how 
they please. This is their business. 
But rendering service that pleases is 
distinctly another matter—-a matter 
which often entrusts “The Royal Road 
of Romance” to oil marketers and serv- 
ice station operators. 


-* 


WHAT and HOW to Sell 
To the Summer Tourist 


Oil marketers are now rushing last- 
minute plans for the peak season of 
this “Travel America Year” the great- 
est touring year in history. 

The 1940 Vacation Season, approach- 
ing on the wings of warm weather, 
will reach its peak in July and August. 
It offers an unusual opportunity for the 
oil marketer to push for extra profits 
at the station through the sale of a 
selected line of summer accessories 
and touring needs to make the motor- 
ists’ trips safer and more comfortable. 


Preparing the customer’s car for 
a vacation trip should include a 
thorough inspection of tires, batteries 
and cables, spark plugs, fan belts, and 
shock absorbers, while it is on the 
lubrication rack. Inspection of these 
items will show the way to many ad- 
ditional sales and services. 

While feeling, “we’re off to conquer 
the unknown,” the average tourist 
leaving on a vacation trip still expects 
to have his car in the most perfect 
condition possible before giving the 
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The Universal story 


Dubbscracking makes the highest 
yield of good gasoline from your charg- 
ing stock—any charging stock—and at 
lowest cost 


U.O.P. catalytic polymerization con- 
verts the olefins in your cracked gas 
into more good gasoline—high anti-knock 
and higher blending value—and leaves 
the stripped gas for fuel 


U.O.P. inhibitors keep the anti-knock 


value all in your cracked gasoline—and 
the gum all out 


That's the main Universal story— 
proved time and again—and new chap- 
ters are being written 


Keep up to date 


Universal Oil Products Co /43 } | F\ Dubbs Cracking Process 


Chicago, Illinois ( 





-2 Owner and Licensor 
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The influence of 


ENGINE EVOLUTION 


on the structure 
of tomorrow's fuels 


Present-day motor fuels are made up of hundreds of in- 
dividual hydrocarbons. For some time it has been realized 
that there is considerable variation in the performance of 
these individual hydrocarbons, or types of hydrocarbons, 
in engines. And there is ample evidence that this variation 
will be even greater in the engines of tomorrow. 


In attempting to predict the types of fuels which will be 
most desirable for the future, consideration must be given 
to “‘engine evolution” —the trends in engine design and 


characteristics. It is impossible to predict the specifications 


for a 1945 or 1950 engine. But basing our opinion on past 
performance, we can assume that the engines which drive 
our future automobiles, buses, trucks and tractors will be 
more efficient than those of today. This increase in efficienc) 
can best be realized through the use of better fuels. 


Here are a number of factors in future engine and vehicle 
design which will materially influence the desired structure 
of tomorrow’s fuels: 


High Compression. For the most part, increased efficiency will b« 
gained through the use of higher compression ratios, a change whic! 
demands higher anti-knock value in fuels. The accurate evaluatio: 
of recently developed fuels can be made only after they have bee: 
tested in engines of very high compression ratios. 


Intake Manifold Design. Should intake manifolds become larg: 
with low gas velocity during the slow speed acceleration range, t! 
distribution of mixtures of air and fuel to individual cylinders ma: 
be such as to direct more attention to producing increasing ant 
knock values in the lighter ends of our motor fuels. 
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Fluid Drives. The use of fluid couplings between engine and trans- 
mission can offset, to a marked extent, the demands of intake mani- 
folds which do not uniformly distribute fuel-air mixtures to individual 


cylinders. Without fluid drives, acceleration from low speeds requires 
that the engine operate at wide-open throttle in the speed range where 
poor distribution has its most adverse effect. However, with the fluid 
drive, engine speed is much higher during acceleration from low car 
speeds, and as a result, distribution of fuel-air mixtures to individual 
cylinders is materially improved during this type of full-throttle 
acceleration. 


Pre-ignition. Engines of high specific output not only require fuels of 
high anti-knock value, but also require that these fuels should not 
tend to pre-ignite. Unfortunately, some types of hydrocarbons which 
have high anti-knock value are apt to pre-ignite when subjected to 
high temperatures and pressures. Therefore, the fuels of the future 
must also be capable of withstanding, without pre-ignition, the severe 
conditions under which they are burned in more efficient engines. 


New refining processes produce fuels which by themselves 
have anti-knock values that are very high, according to 
today’s standards. However, fuel standards are not fixed, 
and the continuous development of engines of greater effi- 
ciency will require still greater increases in anti-knock 
values. Therefore, the refiner who is preparing for devel- 
opment over a long range must keep “engine evolution’’ 
constantly in mind and select new refining processes which 
have the greatest ultimate potentialities for the production 
of high anti-knock fuels. Octane numbers which seem 
“high”? today will be exceeded in the future, and fuels 
which have high anti-knock value and high lead suscepti- 
bility offer the greatest possibilities for future development. 


Through our research laboratories in Detroit and San 
Bernardino, we of the Ethyl Gasoline Corporation are 
cooperating with the refiner to 
produce the most satisfactory 
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Here are some of the lines of research in which the Ethyl Research Labora- 
tories are now engaged: 


pression . . 
ignition 


study of the relation of lubrication to fuel and engine development. 


MAKING TRANSPORTATION BETTER AND MORE 
ECONOMICAL THROUGH RESEARCH 


Anti-knock tests on new fuels . . . supercharging and super high coiu- 
. studies of improved ceramics and metal alloys . .. pre- 
... effects of sulphur . . . instrumentation . . . effect of volatility 
anti-knock value . . . effect of supercharging and increased compression 
power and economy of commercial vehicles and farm tractors . 
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Typical of Ethyl’s coop- 
erative research activi- 
ties are the tests now be- 
ing conducted with super- 
charged (right) and su- 


Insert shows pistons used 
to obtain compression ra- 
tios of 6 tol and 11 tol 


in comparative tests. 


er-compressionengines, 


Engine parts and materi- 
als must be studied in 
terms of tomorrow’s fuels 
and engines. Testing of 
experimental valves, 
spark plugs, mufflers, etc., 
is a part of the Ethyl re- 
search program conducted 
in cooperation with the 
petroleum and automotive 


industries. 





and economical fuels of tomor- 
row’s engines and with the en- 


TRENDS OF AMERICAN PASSENGER 


















































































































CAR ENGINE DESIGN SINCE 1925 
gine designer to make the best Average of Values Listed in Trade Publications 
possible use of tomorrow’s fuels. 100 | 
Max BHP | 
And through our field staff we ——— HP per cule y's | - 
: ‘ f 90] --------= RPM i il T 
are continuing to aid the user seeee Compression Ratio PY | 
o-oo BMEP re 
of engines and fuels to the end 80] eeseee Displocement C--— y, 
ee xxxxxex Compression Pressure *— Max. BHP a 4 
that the full potentialities of 70 /; = aaa 
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the improved engines and fuels 3 | | , a4 
= .” a | - at) fon] 
may be realized in service. 5 K in | f 
Et hyl Gasoline Corporation, H ” = 7 a Compression Rotio - 
\ “as - y 2 a adata aha 
Chrysler Building, New York, = 40 ate pees 
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x * x V's a oe SeMe Ret 
The trend of the American passenger ” ees 
; e inked (Above) 95,006 iles iohway tests were recentiv 
car engine (as shown at the right) has eat P ass — - * {bove) 95,000 _ of highway test vere rece ntly 
Stressed efficiency rather than size. The “: sK | nr i, ill ee commpested by the Ethyl laboratory at San Bernardino, 
development of better fuels of higher Lie} er IN California, to determine the effects of different compres- 
anti-knock value will permit designers . sion ratios and fuels of varying anti-knock value on com- 
to continue to improve the efficiency of mercial vehicle operation. A complete report on these 
their engines. 925 926 1927 1928 1929 930 BH 1932 1933 1934 B% 1936 1937 1938 1939 1940 tests is now available and will be sent you on request. 
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final goodbye wave to the neighbors 
and starting his summer adventure. 
It to the station’s as well as the 
customer’s advantage to make certain 
that the trip will not be marred by 
unpleasant incidents which could have 
been prevented by thorough inspection 
before starting. 


is 


Advertisements of tire companies and 
the daily newspapers have made the 
motorist aware cf the danger of driving 
with unsafe tires. 

A little extra effort and knowledge 
of the condition of customer’s tires, 
will bring added replacement tire sales 
during the vacation season. The station 
should inspect tires for cuts, breaks 
in tread or sidewalls, uneven wear, 
bruises, and poor alignment. The 1940 
tourist needs insurance against tire 
failure at high speeds, or on unfamiliar 
roads. 

Cleaning spark plugs will show 
whether this item needs replacement. 
The vacation motorist will want the 
maximum miles per gallon of gasoline, 
and all the pep left in the car to make 
his trip less expensive and more en- 
joyable. The cleaning and re-gapping 
of spark plugs is a necessary service 
to the traveler, and will show the need 
for replacement of this item. 

The possibility of battery failure can 
be detected by a pre-tcuring inspection. 


Too, battery cables are in the habit 
of failing when needed most. 

Inspection, refilling and rebushing of 
shock absorbers are a necessary service 
to the long-distance traveler. Poor 
riding shock absorbers will result in a 
tiring, and at times sickening ride. 
Faulty operating absorbers cause ex- 
cessive tire wear, spring breakage, 
tiring steering wheel fight, and dan- 
gerous body sway. 

A slightly frayed fan belt may fail 
during the trip, and should be replaced 
by the station operator before the 
customer starts out. Fan belts on many 
cars operate the water pump, and belt 
failure where it cannot be immediately 
replaced can result in expensive motor 
trouble. 

However, the added profits in selling 
to the 1940 tourist are not limited to 
necessary accessories on the car. 

With attenticn of the American pub- 
lic riveted on the European war, some 
marketers are finding a greater call for 
car radios to keep tourists abreast 
of world conditions, while they enjoy 


America’s vacation spots far from 
bombings and blitzkriegs. 
Too, some marketers say, the _ in- 


crease in the number of baseball games 
and other sporting events being broad- 
cast has stimulated the sale of auto- 
mobile radios. ‘“‘Pop,’” the inveterate 


sports enthusiast, will want to keep 
up with doings of his favorite team 
or race horse, while on the summer 
vacation, or when just taking “Mom” 
and the “kids” for a Sunday drive. 


Another summer accessory special, 
which marketers report will find ready 
sale through the service station, is 
seat covers. Easily displayed at sta- 
tions, and simple to install, seat covers 
find widespread favor with the sum- 
mer tourist or motorist. Light-colored 
clothing demands the protection of 
clean upholstery. Too, many new car 
purchasers are having seat covers in- 
stalled, and with the large sale of 1940 
models, the demand for covers has in- 
creased. 


Sun glasses, displayed and sold from 
racks at the station, are another neces- 
sary item for the summer motorist and 
tourist. The more widespread use of 
sun glasses for general outdoor wear, 
and on the beach and golf course, 
have increased the service station’s 
market for this item. 


While some marketers repcrt that 
demand for insect screens has fallen 
off in the past 2 years, others report 
a good summer market for this acces- 
sory. Because of the changes in the 
front and design in new models making 
necessary the stocking of more kinds 





Principal Routes Tourists will Follow in 1940 
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The U. S. highway hown may have the greatest volume of tourist travel this summer, since they are “feeders’’ to both the 
Yew York and San Francisco Fairs. From these transcontinentai routes, however, much tourist traffic will drop off to spend vaca- 
tions in the Great Lakes region, Minnesota and Wisconsin, and the Rocky Mountains, among other vacation spots 
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EXTRA POWER 


AT LESS COST 





Have you a hauling job that calls for extra power? 
For a little more than $600 plus taxes, delivered at 
the factory, you can have a Ford 95-horsepower 
Truck, and be sure you get the job done at low cost. 
To get as much horsepower in any other truck, you 
would have to pay almost $300 more. —_ 





You can depend on this Ford 95-horsepower 
Truck. Back of it is the company which has built 


more trucks than any one else. Truck specialists de- 
signed the Ford “95” to do the tough jobs—and it 
is doing them in practically every line of hauling. 

Do you want extra power and high speed — with 
a lot of what it takes under all kinds of loads and all 
kinds of roads? Then it will pay you to talk with 


the Ford dealer today about the Ford GD 


V-8 95-horsepower Truck. 


FORD 95-HP TRUCKS 


FORD MOTOR COMPANY, BUILDERS OF FORD V-8 AND MERCURY CARS, FORD TRUCKS, COMMERCIAL CARS, STATION WAGONS AND TRANSIT BUSES 
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of screens, some stations are not at- 


tempting to push this item this 
summer. 
A motor vacation trip without a 


camera to record the high spots is 
about as incomplete to the average 
tourist as Scotch without soda. Stations 
in some sections of the country are 
stocking films as an added summer 
profit item. These stations also act 
as agencies for photographic de- 
veloping houses. So, there is an incen- 
tive to bring the customer back into 
the station twice more—once, when 
the film is returned for developing, and 
when the customer picks up the prints. 


Providing the “pause that re- 
freshes” also results in added sales to 
the tired, thirsty tourist. Oil marketers 
say that more stations are taking on 
the dispensing of cold, soft drinks. 
Soft drinks are sold either through 
automatic dispensing machines’ or 
through ordinary coolers. Because of 
the tendency, say some station oper- 
ators, of truck drivers and others to 
“help themselves” to a “coke” without 
paving, when it is easily accessible, 
more stations are using the automatic 
vending machine. 

Flashlights are another item which 
many stations stock for the summer 








banner 1940 touring year. 


tires. 


car. 
in tiring rides. 
Fog and Driving Lights 


these items. 


to prospective travellers. 





Fast Moving Touring Accessories 


The following items will be among those which oil marketers expect 
to find in the greatest demand from their service stations during the 


Tires—High speed touring of today demands the protection of safe 


Spark Plugs—New plugs may pay for themselves in gasoline savings 
on a long trip, not to mention the improved performance of the motorist 


Shock Absorbers—-Faulty operating shocks are dangerous, and result 


Pre-touring buying will add to the sale of 
Light Bulbs and Fuses—-Handy packages of “spares” are easily sold 


Windshield Wiper Blades and Arms 
tourist will want in good condition. 

Battery and Cables—The battery is the heart of the automobile and 
should be thoroughly inspected before long trips. 

Films and Developing—No vacation is complete without a picture- 


record to recall the high spots. Some stations push films and developing 
service to the tourist and the summer motorist. 


An all-year item, which the 








trade. They report that flashlights 
and batteries are fast moving items 
to the vacationist and tourist. 

Sets of extra light bulbs and fuses, 





Neighborhood Station Sales Boosted 


By Pre-Touring Inspection Service 


By providing a pre-touring inspec- 
tion service for their regular custom- 
ers’ cars, many marketers with sta- 
tions off tourist routes find that they, 
too, can share in the extra sales of 
tires, batteries, accessories, lubrication 
and other services that summer travel 
brings. 

These marketers instruct their sta- 
tion salesmen to urge regular custom- 
ers to bring in their cars for a thor- 
ough inspection and oil 
lubrication 


change and 
before starting vacation 
trips. The inspection often brings to 
light need for other services and re- 
placement items needed to give the va- 
cationist 


freedom from worry about 


condition of his car while away from 
home. 

Sale of these needed items and serv- 
ices to the tourist starting out will 
make him grateful to the station op- 
erator on his return from a trouble- 
free trip. 


NPN’s Lube Sales 
Campaign Will Help 


NPN’s co-operative educational cam- 
paign to give marketers latest engi- 
neering data on the need for frequent 
oil changes and lubrication will help 
increase sales—both to the tourist en 
route and to the neighborhood custom- 
er preparing for his trip (See Page 30 
of this and also NPN, June 12, 1940). 





Put This Sales Slo- 
gan On the Tongue 
of Every Station 
Attendant This 
Summer of 1940 





National Petroleum News Engineering Survey Shows 


FOR SAFETY’S SAKE 





THIS SUMMER 
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made up in packages, also find favor 
with the tourist, and can be sold before 
he starts his trip. 


The danger of “one-eyed” driving 
on the highway and the inconvenience 
of being stranded in the “middle of 
nowhere” because of a burned out fuse 
make these items easy to sell to the 
traveller. 


Most light bulb manufacturers put 
up a_ selection of bulbs in handy 
packages to be sold as “spares” for 
the motorist. Also, packages of fuses, 
5 to a box, are supplied by automotive 
manufacturers. 


Windshield wiper arms and blades 
are all-year accessory items, but 
which should find a ready market to 
the tourist. Faulty operating wipers 
can make touring hazardous on rainy 
days. Marketers stress that stations 
should include the inspection of wind- 
shield wipers when preparing a cus- 
tomer’s car for a trip. 


The summer fan also finds favor 
with the tourist, as well as the average 
summer motorist. While generally 
considered a winter item for defrost- 
ing the windshield, many motorist pur- 
chase this item to create an artificial 
breeze in the summer, when the car 
is stopped. 


Fog and driving lights also are ac- 
cessories which can be sold to many 
prospective tourists, say oil marketers. 
Several add that demand for driving 
lights is increasing. These lights not 
only serve to make night driving safer 
and less tiring, but also to “dress-up” 
the front end of the car, in some 
motorists’ opinion. 
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Summer Carnivals, 


Festivals Which Will 
Draw Tourists 


Below is a schedule for July, Au- 
gust and September of celebrations 
and events to be held in this coun 
try, which attract visitors from dis- 
tant points and help swell tourist travel 
for 1940. Those listed are only a few 
from the Calendar of Events prepared 
by U. S. Travel Bureau, Washington 


July 


Tacoma, Wash., July 3—Opening of 
Pacific Northwest Army Air Base. 

Grangeville, Idaho, July 2-4—28th 
Annual Border Days Celebration and 
Rodeo. 

Meeker, Col., July 3-4 
Rodeo and Pageant. 

Brady, Tex., July 3-5 
Jubilee. 

San Diego, Calif., July 9-10-—-Western 
Archery Tournament. 

Syracuse, N. Y., July 9-14—Annual 
meeting World-Wide Baraca and Phila- 
thea Union. 

Wyoming | state-wide, July 10 
Wyoming’s 50th Anniversary. 

Coleman, Tex., July 10-13—-The Cole. 
man Annual Rodeo. 

Las Vegas, N. M., July 12-13--Drama-: 
tization of the Coronado Expedition. 


54th Annual 


Brady July 


Gunnison, Col., July 12-14—-Annual 
Celebration Cattlemen’s Days. 
Salinas, Calif., July 18-21—-Califor- 


nia Horse Fair and Stock Show. 

Two Rivers, Wis., July 20 
Midsummer Snow Festival. 

White Sulphur Springs, W. Va., July 
22-27--Annual Open Tennis Champion- 
ships. 

Cheyenne, Wyo., July 23-27—44th 
Annual Frontier Days. 

Saint Paul, Minn., July 25-28 
Golf Tournament. 

Traverse City, Mich., July 25-August 
8 —Tin Can Tourist Summer Reunion. 

Indianapolis, Ind., July 27-28—In 
diana State Skeet Shoot. 

Tacoma, Wash., July 29-30—Wash- 
ington State Open Golf Championship. 

Dauphin Island, Ala., July 29-31- 
Deep Sea Fishing Rodeo. 


Annual 


Open 


August 


Flint, Mich.. Aug. 1-4 
Flint Motor Festival. 

Tanglewood, Mass., Aug. 1-18—An- 
nual Berkshire Symphonic Festival. 


Third Annual 


Wevauwega, Wis., Aug. 3-4—12th An- 
nual Water Carnival. 

Ashland, Ore., Aug. 4-12—-Annual 
Shakespearean Festival. 

Durango, Col., Aug. 10-11—-Annual 
Spanish Trails Fiesta. 

Jackson, Mich., Aug. 10-17—-Annual 


Cascades Festival. 

Port Angeles, Wash., Aug. 10-Sept. 
1—-Annual Golden Jubliee Salmon Der- 
by. 

Santa Barbara, Calif., Aug. 14-17 
Old Spanish Days. 

White Top Mountain near Abingdon, 
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Let’s check and see why! 


Products! Unquestioned top 
quality ; made in the world’s 
most modern refineries. 


Full Line! Over 40 Fleet- 
Wing staples and specialties ; 
backed by 70 years’ experi- 
ence. 


Service! Five big refineries 
supply Fleet-Wing products 
to you, economically and 
quickly ; a capable field staff 
helps you sell these prod- 
ucts. 


Protection! Sold exclusively 
through independent job- 
bers and dealers. Coopera- 
tion, not competition, from 


independent 


‘‘The way I heered 
it, one jobber says 
to t’other jobber— 


s-a-a-y, he says, 


your supplier—the business 
you build remains your own. 


Support! Station identifica- 
tion, advertising and mer- 
chandising plans, and sales 
helps fitted right into your 
local picture. 


Opportunity! Some terri- 
tories are still open. They 
may not be open long—15 
new jobbers were added in 
the past six months. 


Write, and we'll have a rep- 
resentative call. He'll tell 
you what we are doing for 
other jobbers and show you 
what we can do for you. 


An enlargement of the photograph above, suitable for framing, sent to jobbers on request. 


FLEET-WING CORPORATION 


Builders Exchange Bldg. 


Cleveland, Ohio 
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FLEET-WING 


PRODUCTS 











jobbers.” 





.~ “That Ain’t 
the Way | 
“3p Heered It!”’ 


“A Fleet-Wing Franchise is just about the best 
proposition open to 
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NATIONAL PETROLEUM NEWS 
ANNOUNCES... 


A Co-operative Educational Campaign 
With Oil Marketing Management 
To Give America’s Motorists 
BETTER LUBRICATION 
This Summer of 1940 ..... 


To Further this objective of improved oil industry service NPN Recommends 


© that ALL Oil Marketing Men Use This SALES SLOGAN : , ‘ , * 





National Petroleum News Engineering Survey Shows— 


For SAFETY’S SAKE 
LUBRICATE EVERY 1,000 MILES 


This Summer 











in support of this campaign N.P.N. will publish a series of engineering and sales articles 
that will run all summer. These articles will supply oil marketers with the latest engi- 
neering data on the need for frequent lubrication of engine and chassis of cars and trucks. 
and the best sales ideas for presenting this data. 


Editorial Outline of Articles to Help Oil Marketing Protect 
the Motorist With Sufficient LUBRICATION This Summer 


“For Safety's Sake . 


July 24 Issue 
LUBRICATE EVERY 1000 MILES THIS SUMMER” 


Selling Reasons and Methods. 
Latest ideas and practices for making MORE sales 


lame 26 lesuc of car lubricating jobs at the station. New arguments 
- a that have convinced motorists .. . selling different 
Technical reasons for changing motor oil during hot classes of car owners. 


weather driving. 


August 7 Issue 
(a) Data on effect of dust in crank case and data on vs 


formation of sludge which makes ‘‘varnish” on How Equipment and Station Modernization Has 
valves and piston rings. Actually Helped Sales. 

(b) Effect of high outside temperatures and driving Case studies of individual stations that have installed 
speeds on temperature of engine parts ... how the latest in modern lubricating equipment will be 
these temperatures have increased in recent years made and the results of this modernization in IN- 


and subject lubricants to greater demands. CREASED SALES reported. 


August 21 Issue 
July 10 Issue 


Bringing the Motorist Back for Re-Oiling. 


Proof of Damage from Poor Lubrication. No matter how much MANAGEMENT keeps pound- 


Data on what happens when lubrication is _ insuf- ing on station follow-up the average follow-ujp system 
ficient in the new types of bearings and with new is not worked the way it should be. August is a good 
alloy metals used in today’s engines. Photographs time to tell HOW to work those systems and the jobs 


of worn bearings, ete. that can be gotten in. 
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National Petroleum News Engineering Survey Shows 








FOR SAFETY’S SAKE 


LUBRICATE «,._,. 
Y EVERY oe 
1000 MILES “ 

THIS SUMMER 















COLORFUL WINDOW SIGN FEATURES 
NPN’s 1000 MILE LUBRICATION CAMPAIGN 


Big, attractive, colorful display signs, featuring the Summer 
Lubrication Campaign are available in quantity for marketers. PRICES OF DISPLAY SIGNS 


These signs flash the important ‘‘Lubricate Every 1000 Miles'’ 





: ‘ 1 to 25 signs.. 9c each 

message to every motorist—at the same time they constantly 
remind salesmen, service station dealers and attendants to 26 to 50 signs....... 8l/fc each 
keep actively selling lubrication services this summer. 51 to 100 signs.. 8c each 
101 to 500 signs. 7c each 


NPN recommends one poster in each window to display this P : eee: 
501 or more signs—special prices on application. 


message to your motorist customers . . and one or more : 

signs INSIDE the station as a reminder to station salesmen. Remittance sasha aleattte-ttttied all orders for 500 
Signs printed in two colors. Size: 12!4 inches by 19 inches. signs or less. Ohio purchasers please add 3'7; 
Signs can be obtained from NPN in quantity at low cost. eae ee 











REPRINT No. 1 OF NPN’s 1000 MILE LUBRICATION 
MATERIAL IS NOW AVAILABLE 


This No. 1 reprint has been designed expressly for the use 
of your own sales organization. It is not intended for 
consumer use. The No. 1 reprint gives first-hand reasons TN 

! o. 1 
why the motorist should lubricate every 1000 miles and PRICES OF REPRIN 
gives your sales personnel authoritative arguments to use 





1 to 25 copies 8c each 
in building sales talks and points. Articles in this No. 1 20:40: Se eaninn — 
reprint include: 

51 to 100 copies 6c each 
@ The Need for This Educational Campaign 101 to 500 copies Se eath 


Why the 1000 Mile Measure was Selected ee 
API Experts Urge 1000 Mile Oil Change 501 or more copies—special prices on application. 

Remittance must accompany all orders for 500 copies 
Recommended Practice for Crankcase Oil Change 


Technical Reasons for Changing Motor Oil during 
Hot Weather Driving 


or less. Ohio purchasers please add 3% state tax. 











NATIONAL PETROLEUM NEWS, 1213 West Third Street, Cleveland, Ohio 
Attached is check covering the following order for NPN’s Lubrication Campaign material. 


Please quote us on the following quantity of NPN Lubrication Campaign material. 


WINDOW SIGNS - No. 1 REPRINT OF EDITORIAL MATERIAL 
(Quantity) Quantity 


Company... ‘ ; wane oa a ; Individual... 


Street Address... ar ? ‘ een City, State.. 
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Va., Aug. 15-17--Annual Folk Festival. 


Grand Lake, Col., Aug. 17-24—An- 


nual Lipton Cup Yacht Races. 

Milwaukee, Wis., Aug. 17-25 
Automobile Races-——Wisconsin 
Fair. 

Gallipolis, O., Aug. 24-Sept. 2-—Ses- 
qui-Centennial Pageant. 

Duluth, Minn., Aug. 26-28 —-American 
Federation of State, County and Muni- 
cipal Employes. 

Virginia, Beach, Va., Aug. 26-29 
Beauty Contest -“Miss America.” 


AAA 
State 


Gallup, N. M., Aug. 28-30-—Inter- 
Tribal Indian Ceremonial. 
Huntsville, Ala., Aug. 29 Annual 


Monte Sano Festival. 


Little Caillou, La. August—Blessing 
the Shrimp Fleets. 
Ashville, N. C., August—National 


Open Skeet Shoot. 
September 


White Sulphur Springs, W. Va., Sept. 
2-7 Eighth Annual Mason - Dixon 
Women’s Golf Championship. 


South Boston, Va., Sept. 5-6-—-Annual 
National Tobacco Festival. 
Aberdeen, S. D., Sept. 16-21—-Golden 


Pheasant Festival. 

Washington, D. C., Sept. 20-22--14th 
Annual President’s Cup Regatta and 
Water Carnival. 


Boston, Mass., Sept. 22—-(night) An- 








IN CANS — 





PENNSYLVANIA MOTOR OILS 


DRUMS — 


Wite por PRICES 


Buyers cans received—stored—filled and shipped as wanted. 


INDUSTRIAL OIL CORPORATION 
WARREN, PENNA. 


ESTABLISHED 1924 


TANK CARS 














52 
ISSUES 
$3 


News ... Markets .. . Technical 


Developments Merchandis- 
ing Ideas Operating Helps 
Tax and = Transportation 
News .... Statistics, ete. 


in 


NATIONAL PETROLEUM NEWS 


Every W eek 








National Petroleum News 
| Cleveland, Ohio 

Send NPN to me for the next 
52 weeks. Enclosed is $3 for one 
year. (Canada $4, Foreign $4.50.) 


St.-Box 


| 
| | 
| NAME | 
| | 
| | 


City-State 





oe This Fascinating Oil Business’ 
covers the story of oil from its geo- 
logic beginnings, through modern pro- 
duction, transportation, refining and 
marketing. Well illustrated with maps, 
charts and drawings, its 444 pages are 
an invaluable guide to the history, 
work, and problems of the oil industry. 
Price, $2.50 per copy. 
iS (2 a 


NATIONAL PETROLEUM NEWS 
Cleveland, Ohio 


copy o « <a 
copies of “This Fascinat 


ing OIL Business” by Max W. Ball. 
Enclosed is check for $2.50 per copy. 


Send 


NAME 


St.-Box City-State... 














nual American Legion National Con- 
vention, Memorial Services. 

Boston, Mass., Sept. 22-26—22nd An- 
nual American Legion National Con- 
vention. 

Del Monte, Calif., Sept. 23-29—Na- 
tional Women’s Golf Championship. 

Waterloo, Ia., Sept. 30-Oct. 6—3l1st 
Annual Cattle Congress. 

Shreveport, La., September 
La.-Texas Band Festival. 


Ark.- 


License Plate Key Tags 
Popular With Motorists 


New miniature license plate key 
tags are becoming increasingly popu- 
lar with U. S. motorists, according to 
B. F. Goodrich Co. 

These tags were first available at 
last year’s New York World’s Fair. 
They are made of brass, each tag bear- 
ing the proper state insignia and the 
car owner’s license number. Distrib- 
uted by Goodrich dealers, the tags also 
will be available again at the New 
York fair. 


Derby Oil Co. 
Has 20th Birthday 


This month, the Derby Oil Co., 
Wichita, Kans., is celebrating its 20th 
anniversary. On June 2, a 20-page 
section of the Wichita Beacon was 
devoted to stories and pictures of this 
organization. 

On this section’s front 
this message: “Derby Oil Co. spends 
more than $4,000,000 annually for 
wages, raw materials, supplies and 
equipment, including $2,225,000 paid 
to Kansas producers and land owners 
for crude oil. Several thousand per- 
sons depend, directly or indirectly, 
upon its operations for their liveli- 
hood.” 


page was 


Ask For Appointment 
At 2:25—Odd Time? 
But Youll Get It 


“May I see you at 2:25 this after- 
noon?” 

An odd time to ask for an appoint- 
ment? Maybe, but Continental Oil Co. 
reports that an eminent New York 
salesman kas had considerable success 
in asking for appointments at odd 
hours. 

“Most salesmen ask for appoint- 
ments on the even and the half hour,” 
this salesman contends. “I ask for 
them at odd times—10:10, 2:25, 11:20. 
Not one in a dozen has an appoint- 
ment at 2:25, and he Knows you know 
it. Furthermore, he immediately gets 
the idea that you are a respecter of 


his time ... that maybe you are as 
busv as he is and won’t waste your 
own time ...or his. It will work 


ulmost every time.” 
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Summer ‘Diet’ Urged 
For All Cars 


DETROIT—Importance of condition- 
ing all cars for summer driving—and 
keeping them in condition, was em- 
phasized in a statement just issued 
by W. R. Bamford, service director of 
the Dodge Division of Chrysler Cor- 
poration. 

“If you are one of those who are 
somewhat careless in the matter of 
regular inspection and servicing of 
your automobile, you might take a tip 
from car owners who are out to get 
the full measure of the carefree 
service that has been built into their 
cars,’ Mr. Bamford said. 

“Now, for instance, is the time to 
change your car back from its winter 
condition to the proper condition for 
summer driving. This seasonal con- 





Retail Posted Gasoline Prices 
At Service Stations in 50 Cities 
The following price information ts oblained 
from reliable sources but is not guaranteed. 
Prices reported in effect as of June 1, 1940 
¥ 
$ & aa 
= oa = ee 
[5 ry ° - a& 
. 2ho. 
a) § +s: 
a 6 > EME 
gaa + Sz" 
ae CUS Bee 
< FS = 82t 
~Z =e mm SRS 
oeaner” 80 2.0 5.0 15.0 
= me ‘ : 65S 2.5 5.0 14.060 
surlington, Vt 8.9 3.1 5.0 17.0 
Boston 10 25 40 135 
Providence 75 2.8 4060 27435 
Hartford 7.0 25 40 135 
Buffalo $13.3 5.0 16.4 
New York 7.8 3.5 5.0 163 
Newark S11 38S 40 15:9 
Philadelphia 8.0 3.0 5. 16.0 
Dover, Del 8.0 4.0 5.0 17.0 
Baltimore 8.25 4.55 5.0 17.8 
Washington 8.5 4.0 3.0 15.5 
Charieston, W. Va 10.55 4.05 6.0 20.6 
Norfolk, Va 9.75 4.55 6.0 20.3 
Charlotte, N. C 9.0 3.5 7:0 19:5 
Charleston, &. C 9.735 2.75 7.0 19.5 
Atlanta 9.0 4.0 7.0 20.0 
Jacksonville 7.5 45 8.0 20.0 
Birmingham 9.5 4.0 8.0* 21.5 
Vicksburg 3.0 5.0 70 21.0 
Memphis 9.0 4.8 8.0 21.8 
Lexington 9.5 3.5 6.0 19.0 
Youngstown, O 8.5 3.0 5.0 16.5 
South Bend 10.3 4.2 5.0 19.5 
Chicago 9.1 2.32 4.0 15.42 
Detroit Si 32 40 1335 
Milwaukee 9.8 4.1 5.0 18.9 
St. Paul-Minneapolis 9.5 4.0 5.0 18.5 
Fargo, N. D 11.2 3.5 5.0 19.7 
Huron, S. D 10.5 4.0 5.0 19.5 
Omaha 8.9 3.0 6.0 17.9 
Des Moines 8.4 3.5 4.0 15.9 
St. Louis S77 3.5 4.0° 16:2 
Wichita 7.6 3.3 4.0 14.9 
Tulsa 6.0 2.0 5.0 13.0 
Little Rock 9.235 4.23 7.5 21.0 
New Orleans 7.75 4.0 8.0 19.75 
Houston 8.5 4.0 5.0 17.5 
Albuquerque 7.0 46 GS? 17.5 
Denver 8.0 4.0 5.0 17.0 
Casper, Wyo 11.0 5.0 5.0 21.0 
Butte, Mont 10.0 4.0 6.0 20.0 
Boise, Idaho 15.0 4.0 6.1 25.1 
Salt Lake City 10.5 4.0 5.0 19.5 
teno, Nev 11.0 4.0 5.0 20.0 
Phoenix, Ariz 11.0 4.0 6.0 21.0 
San Francisco 9.0 4.0 4.0 17.0 
Portland 9.5 4.0 6.0 19.5 
Spokane 11.5 4.0 6.0 21.5 
Average 50 Cities 9.0 3.66 5.42 18.08 
*Includes lc City Tax tIncludes 0.5« 
City Tax 
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ditioning is very important. Unlike 
the human body which Nature has 
provided with the ability to adapt 
itself to extremes in weather and 
temperatures, the car requires certain 
adjustments, if it is to keep working 
smoothly and economically. 

“There is a great difference between 
the old-time automobile shop which 
would do, to the best of its limited 
ability, the things which the owner 
asked——and the modern service station 
in which cars receive attention of 
utmost precision. 

“The work of the up-to-date service 
man is thorough and dependable. He 
uses the correct lubricants for engine, 
transmission and rear axle. He checks 


the cooling system, the electric equip 
ment, the fuel system, the ignition 
and all other vital parts. All these 
things are done according to factory 
instructions and standards, by me 
chanics who know the car and have 
the special tools with which the work 
is done most efficiently and in the 
shortest time. 


“The car owner who makes a prac 
tice of having his car gone over at 
intervals—say once a month—is as 
wise as he who has himself examined 
now and then by his physician. The 
ear, like the human machine, lasts 
longer and performs better when kept 
in order on the basis of regular atten- 
tion,” he concluded. 





; 


Bass Ne: ee 


WHICH 


Motor oil or horses, batteries or tires, 
eggs or oranges, you can’t judge cham- 
pionship values by looks. 


Plenty of horses looked like Man- 
O-War, but for real, genuine stamina, 
a real fighting heart, for consistent 
“repeat” performance, Man-O-War will 
live through all racing history as the 
“natural born” champion of his time! 


AND SO IT IS WITH OILS... many 
cheap lubricants have been made to 
“look” fine . . . inferior crudes can be 
treated and processed to improve their 
appearance tremendously; but when it 
comes to actual performance, stamina. 
tough film strength, sturdy resistance 
to heat, friction, pressure and contami- 





BATTERIES 





IS THE CHAMPION @& 


nation, the real, “natural born” oil 
champion is Pennsylvania Motor Oil. 


Cheap oils can be sold, but, in oil as 
in racing, it’s “repeats” that mark the 
real champion. 


And Canfield “Quality” Pennsylvania 
is a champion among champions . 
an oil that assures an “extra measure” 
of lubricating value, of power, pep, and 
protection an extra measure of 
what it takes to build dependable, 
“repeating,” profitable sales. 


For a real “Championship Set-up” 
and a “sure-repeat” future in oils, write 
for prices and further details on Can- 
field “Quality” Pennsylvania Motor Oil. 


THE CANFIELD OIL COMPANY GENERAL OFFICES, CLEVELAND, OHIO 


NTS: CORAOPOLIS, PL. + CLEVELAND, OHIO «© JERSEY CITY, MM. J. 
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Pennsylvania 


CLEVELAND, June 15.—Prices of 
most refined products were unchanged 
in western Pennsylvania the second 
week of June, according to reports of 
refiners. Lower field gasoline, 72-73 
octane, was up 0.125c on the high at 
5.50 to 5.625c when one réfiner re- 
ported a boost in his quotation, but, 
aside from this, quotations were re- 
ported unchanged. 

Gasoline was said to be in much 
better shape than for some time past. 
“With crude runs curtailed at some 
plants, the supply situation has tight- 
ened up almost overnight,” one refiner 
commented. 

Kerosine slowed down somewhat, 
fuel oil continued scarce, and move- 
ment of lubes against contracts was 
good, refiners’ reports indicated. 


Gulf 


NEW 
ment 


YORK, June 15. 
in heavy fuel oils at 
was indicated in reports here and 
from the Southwest the past week, 
with increased industrial activity fol- 
lowing approval of national defense 
program. Refiners’ asking prices for 
cargo lots of Bunker “‘C” fuel ranged 
from $0.78 to $0.87 per bbl., up 3c on 
the low. 

Low octane gasoline and low diesel 
index gas oils were offered 0.125c 
lower, with quotations for 68 oct. rang- 
ing down to 4.125c, 65 oct. to 4c, and 
43-47 diesel index gas oil to 3.25c, ac- 
cording to reports. 

No open spot sales were disclosed 
but reports in the trade were that 3 
or 4 cargoes of gas oil had been sold. 


Improve- 
the Gulf 


Mid-Western 

CHICAGO, June 15.—Group 3 kero- 
sine quotations were down 0.125 
cent when three refiners in Chicago 
reported reducing their spot quota- 
tions the past week. Refiners’ quota- 
tions ranged from 3.875 to 4.25c for 
11-43, and 4 to 4.625c for 42-44. Tank 
car marketers’ kerosine quotations 
ranged from 3.50 to 3.75¢e for 41-43, 


and 3.75 to 4c for 42-44, F.O.B. Group 
3. 

Refiners’ indicated demand for gaso- 
line against contract continued _ to 
show improvement, while tank car 
marketers said there was little de- 
mand. No changes were reported in 
gasoline quotations. Industrial demand 
for heavy fuels was reported good. 
No. 6 oil was up 5e on the low at $0.50 
to $0.55 a bbl. when one refiner an- 
nounced a nickel advance in his quo- 
tation. One tank car marketer reported 
spot sales of 39 cars of Ethyl gasoline 
during the week, 20 cars at 4.875c 


and 19 cars at 5c, F.O.B. Group 3. 
Other Group 3 spot sales reported by 
two marketers were: 5 cars 72-74 oct. 
leaded gasoline, 2 at 4.125, 2 at 4.25, 
and 1 at 4.375; 3 cars 63-66 oct. gaso- 
line. 2 at 3625; and 1 at 3.49. 


Mid-Continent 


TULSA, June 17.—Options said to 
have been obtained by a major com- 
pany from Mid-Continent refiners for 
approximately 400 cars of gasoline 
were reported released the past week. 
Refiners with whom options had been 
placed were at a loss to explain the 
action. 

Numerous other gasoline inquiries 
for smaller quantities were reported 
from jobbers who, refiners said, were 
anticipating an increase in the federal 
gasoline tax. One refiner said he had 
booked two “speculative gasoline 
orders,” one from a jobber who said 
his order covered one month’s reqguire- 
ments, and from another who said his 
purchase would carry him over until 
early fall. 

Kerosine prices reported by refiners 
were off 0.125¢c in Oklahoma, at 3.875c 
low for 41-43, and 4c low for 42-44. 

Heavy fuel oils were getting good 
play from railroads and_ industrial 
concerns, refiners said. ‘“They’re ac- 
tually bidding against each other for 
supplies,” one refiner commented. In- 
ventories were said to have been re- 
duced considerably when several re- 
finers converted heavy fuels into road 
oils. 


ali 


LOS ANGELES, June 15.--Spot 
sales of diesel and gas oils were re- 
ported by California suppliers at $1.15 
to $1.20 per bbl. the past week, and 
small quantities of diesel and kerosine- 
distillate were said to have been sold 
at $1.25 per bbl. These prices were 
up 5c a bbl. from the first week in 
June, reports indicated. Advances 
were said to have resulted from the 











N.P.N. Gasoline Index 

Dealer Tank 

TW. Car 

Cents per Gal. 
ec oe y ee 8.96 5.28 
Month ago ...... 9.10 5.63 
ROGIOASO: «645-0638 9.67 3.3 


Dealer index is an average of 
| “undivided” dealer prices, ex-tax, 
in 50 cities. 

Tank car index is a weighted 
average of 9 wholesale markets 
for regular-grade gasoline. 























NOTICE 


To all interested in the natural 
gasoline tank car prices 

The following letter, sent to nat- 
ural gasoline sellers in the south- 
west, was published in PLATT’S 
OILGRAM of Friday, June 14, 
1940. We will appreciate comment 
from anyone, buyer or seller, who 
may be interested. 


The W. C. Platt Company. 


“It has been suggested recent- 
ly that OILGRAM in its reports 
on the natural gasoline prices, 
include a separate report of those 
sales or quotations for Grade 26- 
70 made from Oklahoma plants 
for Oklahoma and Kansas differ- 
ential territory delivery. This 
would be in addition to the pres- 
ent FOB Group 3 and FOB 
Breckenridge prices. 

“It is said this is a market en- 
tirely different and separate from 
markets outside Oklahoma and 
Kansas. It has been OILGRAM’S 
practice fer many years when 
such local market for products 
existed for any important quan- 
tity to report such local market 
separately. 

“In your opinion is this local 
market important enough and 
will it exist over a_ sufficiently 
long period to make it worth 
while our reporting it separately ?” 











closing of 10 small plants in the Los 
Angeles Basin, in addition to 13 plants 
previously reported closed. 

Further declines in rack prices of 
third-grade gasoline at independeni 
plants in the Basin to 4.50c per gal. 
were reported. 

Crude oil, including some with fairly 


high gasoline content, was reported 
available at 15c a bbl. below posted 


field prices in the Basin area. 

No spot export sales were reported. 
Among the inquiries mentioned was 
one for a mixed cargo of gasoline, 
kerosine, and _ kerosine-distillate in 
drums, for India. 


NEW YORK, June 15.—Flurry in 


gasoline buying among small distribu- 
tors in anticipation of increased fed- 


eral gasoline tax was reported by 
some New York suppliers the past 
week. Despite this the situation was 


“none too healthy,’ reports indicated. 
Unconfirmed report was heard that 
68-70 oct. gasoline had been offered at 
5.50e in barges at New York. Quota- 
tions reported by New York suppliers 
ranged from 5.75 to 6c in barges, 6 to 
6.25¢ in tank cars. 

Reductions in kerosine and fuel oil 
quotations at several points along the 
Atlantic Coast were reported by one 
supplier. 
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REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


(NOTE—Parenthetical figures 


HOW PRICES ARE REPORTED— 


Refinery and Se -paeggie prices in National Petroleum News are gathered by PLATT’S 
OILGRAM and are as published in the Monday issue of the OILGRAM 

PLATT’S OILGRAM is a reporting service issued in three identical editions daily 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATT’S O11 
GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of prices and current happenings affecting the oil industry 
and that will be of interest to its subscribers. As this information is usually private 
OILLGRAM reports it according to what it able to obtain from sources deemed 
reliable 

All information is supplied without guarantee 
time of transmission or promptness of delivery. 
The subscriber receives this information for his private use 
further distribution. 
Publisher reserves the rig 
information at ‘ime. 


sales, 
is 


as to its completeness, accuracy, 


and not for resale or 


“ht to change the extent, nature and form of showing this 


Prices shown in the tables are quotations (meaning sellers’ general offers or posted 
prices), or actual sales prices, reported to OILGRAM by refiners for “open spot” 
transactions, except as otherwise specified. 

Prices arrived at by discounts off a specified price or “‘market date of shipment,’ 
prices named in contracts or prices arrived at in accordance with any arrangement 
made prior to date of sale, are not for “open spot” transactions and therefore 
not considered in making the price tables. Prices made to brokers and prices in 
“inter-refinery”” transactions are also not considered except as may be noted 

All prices are for “immediate” shipment except in Gulf Coast bulk transactions 


are 


after prices indicate number of companies quoting when less than three companies are quoting. 


where shipment is generally to be made in ninety days 
pipelines, or tanker terminals in districts designated 
Prices shown are for quantities in bulk such as tank car lots, motor transport lots 
or barge lots; and in cents per gallon; heavy fuel oils are. in dollars per barrel of 42 
U.S. gallons; wax and petrolatums are in cents per pound. Prices applying to barges 
or cargoes only are so designated 

Prices do not include taxes or inspection fees 
the business day. 

Mid-Western prices in the tables were 


Prices are FOB refineries, 


Prices are published at the close of 
gathered rom refiners with offices located 
in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of coraparing prices even when the 
material originates in another refining district. Other refinery prices 
by and for the particular refining district where the rmaaterial is made 
it is shipped 

When prices obtained by OILGRAM do not conform to these conditions the ex- 
ception and the new conditions are noted in the 
the price table by footnote or otherwise, 
involved 
Crude oil 
where 


are given 
and from which 


news lead or in conjunction with 
for the particular refinery or sales district 


and products covered by OILGRAM’S news 
noted, have been represented to the publisher 
trade specifications indicated and according to the 
test; and all crude oil all products thereof 
and transported 

Any apparent error should be reported to the OILLGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 
of the OLLGRAM or National Petroleum News following its publication. 


and price service, except 
as fully up to the customary 
generally accepted methods of 
and as having been lawfully produced 


nearest 





Summary of Daily Gasoline Prices (June 11 to June 


U.S. Motor, (ASTM octane Latest Pric 


17) 





cs 
792-74 octane: Mon. June 17 June tl June 12 June 13 June It 
Oklahoma t 75 > 25 1 7 > 25 1 7 > 25 4.75 5.25 1 79 > 25 
Mid-Western (Group 3 basis) 1.75 9. 25_ 1.75 - 5.25 7S: —.3:25 4.75 - 5.25 +.75 3.25 
N. Tex. (For shpt. to Tex. & N. M. dest'ns 1.75 $ 875 4.75 1 875 1.75 $875 4.75 4.875 175 + 875 
V. Tex. (For shpt. to Tex. & N. M. dest’ns > 00 (2 >. 00 (2 >. 00 (2 >. 00 (2) > 00 (2 
East Texas > 00 (1 » OO (1 > 001 5.00 (1) > OO U1 
63-66 octane: - i. 5 =e 
Oklahoma 1.25 - 4.75 1.25 - 4.75 4.25 4.75 4.25 4.75 $.25 1.75 
Mid-Western (Group 3 basis 375- 4.75 $.375- 4.75 4.375- 4.75 4.375- 4.75 t.375— 4.75 
N. Tex. (For shpt. to Tex. & N. M. dest’ns 50 1 625 + 50 1 625 150 $ 625 1.50 4.625 50 t 625 
V. Tex. (For shpt. to Tex. & N. M. dest’ns 4.625 (2 1 625 (2) 1.625 (2 4.625 (2) 4.625 (2 
60 octane & below: 
Oklahoma : 1 00 '.2 100 22a + 00 4.25 4.00 4.25 1 00 1.25 
Mid-Western (Group 3 basis 1.00 4.25 100 ‘25 1.00 4.25 4.00 - 4.25 1.00 4.25 
N. Tex. (For shpt. to Tex. & N. M. dest’ns $ 00 1.00 1.00 4.00 1 00 
V. Tex. (For shpt. to Tex. & N. M. dest'ns 1.00 (2 1.00 (2 1.00 (2 4.00 (2) 1.00 (2 
Motor Gasoline, 72-74 octane (ASTM): 
New York harbor 6 00 6 70 6 00 6.70 6 00 6 70 6 00 6 TO 6 00 6 70 
Philadelphia district 6 25 7.00 6 25 7 00 6.25 7.00 6.25 7.00 6.25 00 
Baltimore district 6.25 7.75 6.25 ares 6 25 7 7% 6 25 775 6 25 > a8 
Motor Gasoline: 
74-76 Octane: (L-3 - - 
Bradford-Warren (Western Penna 6 00 6 25 6 00 6.2 6 OO 6.25 6 00 6.25 6 00 6.25 
Other Districts (Western Penna. 9.75 6 00 5.75 6.00 5. Te 6 00 5.75 6.00 i 6 00 
72-73 Octane: (L-3 ae = a " ie 
Bradford-Warren (Western Penna _ 5.79 (2)— >. 73 (2 ; >. 75 (2 5.75 (2) . 75 (9 
Other Districts (Western Penna » 90 are) » 0 » 625 >. 50 >. 625 5.50 » O25 5.50 ».625 
Gasoline—U. S. Motor (ASTM Octane) except where otherwise specified 
Prices Effective June 17 June LO Prices Effective June 17 June 10 aon _ ‘ . 7a A, “1. 
, : . . Ss 7 as ¥ ‘ 
OKLAHOMA ARR. FOB Ark. plant of one retiner, for shipment Ke rosine, Ga & I ue l Oils 
79-74 oct 4.75 = 92 4 7S 5 95 to Ark. & La Prices Effective June 17 June 10 
63-66 oct 1.25 ‘to ‘2 4.75 72 v4 oct 1.875 1 875 OKLAHOMA 
60 oct. & below 100 4.25 1 00 ££. 25 70-72 oct i 625 1 62 ) 41-43 grav. w.w , 875 125 1 00 125 
60-62 400 e.p 1.00 (2 100 (2 60 oct. & below $.25 ..25 9-44 arav...w.w. 100 1625 «4.125- 4 625 
Range Oil $.625- 3.875 3.625— 3.875 
-WEST { , N »W 3.625- 3.75 $.625-— 3.75 
MID-WESTERN WESTERN PENNA. (Motor gasoline ah He yy 
72-74 oct 41.75 5.25 .. én > 20 Pf oO straw b. bio d O20 =) 3 Dido ye (2) 
= eve we »== == Bradford-Warren No, 2 straw 25 :65 3.3 $625 
65-66 oct 4. 373 t.75 £375 :.c3 N od mig pene ae 
60 oct. & below 1.00 4.25 1.00 25 74-76 oct. (L-3 6.00 - 6.25 6.00 — 6.25 o. 2 dark. . $375 (1 3.375 (1 
oy 79.73 oct. (L-3 5 ae o awe. UG... gas oil 5.35. «2 2. (2 
' ‘ ‘ No. 3 fuel 3 7s 3.35 3.375 
N. TEX. For shpt. to Tex. & N. M. dest'ns Naphths No. 6 fuel $0 50-$0 35 (2)$0 50-$0 5312 
72-74 oct 1.75 $.3875 4.735 1875 Untreated naphtha 14-16 fuel $0 85 (1 $0 851 
63-66 oct 150 1.625 150 1 625 2 
60 oct. & below 100 100 Stoddard Solvent MID-WESTERN 
60-62, 400 e.p 100 (2 100 (2 11-43 er: re 12 1 00 1 25 
( Ps 3 grav. w.w § BTS 25 : 25 
rae « shang , ee ee 42-44 grav. w.w 1 00 $.625 4.123-— 4.625 
on . . . 74-76 oct 5 b..te 6 00 b. oo 6 00 Range oil 3 975 8 O75 (9)3_ 75 , 875 (9 
rEX. For shpt. to Tex. & N. M. dest’ns bh : 2. v6 0 = inge oi r § 87 2 7 » 
2-73 oct. (L-3 0 7D 0 > 625 - 695 3 Ts 3 625 3.75 
72-74 oct 5.00 (2 5.00 (2 ' sia — tell ‘ be 3 695 3 aa § 625 
63-66 oct $625 (2 ‘ 625 (2 Naphtha No. 2 straw $. 375-3 50 3.375-— 3.50 
60 oct. & below +.00 (2 #.00 (2 Untreated naphtha 5.50 52g — 5 S50 No. 3 3. 125- 3.375 3.125— 3.375 
Stoddard Solvent ~ Bi be 6 00 2.6. 6 00 No. 5 $0 79 (1 $0) 79 (1 
CENT. W. TEX. Prices to truck transports No. 6 $0 50 $0 55 (2)$0.45-$0 55 (2 
72-74 oct. (L-3 5.00 (1) > OO C1 CENTRAL MICHIGAN (f 
67-69 oct. (L-3 12501 £25 (1 U.S. Motor: (Oct. L-3 N. TEX. (For shpt. to Tex. & N. M. dest’ns.) 
» ’ » » 
62 oct. & below (L-3 1.00 (1 +.00 (1 72-74 oct 6.50 - 7.25 6.50 -— 7.25 $1-43 gr: . wow 4.00 (2 4.00 (2 
67-69 oct 5.50 6.25 5.50 6 25 No. LP 3 875 (2 3.875 (2 
E. ‘TEX. Str.-Run Gasoline g) 4.25 -5.00(g) 4.25 -4.75 
72-74 oct 5.00 (1 > OCT E. TEX. 
60-62, 400 e.p $.25 (1 #29 (1 OHIO (S. O. Ohio quotations for statewide delivery 11-43 grav. wow 8.50 -3.75 (1 3.50 -3. 79 (1 
; : and subject to exceptions for local price disturbances 
KANSAS For Kansas destinations only 72-74 oct 7 95 7 oF KANSAS For Kansas destinations only 
72-74 oct 5.00 §.125 5.00 - 5.125 $1-43 gravity w.w $.125- 4.25 4.1875-4.25 (2 
63-660 oct 1.625- 4.875 4.625-— 4.875 . . 12-44 v tv w.w 4 375— 4.50 4.375-4.50 (2 
Ss ~ bp AF N U.S. Mote - eravity be 
60 oct. & below 4.125 $.375 $.125 TS per = | 100 lotor No. | p.w , 875 + 00 3.875 (2 
18-6 grav., Ws) ae 2 $0) 60 (2 
e&.p., 65 oct. & above 5.72 7.00 6.50 8.50 No. 6 fuel $0.60 (2 $ : 
N. LA. For shipment to La. & Ark. 54-58 grav.. for outside 
72-74 oct 5.125-5 .375 (1)5. 125-5 .375 (1 state shipme nt 5.50 - 6.50 6.00 0 N. LA. (For shipment to La. and Ark 
63-66 oct $.625-4.875 (1)4.625-4.875 (1 54-58 grav., for instate a 1-45 grav. w.w $. 875-4 00 13 875 i 00 l 
60 oct. & below $4.25 -4.50 (1 25 -4.50 (1 shipment > OO 6 00 » OO 0 10-14 gravity $0 65-$0. 70 (1)$0. 65 $0.70 (1 





f) Prices FOB Central Michigan refinery group basis for shipment within Michigan; 
ment. (h) For shipment to Ark. points only. (i) Quotations. (j) Sale Sales 


shipments may originate at plants outside Central group. 


(g) Excluding Detroit ship- 
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NOTE—P REFINE ae 
—Parenthetical figur RY PRIC 
es after ‘ ES 
r prices indi oe = 
K 2 dicate n 
erosine, Gas & number of come tinued) 
yAaS , pani 
. k uel . es quoting a 
Pri (Conti il when les 
rices Effectiv ontinued) , Lul ess than thr 
je Mo ee c 
et (Fob. Ark June 17 ‘ Lubricat ing Oil companies are qu 
.o.b. Ar 7 — oting.) 
ae and La . plant of one ref June 10 rices Effective ” (Con td) | nid 
No. 1 grav. w.w efiner for shipment Red Oils June 17 N: 
a. . ? « . + 
No.2.... R A 375 . 180 No. 3 June 10 aphtha P : 
28-32 zer 3.875 1375 200-—No. 5 Prices E and 8S 
ze re) ve) . o; . ‘s es F me ¢ 2 
T ro fuel 27 : 8 4 1 Tee olive 
ractor F. 3.375 3 875 280—No. 5 ‘ " 50 (1 * tive nt 
uel 395 > ; Lida 300 No. ° l " 11.50(2) 11 11.50 (1 (FOB Group 3 June 17 
OTE h)4 25 7 2 2.5 S 50 -1: : 3) ‘ 
WESTERN PE = eC Note: Vi 14 = e 14 -13 .00 Stoddard s June 10 
Bradford-W. INNA. h)4.25 quoted 0 VIscous Nantins Time | I 75 (1 | Cleane d solvent 
45 -Warren: 15-25 p.p., under a. 15-25 p.p — V.M.& naphtha . 5.875 
“s grav. w.w p.p. oils p., generally Bote oils. : are Mineral be . naphtha ; 
grav. : . _— quoted 0.25 -viscous Oi | Rubt sible tlh, 
3 w.w. ; 795 £ e ).25e¢ oils. »ber s : 
ee ses 8s Bright Stocks xc under 0-10 | Laster ient 
, a Rees -) © OF y . : | . ant 
O ; 4 875-5 (1 2) 9.20 200 Win ensol Diloe 
ther districts 9. 00(2) 4 875 rig | 150-160 Vi D. 210 . iluent as 
45 To. 00 (2 0 s. at 210° D: 2100 | 925 ‘ 
46 ~ ety ww. 10 ne 10 pp D: _ 1 21001 7.875 8 ae 
47 er: -W.W — ay | 17.00 -19.00 17 4 
sy pnd = bos . \ » 40 p.p 16.50 OO 17.06 
36-40 : 5.12 5 oO 50-160 i - 18.50 »-19_ 0 
gravity 5 1953 25 5 ae vis. at 210° E 1800-18 50 (2 16.50 -18 oo W 
CENT 3.8754 5 5 1S 5 120 \ . 15.50 -18 (2)18.00-18.5 30 White C ax 
“-ENTRAL MICHIC 75-450 () 3 B75 4 25 is. at 210° D 00 15.50 Pgh on | ‘rude Scale: 
47-49 : >AN (f 794.50 0 t« : 0 WEST ; 
i 10 | “STERN 
Pw Dau Po erent aa | 125 “RN PENN 
No. ne ; 1.50 = 600 SR 40 p.p. 16.00 — 18.00 Safes Awan INNA. (Bbls., C.1 
U.G1 eng Str 125-4 = 150-5 600 S_R. Green 17.00 (1) 16.00 —18.00 | 24-126 ryan ee 4 eae : ie) ee 
A. gas oil 1.00 > 9s 2.00 631 SR. ive Green.. 7.00 (2 17.00 cig eRe 375 . 
‘ 125 -? 1 5t S.R een... 8 (2) . (1) | OKL: : 3.625 309 1 375 a 
Fuel Oils (Vi 3.00 3 75 4 00 ou Black Oil 7. 9 00 8 7.00 (1) 12 AATIOMA (BI £50 i 375 1 50 
5 is. at 10¢ mm 3.00 — 1.00 (1) 0 — 9 06 | 124-126 A ts. or bur 41.50 
500-700 Vis )): 3.75 100 —5 50 (2 14.00 ) m.p.... wurlap bags, C 
300-500 Vis 2 25 SOUTH TE 3012) 4005-3012) | CHICAG( 100) 4.) 
00-300 Vi > 4 3.00 (2) 2.25 ; rEXAS N 2 | sania GO (FOB Chi 4.50 -4.73 (2 
CA - 3 —~ 395 (9) 29 > -3.00 (2 Vis. c eutral Oil | are E MP bags or slat —— district se 
DALIF : 29 —3.5 2) 2.25 -3.25 m7 > ‘olor - | ! ; (AST oad »s loose, ci e ct refinery . 
40-4 — OU) 235 B50 Pale Oils: (Vis : sep ” sheds adas' F Sichtiee ausuan 
3 grav. w.w : 1 100 No. 1% _ al 100°F ully refined 3° Fo to pea mgr 
a ¥ . » . > « ‘ . 
an Joaquin Valle 150 6.00 aoa No. 2 ts 2% = =n ae ae (bags onl a 
“y 15 300 N = 9.79 ~ 6.00 nia ao 27 - y 
jcvighaeey 0 ~ 6.00 500 No. 24 750 5.73 ~ 6.00 | 127-129... 6.10 
De nt fuel... . $0.55 $07 750 No.3 4-3% 8.00 7.50 } 130-132 ; 6.10 6.10 
St ese! fuel $0.75 $0.75 $0.55 1200 No.3 , 9 00 8.00 } 132-134 6.35 6.10 
tove dist ao "s > ae: eo 2000 No. 4. 950 9.00 135-137 6.65 6.35 
Los A aon (Of 75 $0.85 9.875 9.50 | 6.90 6.65 
ngeles: 5.00 3.00 1.00 Red Oil 10.60 9 875 7.65 6.90 
Heavy fuel er 200 N ; satis es 
. 1 2 a: 
e = - = 56 sie 
Ss ‘| fuel... $0.55 70) $005 500 No.5 +90 = > 
love dist 2 co $0 80 $0 20 $0.70 750 No 2-6 8.00 7.50 WES’ € trolatur : 
San F. 2.50 £000 2 =o) $0. 80 1200 No. 2-6 9 00 8.00 0 ESTERN PEN ns 
sical > 2.50 4 00 2000 No : : > 30 a 00 S 5e per Ib. less INNA. (Bbls 
Heavy f : 5.00 ) ) BTS ) 50 Snow White . s., carloads; ti 
Light — 10.00 9.875 | Lily White mk cars, 
— eal = 30 $ CHICAGO Ut ahead piong White : a 6.125 
St . $0 90 08 ‘rom . . Aght ) 95 a oe... ¢ — 
peat nn 150 $0) 90 Neutra Oils (Vi 1 Mid-Continent pt — 4125 1 125- 5 575 
. eC: ms s \ Ss. £ . : _ 9- O69 
tion cg above he: 5 50 4A 50 Pale Oils is. at 100° F. ot crude Red $ 00 iH 9 1.873 
and stove light fuel atl fuels me 9 50 Vis. . 0 10 p.p. P= 875 > a 3.625 
sind distillate. a 300 Dine Pacific , 60-85 Color 2.625 > 875 3.375 
vay , swsel ff specifi ~¢ po 9- a te 
pec. 100 sel fuels fe i 86-110 No. 2 625- 3.125 
, Ns 150—No No. 2 we 7.75 Gr 
180 “— 7.75 7.75 yrOl ¢ 
200 a : . 10 50 8 00 a 7” 3 Freight R 
250-—No 3 + 50 1.25 To Division Head bad ates 
a 2.00 Zon Stand: eadquarte ; 
_ Lubri ati Red Oils 13.00 13 undard Oil > ag “ Points of 
ESTERN PENNA ng Oils 180—No. 1400 Gusoli — 
oe , “' , x 5 vusoline= — 
Viscous Neutral 200 No : C Kero e- Distillate-G: 
200 Vis = No. 3 250 N ed 10.50 ‘ents Ce Oil-Fuel on 
_ (180 at 100°) 4 col. Vis. at 70° F °80—No. 3 11.00 12.00 a per oe Cents cus 
Opt 120-425 F 300-—No. 3 12.00 12.50 Chicago, I! Cwt. 6.6 _ per per nts 
10 p.t. pace N ad 2 50 13.00 Decatur, ill 410 s. Cwt. 7.4 _. 
15 p.t 25.50 (1 - kenene a Viscous oil 13.00 13.50 Joliet, I > =o 32 place 
25 p.t 24 0 (1 25.50 (1 to r; 60-85 and ils, 15 to 30 14.00 Peoria, Tl 10 31 2.368 
15 . <3 a0 (1 24 50 (1 » 30 p.p., 0.250 \ 80-110 No. ) pP-P. are que t Quiney Il 39 39 2.294 
50 Vis. (143 at 1 22. 00 23.50 (1 Unfilt ower, ~ non eng = 0.5¢ Hndianapotis I 36 31 2.368 
0 p.t 00) 400-405 fl — r red Steam Refined: (Vi iil Leg a = > 116 
10 9 0 OG en De h Bend, Ine 16 39 °§ ) 
15 p.t. 23.50 (1 160 y at 210 bit troit, Mict ud. 49 37 2.886 
< : 50 | 9 goer ; - h Pihnipe 
25 p.t 22.50 (1 23.50 200 . io es Rapids Mict 61 **42 
21 50 2 50) , a 50 Fc 00 ae: Mich. 1 61 51 
Cyli ; 20 21 5 sright s 30 0.00 ireen Bay, Wi 66 aU 
pened Stocks 00 es 50 a it stocks, 160 vis. at 21 11.00 Milsauikew bg . ol pa 
; 7 ( at 2 aCr . s « 1 
stk., 145-155 vi +s i 10 p.p 0, No. 8 color Leecone. W hag : 43 4) 
s. at 2 o 25 ” : air'le-S ‘ d on & 
10 p.t. at 210°, 540-55 mete Fg 17.00 ti ig raul 46 $4.5 
15 p.t. aie 550 fi.. No. 8c E filtered - p.. 16.00 18.00 ese gay Minn. So i! 
ae _ nape ol cemaa yb. Stock 15.25 17.00 song tig og 16 a1 
65 re RK. filterat 17.00 50 (1 20.50 (1 ih Or moe To obtai . 12.50 16.25 Daven ies, Ja... 3é 70. 
+ we i A pe ia“ " deli 13.00 gibi sh a 39 ra 
a> fl. a 12.00 + 00 —19.00 ivered in Chic St. oe City, Ta 29 
poe : “ag A : : 9 ¢ 
woh 14 00 Ry om anil pose hy 33 33.3 
° , Ss 1s Nualy, on prleghg 
MID-CONT 16. 00 17 14.00 14.00 S, Sangh, Wo... 28 26.5 
m <ONTINENT 00 16.00 >. 00 oreo ND o 8 995 
le : ‘ (F 1. 7.00 inot, N. : 99 = 
— Oils (Vis. ; o.b. Tulsa T. ~ wa N D 63 22 5 
I e i mS 83 
ale Oils: s. at 100° F. 0 Nat ural ¢. a l W ‘chit: Ss. D $3 at 
Vis ; to 10 Pp ( 7aSO - chita 5: 56% 
3 Cok P Group 3 & ine Krom Ponca Ci 42.5 
60-85" -No 2 freight basis Breckencidge prices From ‘one City 7.5 0.495 
se. I = No. 2 5 75 any Mid pe tachi “srmigat bo itendes from Cushing a *() aa x 5 40.553 
> i : ~ " 25 ¢ . mi ; nts m: ers : - 2 95 -deded 
180 No. “4 > 00 4 oe 6 00 6a: IB GROUP 3 manufacturing Poem celginahe ‘This rat *).726 I1 » 10.925 
200-—N ee 9. 00 11 ae 6.00 =t4 irade 26-70 rict 6.6 Ibs ate also inel 10.814 
250 No. 3 10.50 -11 =) 9 50 7 ris) . Thee t gal. cludes distilk 
280 —No : 11.00 —12 390° 10.50 1.25 FOB BREC k) 1.50 gas oil is rate applies ate rate i 
300_No 3 “II! pg'we 13.00 424 11.50 G ECKENRIDGE kit 50 ip alae ee > es only to resi . 
No. 3 1> 50 + oO 12 rn 13.50 irade 26-70 IGE : Ch, iroup 3 to eee rate pg gg fuel i 
3 1.75 2.00 13 ‘ . ANCA : Aeag 32e per ec ane 
13.00 —15 so 12 5) 14 00 CALIFORNI (i125 applies Apdivenc — 9e per oat wt. at 
ae, 3.00 => Se -- 7 A > i125 or il »petroleu na, Tota of 2.96" at 6-6 
’ 15.25 72 e= ge FO 2 tl luminati m fuel tol eo. Oe D. 
(f) Prices F( >. 25 a , 3 50-373 ep. £ B plants in Los A , This ig rewancrng yee Fagg _ gal. 
ment. (b _ Central Mi maine pliant s Angeles basin based on "a - cmeaire, ot suitable 
‘ — ; tons as 7 4 rive: cho eiute 
or shipment ichigan retine 5.50 -— 6.25 Pulsa and C: Ibs. per gi of distillate ee 
to Ark oulaal ry group b p22 5 50 ; cludes only ‘ushing a from So is 
. its onl asis for . 7 > 25 NOTE y #as oil wy Kla., t ’ wea Cit 
y 1 seer rg within Mict Kans PE: There is oo ry Wichita, in 
s. (j) Sale jichigar : troup 3 rate 
_ ; k) Sales 1 oe eer oe rate to Wichit: 
= ittsburgh le gr en a, 
— stric : i i 
_——— ict prices —_ outside Ce 
ed. ntral group ; 
. £ Excluding D ; 
e etroit ship- 
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SEABOARD PRICES EXPORT AND COASTWISE 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting. 





Atlantic Coast 


(Prices are of refiners. FOB their refineries & their tanker terminals. 


of tanker terminal 


operators. 


FOB their terminals 


Pacifie Export (Cont’d) 


Prices Effective June 17 June 10 


Cased Goods: (Per case 





‘ . U.S. M $1.45 -$1.55 $1.45 -$1.55 
rice -ctiv » BT a ‘ : ? ” 
Prices Effective June 17 375-400 ep. blend, 
= : : : 65 oct. & above $1 60 -$1.70 $1.60 -$1.70 
MOTOR GASOLINE ASTM Octane 400 e.p. blend, under 
KEROSINE 65 oct $1.50 -$1.60 $1.50 - $1.60 
and /or 40-43 grav. w.w. kero 
District: 72-74 Oct. 68-70 Oct. 65-66 Oct. 60-64 Oct. NO. 1 FUEL _ 150 fire point $1.40 -$1.50 $1.40 —$1.50 
N. Y. Harb.. 6.00 — 6.70 6.00 — 6.25 6.00 — 6.25 6.00 — 6.25 5.40 — 5.50 Kero., p.w $1.30 -$1.45 $1.30 -$1.45 
ee Harb., barges 5.75 6.50 5.75 6.00 5.75 6.25 5.73 6 00 5.30 5.50 
Ui) Se 6.60 5.50 rer 
—— Sree 6 25 7.00 6.25 - 6.75 6.25 -6.50 (2 6.00 — 6.75 >.50 — 6.00 I anker Rates 
aitimore....... ; 6 25 7.75 6.25 7.00 6.25 (2 6.25 6.50 5.50 6.00 
oo i waek eae 6.75 7.75 6.50 7.00 6 75 l 6 25 6.75 (2 2.20 5.625 Approximate rates Cents per bbl 
RE COINS 6.6 055 + 0.56 01 6.75 - 7.55 6.25 - 7.00 6.75 (1 6.25 - 6.75 5.50 — 5.625 Gulf-N. Atlantic 1 Owne 
Cher a id ene aes 6.75 — 7.55 7.00 (2 6.75 (1 6.25 — 6.75 9.90 — 5.625 a KE. of uy Pant pe op 
Savannah... .... : 6.50 7.00 6.25 7 00 6 25 6 50 - =n 5 625 10 oO ai s 
Jacksonville Ae 6.50 7.00 6.25 6.50 5.75 6 50 = 5 75 lHivy. Crude & fuel, (10 to 
Miami Se ake > raw ee 6.50-7 .00 (2) 6.501 »9.75 -6.50(2 ».50 -5.75(2 19.9 gravity 15 13-45 
i eee ar 6.50 7.00 6.25-6.50 (2 6.25 6.50 - 50 s 76 Light Crude, 30° Grav 
Pensacola : nara 6.75-7.00 (1 6.25-6.50 (1 ; 50-5.625 (1 or Lighter wo 38-40 
nae a Se 6.50 — 7.00 6.00 (1 5.75 - 6.50 >. 375-5 .625 (2 oe ‘7 15-47 
ortlane 6.60 6.50 (1 5 60 erosine 50 8-50 
Boston Petes 6.00 6.75 6.00 -—6.75 (2 6.25 6.75 >. 75 6.25 5.50 No. 2 Fuel 53 91-53 
Providence... .. 6.25 - 6.50 6.25 -6.75 (2 6.00 - 6.25 > 50 
‘ a] 
Gulf Coast 
FUEL OILS 
raeee far 4 . de 1 » reli: . » 
Nos. 2-3 Ne. ¢ Ne. 5 No. 6 fcr cskes pening: in corgues HOM chip: a6 20k ier 
Sy § oo 4 1.70 ' 79 4.75 (1 $1.55 -$1.70 $1.35 domestic and export for minimum of 20,000) bblIs 
Albany arb., barges 1.60 1.65 1.65 (1 F Prices are by refiners only to other refiners, export 
Philadel hi: 4 80 2: $1.95 1) $1 > (1 agents, or to large tanker terminal operators at the 
B iti = 4 bx. >. 00 $75 (1 $1 16 -$1 ree $1.25 - $1.50 customary trade specifications noted 
ty — : 4.75 >.00 1.5001 $1.47 (1 $1.25 -$1.35 
orfolk. .. .. $75 - 5.50 $1.35 (2 MOTOR GASOLINE (ASTM Octane 
Wilmington.. 4.75 5.50 
Charleston. ...... . 4.75 (2 $1.30 (2 Prices Effective June 17 
ae men arcsinats : ee + OC1 60-62 61-63 64-66 
oe si : 75 $1.30 (2 Gravity, Gravity, Gravity, 
bey a 1.75 (1 $1.25 (2 400 ©.p. 390 ©.p. 375 e.p. 
— 1.90 $1951 $1.45 -$1.55 a6ne ant . ’ ; 
oston. .... 80 $1 65 $1 80 (2 $1 35 tants Se P . ‘i a 
Providence 1 80 $1.65 $1 80(2 $1 $5 leaded 6.125-4.50 4. 125-6. 25 4.25 -8.3¢3 
" 70 oct. unleaded 4.50 4.75 4.50 4.75 4.625-4. 875 
68 oct. unleaded 4.125-4.625 4.129-4.375 4.25 £50 
= ree o- o- > 
Bunker C Fuel Diesel Oil Diesel O§l Gas House Gas Oj 65 oct. unleaded 4.00 —4 rik 1.00 7 125 : = - 125 
Ships’ bunkers(z) Ships’ bunkers (¢ Shore Plants 28-34 Gravity 60 oct. unleaded 4.00 — 4.25 $.0 or 
ee S 31 33 1 ioe i ined KEROSINE, GAS & FUEL OILS 
AGED \ see . Do i Aa 
Philadelphia. ........ $1.25 —$1.50 $1.95 -$2.30 June 7 June 10 
allimore. . 35 95 75 ? 3 oyri w ero 5 4.625 23 625 
yaa $1.35 $1 4.75 4.7 41-43 grav. w.w. ker 1.12 4.125- 4.62 
Norfolk eros ; $1.35 $1.95 -$1 995 1.75 4 75 Gas 08 (lee hen 14668 1% le) 
Charleston. .......... $1.30 $1.90 ~-$1.995 1 ) ‘2 : ; e 7 ee = = 
Savannah . oe $1 301 $1.90 $1.95 Below 13 diesel index 3 00 50) 3 37 3 0 
Jacksonville ie ae Sans $1 30 $1. 90 —-$1.995 5 00 - 47 7 — ; a 3 a0 ; S75 $ ed 
ampa ‘A? ign $125 $1.90 -$1.995 5 00 4% a2 diesel index 5 o9 , 62 , } és 3.020 
Portland. .......... $1.45 $1.55 $2.05 1 90 5.00 53-57 diesel index $.625- 3.75) 3.625- 3.05 
Boston Se aa $1.35 $1.95 1 80 1 90 1 80 1 90 5B X above \ oOo \ 125 1 00 4 12 > 
Providence Ee. $1.35 $1.95 1 80 1 90 No. 2 fuel , 50 ‘. 73 3.50 7 
gz) Diesel oth, ships’ 
bunkers $1.50 $1 70 $1.50 -$1. 70 
g) Grade CC, ships’ 
J y 4 " . T bunkers $0 80 $0.95 $0.80 $0 95 
ew York Export Lubes Naphtha sade ; > $0.75 $0 87 
i a . A Grade C cargoes $0.78 -$0 87 $0.75 -$0 87 
(Penna. Products in bbls. FAS New York Prices Effective V.M.&P. Mineral : i IBES 
rs ee June 17 Naphtha Spirits MID-CONTINENT LUBES 
rice “lective _ 47 . es S ‘ . . . 
Prices Effective June 17 June 10 Baltimore 9 50 8.0-8.5 (At Gulf; in packages, FAS.; in bulk FOB terminals 
Bright stock: New York Harbor 9 0-9.5 8.5-9.0 a 
Licht. 25 ea “ oe i , Philadelphia district 10 8 25.9 June V7 
aght, co p.t.........25.00-28. 00 (2)25.00-28 .00 (2 Boston 95 9 93 -9 50 (VD) Packages Balk 
‘ - Providence 9.5 9 5 o ° 
/ - : , 200 vis. D. 210° bert 
Neutral oil: TOhio points, delivered 8.75 *8 25> stock 2850-30. 50 (2 22.30 (2 
200 3 color, 25 p.t.. 28.00 (1) 28 00 (1 *This is on rubber solvent 150 vis. PD 210 bret 
2 « 95 ‘ ‘ 9)9 s) ‘ : ‘ . . 4 f % 4 ’ RR » 
ian 3 — Se 00 29 00 (2 26 00 29 00 2 tOhio prices are those of S. O. Ohio. Its prices for stock 0-10 p.p =4 ” bie p- pe 1 
650 gt je tecsece is 20 19 20 \<) 18 o0 19 20 - D.C. naphtha, special Varnolene Varnolene and 10 => P-p - 24.00 (1 18 3001 
90 s.r., unfilt........19.50-21.50 (2)19.50-21 50 (2 Sohio Solvent are same as for V.M.&P 100) vis. 1) 2100 bert ; . 
ahh ee 20 00-22. 50 (2)20.00-22 50 (2 stock 0-10 p.p 23.50 (1 7 soc 
630 f., s.r... . -24.50-25 .50 (2)24. 50-25 .50 (2 10-25 p.p 23.0001 7 3001 
Pacifie Export 200 vis. No. 3 col. neutral 
0-10 p.p 18.50 (1 2 800) 
Quotations at seaboard, Los Angeles, cargo lots 10-25 p.p 
except where otherwise noted ous. 
W 180 vis. No. 3 col. neutral 
ax Prices Effective June 17 June 10 0-10 
» x i : pp 
ane pm ‘o > se _ 10-25 pp 
+ site ‘ ‘ 375 e.p. . 70 oc ’ 875 >= { 
(A.S.'T.M. Tests. Melting points, however, are A.M.P., ih - * me 68 pie - 123 sae = 123 ae :<. 300 
3° higher than E.M.P. Export. prices, FAS. cil. 200 - con 66 ee % 133 ? : 123 ARE SOUTIE TEXAS LUBES 
Domestic prices, FOB. refries.. in bags, c.l., with 400 o . may 63 Pa sii P.Dae Be Reo. Cee Vis. at 100°, ¢, t. 0. DIK. exprt. shp.. FOB terminals 
0.2¢ discount allowed for shipment in bulk, except o re - - , ! / - 
her : : . min . » 00 » 50 » OO Dae Unfillered Pale Ouls June 7 June 10 
where noted. Scale solid; fully refined slabs in bags) : 
Lf S. Motor, under Vis Cities 
a a ee - 65 octane... 4.875-— 5.375 4.875- 5.375 " P - 
Prices Effective June 17 38-40 grav. w.w. kero., 100 No 3 6 00 6 30 6 oe 6 ~ 
New Orleans N. Y. N. Y. 150 fire point $25 500 425 5.00 =n No. 3 a ee <a 
Export Domestic Export 41-43 grav., w.w. kero. 4.50 — 5.00 $50 >. OY late 9 a am -@ a ta 
Cues. tiiets 44 grav., w.w. kero 5.00 - 5.50 5.00 > 30 300 No. 34% ».00 -10.59 9.00 10.90 
Siete, a Be — Diesel fuel, 24 & above $1.20 $1.30 $1.20 $1 30 790 No. 4 9.50 -11.00 9.50 -11.00 
124-6 Yellow 3.625 (1 § 625 (1 Biasel Taek: under 24 $1 10 $1.23 $1 10 -$1 23 1200 No. 4 10 00 = 13.50) 10.00 13°50 
122-1 White 3.625-4.375 3.625-4.3 - ' * . aia aad ” \ 25 0 25 
pe bio 3 625 ITD pe ness trea 2000 No. 4 10 25 10 25 
124-6 White 3.625-1.00(2) 3 623-4 50 3 625 30-34 grav. diesel (gas 
boar —s — ap OTe o 3. 629-4.50 oil) Pac. Spec. 200 $1.25 -$1.35 $1.25 -$1.35 Red Oils 
Fully Refined Goals € {ask Pa Col 
o4_8 i az i , a te. ; 
123-5 6.10 (2 6 625 (1 Spec. 400 $0.65 -$0 75 $0.70 -$0 75 aap 5 P - 
125-7 6.00 (1 6.10 (2 6.00 -6.75(2 100 No. 5-6 6 00 6 50 6 00 650 
128-30 6.25 (1 6 204i 6.25-7 .00 (2 . ’ 200 No. 5-6 7.50 8.50 7.50 8.50 
- h ~ ‘ Ps SI s’ B ers be . s: 2 oO. 90 ; ‘ 85 ‘ 
130-2 6 501 6.35 (2&1) 6.50-7.25 (2 In Ships’ Bunkers, or deep tank lots: 300 No. 5-6 8.00 9.00 8.00 — 9.00 
133-5 : 00 l 6.65 (i 7.00-7.75 (2 Diesel fuel, Pac. Spec 500 No. 5-6.. 9 00 -10.50 9 00 -10.50 
135-7 ’ 7.25 (1 6 90 (1K 7. 23-8.25 (2 200 $1.35 -$1.45 $1.35 -$1.45 750 No. 5-6.. 9 50 —-11.00 9.50 -11.00 
108-L1 White Grade C fuel, Pac 1200 No. 5-6..... . 10.00 -13.50 10.00 -13.50 
Match 1.875 Aj Spec. 400 $0.75 -$0.90 $0.75 -—$0.90 2000 No. 5-6 10.25 10.25 
(g) Lighterage, additional at some points, not included. (i) Shipment in bags or in bulk. (j) Shipment in tight barrels. (1) New steel drums 
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Commercial or consumer tank 


footnole Gasoline tares, shown tn separate 
do not include tares: kerosine tares 


These prices in effect June 17, 


olumn, include 1c federal 


1940 as posted by prin 


TANK WAGON PRICES 


ir, tank wagon, dealer, and service stalion prices for gasoline do not include taxes; they do, however, inelude inspection fees as shown in general 


and state tares; also city and county lares as indicated in footnotes. 


where levied are indicated in footnotes. Dealer discounts are shown in footnotes; for commercial consumer discounts, see NP N for Feb. 21, 1940. 


ipal marketing companies al their headquarters offices, but subject to later correction. 


Kerosine lank wagon prices also 





Se <P. 


New Jersey 
Esso (Regular Grade) 


Consumer Gaso- Kero- 


Tank Dealer line = sine 
Car PW. Taxes TW. 
*Atluntic City, N. J 7.6 8.7 1 b.4 
*Newark, N. J 7.6 8.7 1 oo4 
Annapolis, Ma $8.35 9 35 > 9 50 
Baltimore, Mad ‘ee 3.75 ) 9 
Cumberland, Md 9.15 10.15 > 10 
Washington, D.C 8.0 9 5 9.5 
Danville, Va $95 11.45 6 1L.5 
Norfolk, Va 7.75 10.25 6 11 
Petersburg, Va 8.05 10.55 6 11.7 
Riehmond, Va 8.05 10.55 6 11 
Rounoke, Va 9.25 | Wary 6 11 
Charleston, W. Va $55 11.05 6 12.6 
Parkersburg, W. Va 7.85 9 85 6 11.2 
Wheeling, W. Va B85 10.75 6 11.8 
Charlotte, N.C 9.9 11 4 7 11.8 
Hickory, N.C 10.45 11.95 7 12.3 
Mt. Airy, N.C 10.3 11% 7 12.2 
Raleigh, N.C 9 65 1115 7 1L.5 
Salisbury, N.C 9.95 1145 7 11.9 
Charleston, S.C 7.73 10.25 7 9-22 
Columbia, 5. ¢ 8.6 11.1 7 11.5 
Spartanburg, S.C 9.3 11.8 7 ima 
Mineral Spirits V.M.&P. 
rw. rw. 
Newurk, N. J 11.5 15.5 
Baltimore, Md 15.5 
Washington, D.C 15 
Fuel Oils TLW. 
No. 1 No. 2) No. 4 
Atlantic City, N. J B4 6 75 6.75 
Newark B41 6 75 6.75 
Annapolis, Md 7.0 
Baltimore 7.5 7.0 6.50 
Washington, D. ¢ 7.75 7.23 t.20 
Norfolk, Va ‘yt 6.79 6.75 
Petersburg 8.00 7 00 
Richmond 8 00 7.00 00 
Charlotte, N. ¢ 9.25 8 00 
Hickory R.25 
Raleigh 9.25 7.75 
Charleston, S. ¢ 8.25 6.75 
Columbia 9.20 7.70 
Spartanburg, 10.00 $50 


*itfective Sept. 14, 1939, minimum 
price of LL.9%ce posted thru New Jersey. 
Discounts 

Esso gasoline—to undivided dealers, 0.5¢ off dealer 
t.w. price, thru territory, except New Jersey. While 
above posted prices continue at Atlantic City and 
Newark, dealers will pay nei price of 8.6c¢ per gal. for 
Esso: dealers having pumps marked only Esso, [sso 
Batra and Standard White gasoline will pay 8.le 
per gal for Esso 

Acrosine—le off t.w. price for 25 gals. or more, 
under contract thru territory (Baltimore city contract 
nol necessary) except no discount in state of New 
Jersey 

Naphthas—TVo buyers taking following quantities 
at one time: Newark, 2c per gal. on 200 gals. or more, 
less than 200 gals. 0.5e higher price; Baltimore, 2c off 
on 25 to 100 gals. and 3c on over LOO gals.; Washington, 
Ze off to contract buyers. 


Socony-Vacuum Oil Co., Ine. 


Socony Mobilgas (Kegular Grade) 


retail resale 


Con- “Split’’ it 
sumer Deal- Guso- Kero- 
Dank er line sine 
Car T.W. Taxes ‘TLW. 
Metropolitan N ¥. City: 
Boroughs of Man 
hattan, Bronx and 
Brooklyn (Kings and 
Oueens 67 83 | ee 
Borough of Richmond 
Staten Is 67 83 a) 8 2 
Albany, N.Y 6 6 8 6 > 79 
Binghamton, N.Y 7.6 7.9 5 9 | 
Buffalo. N.Y 6.9 % > % 
Jamestown, N.Y 6.9 8 3 > 78 
Plattsburg, N.Y 7.1 9 6 5 85 
Rochester, N.Y 6 9 % 7 > 85 
Syracuse, N.Y 0.8 8 4 9 $7 
Bridgeport, Conn 6 8 7 | 81 
Danbury, Conn 7.3 % 6 1 8.8 
Hartford, Conn 69 i.° 1 81 
New Haven, Conn 68 7.8 i 81 
Bangor, Me 69 9 1 5 84 
Portland, Me 6 6 85 > 8 
Boston, Miass 605 7.9 1 83 
Concord, N. H 7.4 9 7 D 8.9 
Lancaster, N. H 8% 2 10.7 > 9 9 
Manchester, N. H 7.3 7 5 8.8 
Providence, R. I 65 {.% | 8.3 
Burlington, Vt 7.1 9 4 > 85 
Rutland, Vt 7.5 9 5 5 8.9 
Mineral Spirits V.M.&P. 
PW. rw. 
Buffalo, N.Y 9 9 10 6 
tNew York City 8.9 9 5 
Rochester, N.Y 10.7 11.4 
Syracuse, N.Y ll 6 12.3 
Boston, Mass 3.5 11.5 
Lridgep vt, Conn 12..5 12 
Hartford, Conn Il 11.5 
Providence, R. 11.5 12.5 


Fuel Oils—T. W. 


New York City 6.6 
Albany, N. Y 6.7 
Rochester, N.Y { her’ 
Boston, Vlass 6.7 
Bangor, Ve f 
Manchester, N. H + 
surlington, Vt 7.4 
Hartford, Conn 6.9 
New Haven, Conn 6.9 
Providence, R. I 6.7 


*Plus 2% city sales tax computed at time of each sale. 

fPrices apply to consumers only in quantities over 
1000 gals. annually; for quantities under 1000 gals. 
annually, add 0.5c per gal. 

fjSame prices apply for No. 1 fuel. 

Discounts: Gasoline--To undivided 
less than “‘split’’ dealer t.w. 


dealers, O.5e¢ 


Atlantic Refining 
Atlantic White Flash Gasolir 





(Regular Grade) 
,us0- Kero- 





Com mer- 





Dealer line sine 
T.W. Faxes T.W. 
Philadelphia, Pa........ 7 8.5 5 10.5 
Pittsburgh eS 95 2 10.5 
Allentown ~ 9.5 a 10.5 
Irie t 9.5 5 10 
Scranton r 9 5 10.5 
Altoona 8 10 5 10.5 
emporium 8 10 5 10.5 
Indiana 8 10 5 10.5 
Uniontown 8 10 5 10.5 
Harrisburg & 9.5 5 10.5 
Williamsport 8 9.5 5 10 
Dover, Del 8.5 <3 10.5 
Wilmington. .. 8.5 5 10 
Boston, Mass ea 7.5 4 8.5 
Springtield, Mass 9 4 9.0 
Worcester, Mass 7.6 4 8.4 
Fall River, Mass ; ; 8 4 8.5 
Hartford, Conn ‘on 4 8.5 
New Haven, Conn 7.8 1 8.5 
Providence, R. | i 8 1 8.5 
Atlantic City, N J 8.6 1 %.4 
Camden, N. J... 8.6 1 81 
Trenton, N. J.. 8.6 1 %.4 
Annapolis, Md 9 35 <4 10 
Baltimore, Md 8.75 > 9 
Hagerstown, Md . 9 85 5 1u 
Hichmond, Va 10.55 6 lI 
Wilmington, N.C p 10.35 7 10 8 
Brunswick, Ga ; & 7 *il 
Jacksonville, Fla 7.5 8 10 
Mineral Spirits V.M.&P. 
TW. TW. 
Philadelphia, Pa 12 14.5 
Lancaster, Pa 3.5 16 
Pittsburgh, Pa 14.5 14.5 
Fuel Oils—T.W. 
2 3 t 5 6 
Phila., Pa 8.5 7.00 7.00 7.00 4.25 3.50 
Allentown, Pa ’ S.5 6.5: 6.3: '@.3 
Wilmington, Del.. 8.00 7.00 7.00 7.00 
Springtield, Mass 9%. Fil 
Worcester, Mass 8.6 7 7 
Hartford, Conn 8.5 6.9 6.9 


*Does not include le Georgia kerosine tax. 

{Mineral Spirits prices also apply to Stoddard 
Solvent; V.M.&P. prices also apply to Light Cleaners 
Naphtha 
Discounts 

Gasoline—to undivided dealers, 0.5c off dealer 
t.w., except Georgia & Florida dealer t.w. and un- 
divided dealer t.w. prices are same. At Scranton, Pa., 
le per gal. voluntary discount allowed to dealers only. 

Kerosine—Thru Penna. & Delaware, 2c off t.w. 
price on t.w. deliveries of 25 gals. or more at one time. 

Naphthas— Philadelphia, 200 gals. or more at one 
time, Ze off Lancaster, contract buyers taking 1000 
gals. or more per year, one drum up, 2c off; non-contract 
buyers, 200 gals. or more at one time, 2c off. Pitts- 
burgh, 500 gals. or more at one time, 2c off. 


S. O. Ohio 








*Sohio X-70 Gasoline 
(Regular Grade) 
Con- Div- Gaso- {Kero- 
sumer ided 1e =o sine 
T.W. Die. ¢S.S. Taxes T.W. 
Ohio, Statewide 10.5 9.5 12.5 > 8 
Akron 10.5 8 9.5 5 8 
Cincinnati 10.5 9 11.5 5 8% 
Cleveland 10.5 8.5 ll 2 % 
Columbus 10.5 9 13.5 > 8 
Dayton 10.5 9 11.5 5 8% 
Marietta 10.5 9 RS 5 8 
Portsmouth 10.5 95 2.2 5 8 
Poledo 10.5 7 85 5 8 
Youngstown 10.5 8.5 11 5 i,a 
Esso Aviation Gasoline—Thru Ohio 
Consumer Gasoline 
oes Daxes 
74 octane... 3.5 > 
80 octane he 16.5 > 
87 octane it. 5 


S. O. Ohio (Cont'd) 


tNaphthas Statewide T.W 





S.R. Solvent iz 33 
D.C. Naphtha 13.2 
V.M.&P. Naphtha 13.2 
Varnolene 13.25 
Sohio Solvent 13.25 


ftFuel Oils—T.W. 
No. I 
Toledo has 7.00 
Rest of Ohio....... » ¢.90 
*Renown § (third-grade 
unless otherwise noted. 
iF Kerosine prices are ex le state tax. 
prices are ex le federal & de state tax 


No. 2 Na. 3 
7.00 6.50 
7.50 7.00 

X-70 


prices are same us 


Naphtha 


{Prices at company-operated stations 

TtPrices are for full compartment 
bucket dumps are 0.5c¢ per gal. higher. 
Discounts: 

X-70 gasoline 
t.w. 

Esso aviation—on contract to 
and resellers, 2c off cousumer t.w. 

Naphthas—to contract consumers off t.w. 
300 to 999 gals., 
to 4999 gals., 


hose dumps; 


to undivided dealers, 0.5¢ off dealer 


hangar Operators 


prices: 
0.5ce; LOOU to 2499 xals., 0.75e; 2500 
le; 5000 or more gals., L.5e. 


S. O. Kentucky 


Crown Gasoline (Regular) 
Standard or Kyso (Third Grade) 


tNet Dealer | Gaso- Kero- 


TiStandard line sine 

Crown or Kyso Taxes TW. 

Covington, Ky ......0 8.5 ees 6 9.5 
Lexington, ky ee 8 6 10 
Louisville, Ky.... o) Taos 6.5 6 9 
Paducah, Ky 9 8 6 9 
Jackson, Miss 9 8 4 *y 

Vicksburg, Miss 9 % 7 FES 
Birmingham, Ala 95 8 ; 9 
Mobile, Ala %.5 7 9 é 
Montgomery, Ala i) (pe *Y 7) 
Atlanta, Ga 7) 7.5 7 10 
Augusta, Ga 10 9 7 *y 
Macon, Ga 95 8.5 7 10 
Savannah, Ga 9 t 7 8 
Jacksonville, Fla (fe 65 8 t 
Miami, Fla 1.5 6.5 8 é 

Pensacola, Fla $15 7 *y 8.5 
Tampa, Fla 9 8 8 t 


*Taxes: In tax column are included these city and 
county gasoline taxes: Mobile, 2e city; Birmingham, 
le city; Montgomery, le city aud Le county; Pensacola, 
le city. Georgia and Montgomery, Ala. have le 
kerosine tax, Mississippi 0.5c, not included in above 
prices. 

Consumer t.w. prices are same as net dealer prices 
except at Tampa. ‘Tampa consumer t.w. prices are 
Crown L2c, Standard L0.5c. 

jiStandard, a leaded 3rd gerade, is sold in Ky., 
Ala., Ga., and Fla.; Kyso, an unleaded 3rd grade, is 
sold in Miss. 

Discounts: 


Gasoline—Tampa: Temporary discount of 3c on 
Crown, 2.5¢ on Standard, olf Consumer ‘T.W. prices 
which see above. 


S. O. Indiana 


Red Crown (Regular Grade) 
Stanolind (Vhird Grade) 


Red Dealer Prices 


Crown — —~Guase- Kero- 
Cons. Red Stano- line sine 
fa Crown lind Taxes TW. 
Oe Se | rae 11.1 91 6.9 4 10 
Deoster, Hl.......660. DE 3. 6 4 9.5 
Jollet, 10....:. 11.1 96 6.7 4 lv 
Peoria, Ill bere a 8.7 a | 4 10 
A | 10.9 9.4 6.7 4 9.8 
Indianapolis, Ind. 11.8 93 8.4 5 *10.2 
kvansville, Lud io BRS 205 9.1 5S *10.5 
South Bend, Ind... .. 11.8 10.3 8.8 5 *10.2 
Detroit, Mich........ 9.6 8.1 Fe 4 7.0 
Grand Rapids, Mich... 9.20 7.7 7.2 4 9 
Saginaw, Mich....... 8.2 8.7 8.2 1 93 
Green Bay, Wis...... 11.9 1lO.4 9.9 5 10.3 
Milwaukee, Wis. 13.3 98 9 3 5 10.2 
La Crosse, Wis....... 11.5 10 9.5 3 10.4 
Minneapolis-St. Paul... 11.5 %.5 71.5 5 10.4 
Duluth, Minn........ 11.9 10.4 99 5 10.8 
Mankato, Minn 1.5 66 9.5 5 10.4 
Des Moines, la..... 10.9 84 7.4 ‘ *9 8 
Davenport, la....... 11.1 9.6 8.4 4 *10 
Mason City, la...... 11.3 98 6.9 4 *10.2 
ee m.2 66.3 =6€CdTlSlUMS i 
Kansas City, Mo..... 10.4 8.9 6.9 *4 & 
St. Joseph, Mo.. i ee Ce Ts 7.9 
Fargo, N. D sacce Beek, BES Bu 2 11.6 
tiuron, 5. D hee oe les lo > 10.9 
Wichita, hans....... 9.3 7.6 5.5 4 7 


(Continued on next page) 
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NATIONAL PETROLEUM 








NEW 

















Commercial or consumer tank car, tank wagon, dealer, and service s 


footnote. Gasoline tares, shown in separate column, tn 


do not include tares: kerosine tares, where levied, are in 


/ 


lude le federal, and state tares; also citv and 


These prices in effect June 17, 19140 as posted by principal markeling companies 


a 


t their headquarters 


TANK WAGON PRICES 


ation prices for gasoline do not include taxes: thev do. howerer. include 


inspection fees as shown 


county tares as indicaled in footnoles Kerosine tank wagon 


dicated in footnotes. Dealer discounts are shown in footnotes: for commercial consumer discounts. see NP N for Fe 


‘rT 


offices, bul subject to laler correction 


in general 


prices also 


b. 21 1940 





S. O. Indiana (Cont’d) 


Stanavo Aviation 73 Octane 





Chicago, Hl ‘ 14.9 
Detroit, Mich 16.5 1 
Milwaukee, Wis . 5.1 5 
Minneapolis, Minn 15.3 > 
St. Louis, Mo 14.5 i] 
Kansas City, Mo. 14.2 *4 
Fargo, N. D 16.5 > 
Huron, S. D 15.8 5 
V.M.&P. Stani- 
Spirits Naphtha_ sot Taxes 
(Prices are base prices before discounts 
Chicago 12.7 13 12.4 1 
Detroit E52 14.2 15.7 1 
K.C., Mo. 12.9 13.9 13.4 l 
St. Louis 13.2 14.2 12.4 l 
Milwaukee 13.8 14.8 14.3 5 
Minnep'ls 14 15 12.7 ° 
{Fucl Oils—T.W. No. 1 Stanolex 
Fuel Furnace 
Chicago F **H 50 6.50 
Indianapolis *7.5 
Detroit : 6.6 
Milwaukee 3.2 Pe 
Minneapolis <a 7.5 
St. Louis 7.0 6.50 
Kansas City 6.8 6.8 


axes: In gasoline tox columu are included these 
city taxes—Kansas City, St. Joseph, and St. Louis, 
le Indiana kerosine and fuel oil prices are ex de 
state tax; lowa kerosine prices are ex Sec state tax 
In naphtha tax column are included le federal tax 
and state taxes 


*} 


1Prices for small-lot deliveries range up to 2e higher 
than above prices 

**Por 400 gals. & over; 150 to 399 gals., 7.25e; 
lL to 149 gals., 8.25 


oc 


S. O. Nebraska 
Standarcd Red Crown Gasoline 


(Regular Grade) 





CGaso- 
line = sine 
TW. Dealer Taxes TW. 
Omaha 10.5 8.9 6 9.0 
MeCook 5 1! 7.9 6 95 
Norfolk il 8.9 6 9 9 
North Platte B.S 8.5 6 10.2 
Scottsblulf 11 9 9 6 10.5 


S. O. Louisiana 
Esso (Regular Grade) 





Conusumer Gaso- Kero- 

Dealer line sine 

TW. Vases TW. 
Littl: Rock, Ark tame 9.73 71.2 © 

Mlexandria, La 6.75 9.25 8 *9 5 

Baton Rouge, La 6.75 9.25 8 *9 5 
New Orleans, La >. co 8.25 % *Q 
lake Charles, La 6.75 9.25 8 a) 
Shreveport, La. 5.5 5 8 8 
Lafayette, La. . z 9.5 v 9 
Bristol, Tenn 10.25 9 50 8 12 
Chattanooga, Teon 95 ll 8 12 

Knoxville, Peon 10 1b.5 8 12.5 
Memphis, Venn. . ae 9.5 8 11 

Nashville, Peon 9 8.4 8 1.5 


*New Orleans kerosine price is ex Le parish tax, and 
all Louisiana kerosine prices are ex le state tax 


Discounts 


Isso gasoline —to undivided dealers, 0.5¢ off dealer 
t.w 


Humble Oil & Refining Co. 


Humble Motor 


PFucl (Regular Grade) Gaso- Kero- 
ine sine 
at S.S. Taxes ‘TW 


Datlas, Vex 6 10 5 6 
It. Worth, Tex 6 10 5 7 
Houston, Tex 8.5 12.5 > % 
San Antonio, Tex 7 1 9 8 


Pheiftaune 


(Leaded. 67 Octane, Purple Gasoline 


Dallas > 8 -' 
Ft. Worth > 8 5 
Houston ri 10.5 > 
San Antonio > 8 > 


74 Octane Aviation Gusoline, Clear 
Fank Car 
FOB Baytown, Tex... 8.5 


*To all classes of dealers & consumers 


The Texas Co. 
Gasoline—Dealer T.W. 


Indian 
(Regular) (3rd Grade) 


Fire-Chief 


Dallas, Tex 6 
Ft. Worth, Tex 6 
Wichita Falls. Tex 8 
Amarillo, Tex 8 

| ‘Tyler, Tex 7 

} 1 l Paso, Tex 8 
San Angelo, Tex 7 
Waco, Tex 7 
Austin, Tex 85 
Houston, Tex 8.5 
San Antonio, Tex 7 
Port Arthur, Tex 8.5 


meivwinnuiviviviye 


Continental Oil 


Conoco Bronz-z-2 (Regular Grade) 






Gaso- 
line 

Daxes 

5 

> 

> 

> 
> 
> 
> 
> 
=! 
5 
> 


Gaso- Kero- 
Deal- sine 
fE.W. er ‘Taxes [TLW. 
Denver, Col 8 > 10.5 
Grand Junction, Col 3 5 12.5 
Pueblo, Col LO 5 9 
Casper, Wyo 11.5 5 11.5 
Cheyenne, Wyo 9 a 1 
Billings, Mont 12 6 12 
Butte, Mont . 0 13 
Great Falls, Mont . 12 6 12 
Helena, Mont 10 6 12.5 
Salt Lake City, Utah 10.5 5 14 
Boise, Ida *14.1 6 16 
Twin Falls, Ida ie ES.) 6 16.5 
Albuquerque, N. M 8 *6.5 10 
Roswell, N. M 95 9.5 *6 5 i 
Santa Fe, N. M 10.5 10.5 *7 10 
Ft. Smith, Ark 9.5 > co 
Little Rock, Ark 9.25 ya 8 
‘Texarkana, Ark ‘ 5 a 
Muskogee, Okla ey > 7 
Oklahoma City, Okla > 5 6.5 
Pulsa, Okla 6 > 6 
Demand Gasoline 
(Third Grade) 
Denver, Col + = > 
Grand Junction, Col 8.5 5 
Pueblo, Col 8 > 
Casper, Wyo ee 105 5 
Cheyenne, Wyo 8 5 
Billings, Mont It 6 
Butte, Mont 9 6 
Great Falls, Mont Il 6 
Helena, Mont 9 6 
Salt Lake City, Utah 8.5 5 
Boise, Ida *i3.1 5 
Pwin Falls, Ida Lt *1401 6 
Albuquerque, N. M 7 *6 5 
Roswell, N. M %o5 85 *o oO 
Santa Fe, N. M 95 9.5 *7 
ht. Smith, Ark 6.25 > 
Litthe Rock, Ark e.2 toa 
Pexarkana, Ark 5 > 
Muskogee, Okla 6 5 
Oklahoma City, Okla 1.50 5 
Pulsa, Okla. . 5 5 


Conoco Special Gasoline 


PW. & Dealer 


Price 
Denver, Colo 15 
Cheyenne, Wyo 15.5 
Helena, Mont 22.0 
Salt Lake City, Utah 1S 
Albuquerque, N. M 14 


Aviation 


Gasoline 


Daxe 


*6.5 
*Taxes: In gasoline tax column are includes 


” 


these 


city taxes—Albuquerque and Roswell, 0.5c; Santa Fe, 
Ie Idaho prices include 0.le to cover L-mill tax for 


toll bridges 


Vo consumers; also to dealers at points where no 


dealer prices are shown 
SVTo consumers and dealers. 


S. O. California 


Standard Gasoline (Regular Grade) 





7usO- 
in 
Fw: S.S. laxes 
San Francisco, Cal 12 13 1 
Los Angeles, Cal 3 Re iz.3 1 
Fresno, Cal 13 14 1 
Phoenix, Ariz 14 15 6 
Reno, Nev 1} 15 5 
Portland, Ore 12.5 13.5 6 
Seattle, Wash 12.5 | MS 6 
Spokane, Wash it 15 6 
PFacoma, Wash 12.5 3:5 6 
Flight Gasoline (Third Grade) 

San Francisco, Cal 10 11 4 
Los Angeles, Cal 9.5 1005 } 
Fresno, Cal 11 2 1 
Reno, Ney 2 13 > 
Phoenix, Ariz 11 12 6 
Portland, Ore 10.5 a 6 
Seattle, Wash 10.5 3 ae 6 
Spokane, Wash 13 6 
Pacoma, Wash 10.5 be<S 6 


Kero- 
sine 
rw. 


> 


tote 
Visrerorer 





S. O. California (Con 


Stunavo Aviation Gasoline 


Phoenix, Ariz 17.5 
Los Angeles, Cal 15 
San Francisco, Cal 15.5 
Reno, Nev. 7.5 
Portland, Ore 16 
Seattle. Wash 16 
Spokane, Wash 19 


*Taxes: Arizona kerosine prices are ex 5« 
Discounts: 


td) 


stute tax 


To 100% dealers—3c off t.w. on Standard and 


Stanavo Aviation; 2e off t.w. on Flight. 


Canada 


PRICES OF IMPERIAL OIL LPD. 


Per Imperial Gallon, which is 1.2 U.S 
3-Star Imperial Gasoline 
(Regular Grade) 
Gasoline 


awe Taxes 
Hamilton, Ont 15.5 8 
Toronto, Ont 15.5 8 
Brandon, Man 21 7 
Winnipeg, Man 19.5 7 
Regina, Sask lé 7 
Saskatoon, Sask 21 7 
Edmonton, Alta.. It 7 
Calgary, Alta 16 7 
Vancouver, B.C 16 7 
Montreal, Que 16 t 
St. John, N.B 15 10 
Halifax, N.S 15 10 


0» 
Discounts: To undivided dealers, Le off 
except: Maritime Provinces where undivid 
pay t.w. price, and except Vancouver, B 


Gallons 


Kero- 
sine 

rw. 
16 
16 
99 

=~. 
"0 


19 
t.w. price, 
ed dealers 
C. where 


both divided and undivided dealers get 2e off t.w 


price. Divided dealers pay t.w. price thre 


Price Changes 


1 tereoitory 


(These changes have been made in 


price tables) 

S. O. New Jerseu—-Esso dealer t. u 
Charlotte up 1.9c, Raleigh up 1 
Salisbury up 2.45c, June 12 

Socony-Vacuum Vobilgas 
Binghamton, Jamestown, and |! 
consumer t. ¢. cut O.38c, Syrac 
sumer t. c. cut O.4c, June 11 
Binghamton “split’’ dealer t. w 
June 13 
Buftalo “‘split’’ dealer t. w. cut ¢ 
Jamestown, 0.3c, June 11 
Bridgeport “split” dealer t 
June 12 
Socony-Vacuum Kerosine 


Ww 


65c, and 
tochester 
use con- 

cut le, 
5c, and 


eut O-4e, 


New York City and Borough of Richmond 


cut O.6c, Albany and Manche 
O.le, Plattsburg cut 0.7c, Roche 
Hartford up 0.1c, Bridgeport 
Danbury cut 0.5c, New Haven 
Bangor up 0.4c, Portland and 
ton cut O.5c, Boston and Con 
O02c, Lancaster and Rutland 
all May 29: Buffalo cut 1Ll.le, Jt 
Atlantic Refining White Flash 
Dover dealer t. w. cut O.5ce, June 
Atlantic Refining—-Kerosine 
Worcester t. w. cut O.2c, June 6 
S. O. Ohio—Sohio X-70 
Toledo and Youngstown divided 
0.5¢c, June 13 
Toledo S. S. cut le and Youngst« 
cut O5¢c, June 13 
S. O. Kentucky—Crown 
Paducah, Mobile, Savannah, ane 
cola net dealer cut O.5¢c, June 
Jacksonville net dealer cut O5e 
Montgomery net dealer cut le, N 


‘ster cut 
‘ster and 
eut O.2¢c, 
up 0.3¢c, 
Burling- 
cord cut 
eut 0.3¢, 
ine 5 


10 


dir cut 


wns. S 


i Pensa 
6 

Mav 29 
lay 24 


Atlanta net dealer cut 1.5¢e¢, May 3 


Macon net dealer up 2c, June 7 

Miami net dealer cut 1.5¢, May 

Tampa net dealer and consum 
cut ic, June i. 

S. O. Kentucky Standard or Kyso 
Montgomery net dealer cut 1.5¢ 
Macon net dealer up 1.5¢c, June 
Jacksonville net dealer cut O0.5c, 
Miami net dealer cut 1.5¢, May 
Pensacola net dealer cut 1c, Ma 
Tampa net dealer and consumer 

le, June 1 

S. O. Kentucky Kerosine 

Jackson and Vicksburg t. w 
June 6 


Atlanta t. w up le March 28; 


June 11. 
S. O. Indiana Red Crown 
Minneapolis-St. Paul dealer cut 
ia 
S. O. Indiana-—-Stanolind 
Quincy dealer cut 1.8c, April 12 
Minneapolis-St Paul dealer c 
June 15 
Continental Oil Conoce Bron 


mand 
Pueblo t. w. up lic, June 11 
Salt Lake City dealer price el 
June & 
Continental Oil Demand 
Salt Lake City t. w. cut lc, June 





Og 


el t Ww 


June 6 
May 29 
Bye) 
y 21 
t. w. cut 
eut O.5e, 


cut 1¢ 


le, June 


ut 5G 


aud De- 


iminated, 


8 
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2 > American Chemical Society, Detroit, Mich., National Safety Congress & Exposition, Ho- 
Coming Meetings Mon.-Fri., Sept. 9-13. tel Stev “hi Ill., ‘ri 


Stevens, Chicago, Mon.-Fri., Oct. 


7-11. 
Oil Trades Assn. of New York, Sports Day, 
JUNE Pelham Country Club, Pelh: im, NN. Y¥., Indiana Independent Petroleum Assn., Fall 
rues., Sept. 17. Convention, Hotel Severin, Indianapolis, 
Toa ti ‘ ea > < > “ray > om ¢ y -—_ *t QO. 
American Society for Testing Materials, aaa — ego wo dae ow Ind., Wed. and Thurs., Oct. 9-10. 
: ee eee Soyo a Sere a Automobile Manufacturers Assn., 1940 Auto- 
Sigs — cinta. show, New York, Sat., Oct. 12 
1 OCTOBER Independent Petroleum Assn. of America, 
AUGUST : Annual Meeting, Dallas, Texas, Wed.-Fri., 
Oct. 16-18. 
. . ' National Lubricating Grease Institute, An- 
aaa “Com _ a ke Salle Fiotel,’ Chi. nual Convention, Stevens Hotel, Chicago, Oil Trades Assn. of New York, Annual Ban- 
nara pcan Thu cree 90-29." Me Ill., Mon.-Tues., Sept. 30, Oct. 1. quet Waldorf-Astoria Hotel, New York, 
cago, ues.-Thurs., Aug. 20-22 N. Y., Tues., Oct. 29. 
North American Gasoline Tax Conference, 
SEPTEMBER Whitley Hotel, Montgomery, Ala., Thurs.- THY 
. Sat., Oct. 3-5. NOVEMBER 
American Society of Mechanical Engineers, American Gas Assn., Atlantic City, New Ter- ee te rr —_— 
Spokane, Wash., Tues.-Thurs., Sept. 3-5. sey, Mon.-Thurs., Oct. 7-10. EU, PCH, eee : 7 hos 


American Petroleum Institute, 21st Annual 
Meeting, Stevens Hotel, Chicago, I1l., Mon.- 
Fri., Nov. 11-15. 





Arkansas Oil Dealers Assn., Little Rock, 


| Ark., Thurs., Nov. 14. 
DISTRIBUTORS WANTED a QUAKER HEA OIL Arkansas Society 


for Testing ——, 


Since 1919 Hotel Mayflower, Washington, D 
= . ° Thurs., Nov. 14. 
- Low Prices .. Exceptional Quality <eeiciaiiads 
' . DECEMBER 
QUAKER CITY 100% Penna. oil sales 
increased 300 per cent in 1938 (there’s a reason). Exposition of Chemical Industries, Grand 


Central Palace, New York, N. Y., Sun.- 
Fri.. Dec. 1-6. 


The popularity of this brand is growing by 
leaps and bounds. Prices are low. . . quality 


is high. Exclusive territory available. Shipped MARCH, 1941 


reMmebele and five quart rer: beaks) and fobabteetce American Society for Testing Materials, 
On pune PENNSYLVANIA ' Hotel Mayflower, Washington, D. 


great At. Inquire at once March 3-7. 

REO, Indiana Independent Petroleum Assn., 1941 

© 4 PENNSYLVANIA PETROLEUM PRODUCTS CO. Spring Convention & Refiners’ & Supliers’ 

“ B) : : Exhibit, Hotel Severin, Indianapolis, Ind., 
1625-27 So. Water St., Dept. J Philadelphia, Pa. | 


—— a 
March 11-13. 


APRIL, 1941 


American Assn. of Petroleum Geologists, 
26th Annual Meeting, Rice Hotel, Hous- 
ton, Tex., April, 2, 3 and 4 


o. 
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———— —— —<—<——————— National Petroleum <Assn., semi-annual 
meeting, Hotel Cleveland, Cleveland, Ohio, 
| April 24-25. 
START YOUR DAY WITH FACTS! | JUNE, 1941 
| American Society for Testing Materials, 
44th Annual Meeting, Palmer House, Chi- 
With OILGRAM Daily News Service | 
| | 
| You know what is happening day-by-day— | 
You know what is about to happen— RADEMARKS 
@ The Defense Program oil news centers, brings you The following are trademark applica- 
War Anti-Trust Suits the DAILY facts affecting tions pertinent to our field pending in the 
Divorcement of Pipelines and the Oil Industry. You get the | United States Patent Office which have 
| Marketing Tanker and important news and oil in- | been passed for publication and are in 
| railroad rates. ... every day dustry Facts FIRST in the line for early registration unless oprosi- 
swift, sweeping changes are OILGRAM! This daily news | tion is filed promptly. For further informa- 
affecting the Oil Industry service places on your desk tion address National Trade-Mark Com- 
and your business! Every EVERY MORNING the com- pany, Munsev Building, Washinaton, D C. 
oil executive must have first- plete Oil Industry picture trademark specialists 
| ° ° ° ss 
hand, reliable rmati ‘ , bf a ge 
and, reliable information on that you need if you are to SHELL DUTREX, Ser. No. 428,704, Shell 
what is happening each day base your future policies and Oil Co. Inc., St. Louis. Filed Feb. 19, 1940 
he must be prepared for plans on FACTS! —— oil resins. Published May 
what is going to happen to- Subscribe ’’ Start vour ne 
= aes . PI Subscribe goed st wd — BLU-CHEK, Ser. No. 429,813. General 
morrow. daily OILGRAM News Serv- Chemical Co., New York, N. Y. Filed March 
ice now while the war and 21, 1940. For insecticides. Published May 
. . P ‘ 7, 1940. 
OILGRAM, with its on-the- other important events are is dons eee cnser 
spot news reporters in Wash- affecting the future of your Ser. No. 420.567. lowa Farm deren "CO :,. 
| ington and other important business. Des Moines, Ia., Filed June 15, 1939. For 


| oils and greases for lubrication and gaso- 
I} line. Published May 7, 1940. 

| ee ~] X-18 VALVOLINE ALL SEASON ALL 
} PURPOSE LUBRICANT, Ser. No. 423,582 
| ’ petty teas Gees | Valvoline Oil Co., Cincinnati. Filed Sept. 13, 
Pp L AT T S O | L G R A M | | 1939. For lubricating oils. Published May 7, 


1 year $50 





| 1940. 

. Complete Oilgram Servic _NU_ ZIP, Ser. No. 421,615. The Pennzoil 

| 1213 W. THIRD ST. ° CLEVELAND, O. | with daily olan poe wire | Co., Los Angeles. Filed July 15, 1939. For 

} 1 year $100 solvent oil compound for use general in 
a ee ee ee Ee | flushing, purging and cleaning’ internal 

| 


I combustion engines, and for removal of 
i] sludge from such engines. Published May 
er a a - = 28, 1940. 
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Prices in $ per bbl. of 42 U. 


S. gals 


CRUDE OIL PRICES 


al the well A. P. 1. gravity. 


Prices are effective as of 7 a. m 


of dales as gwen 





EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 
Posted by Jos. Seep Purch. Agency (June 18. 1940 
Bradford-Allegany : 2.23 
Southwest Penna $1.90 
Eureka (West Va.) $1.81 
Corning, O. (Nov. 4, 1939 $1.12 
Posted by Tide Water Assoc. Oil Co. (June 18. 1940 
Bradford-Allegany 2.25 
Posted by The Pennzoil Co. (June 18, 1940) 
National Transit $2.18" 
Posted by Valvoline Pipe Lines (June 18. 1940) 
Bradford (Elk & MekKean Counties, Pa. $2.25 


Warren, Forest, Venango, Clairon & Butler 


Counties, Pa 18 
Allegheny, Beaver, Washington & Greene 

Counties, Pa $1.90 
West Virginia $1.8 
South Eastern Ohio $1.80 


“Applies to Cochran, Franklin, Hamilton & Doo 
little districts; prices in other lower districts range 
down to $2.13 per bbl. at well 


MICHIGAN 


Posted by Pure Oil Co. (Oct. 9, 1939 
Midland, Midland County.............. -« 91.02 
Sherman Saiey poate $0.97 
Clare-Freeman. . . . $0 97 


Posted by Simrall Corp. (Oct. 9, 1939) 
Crystal, Greendale, Porter, Vernon and Wise $1.02 


Beaverton, Buckeye, Bentley, Edenville $1.00 
Freeman and Redding $0.97 
Arenac aes $0.82 
West Branch (Nov. 1, 1939). $0.85 
Posted by Sohio Corp. (Michigan Division 
Allegan & Kent Counties (April 27, 1940) $1.08 
Van Buren County (May L, 1940). . $1.08 
Posted by Bay Pipe Line Corp. (Oct. 9, 1939 
Bentley and Buckeye. . : , $1.00 
Saginaw and Wise. .$1.02 Clare $0.76 
ILLINOIS-INDIANA-KENTUCKY 
_ _ Posted by Ohio Oil Co. (June 8, 1939 
Hlinois and Western Indiana = $0.95 
Ilinois Basin SA rere eee eee er $1.05 
ah Posted by Sohio Corp. 
Iinois Basin: 
Salem (Lake Centralia) (Oct. 21, 1939 $1.05 
Balance of Hlinois Basin (June 8, 1939 $1.05 
Grillin (So. Hb-Ind.) pool May 25, 1940 $1.00 
Posted by Carter Oil Co. (June 10, 1939 
Louden, Fayette County, Ul $1.05 
Posted by Mohawk Oil Lines. Ine. June 1, 1910) 
Southern Tl. heavy. $0.90 light $1.00 
Posted by Ashland Oi & Transportation Co. 


(June 9, 1939 
Somerset Oil in Ashland Lines, Kentucky: 
Big Sandy River $1.02 Kentucky River... $1.10 
Posted by Sobhio ¢ orp. (June 9, 1939 
Birk City, Ky. Area : $0 90 
Corvdon, Ky. Area (Henderson 





$0.90 
Posted by Owensboro-Ashland Co. 
Owensboro, Ky. Area (June 9, 1939 $1.09 
CANADIAN FIELDS 
Posted by Imperial OiL Limited 
Western Ontario (Nov. 6, 1939 
Petrotia $2.10 Oil Springs $2.17 
Alberta ‘Vurner Valley (Jan. 5, 1938 
Prices flo.b. field) tankage 
Crude Oil 
40-40.9°., et ry $3-93.9.........88.@ 
41-41.9 1.16 4.9 1.42 
42-42.9 1.18 5.9 1.44 
$5-43.9 I .20 5 9 1.46 
4444.9 }.22 57-57 .9 1.48 
45-45 .9 1.24 58-58. 9 « Boon 
46-46 9 1.26 59-59. 9 : F 52 
47-47 .9 1.28 60-609 1.54 
48-48.9 1.30 61-61.9 1.56 
19-49 9 '.32 62-62.9 1.58 
50-509 1.34 63-63 .9 1.60 
51-51.9 1.36 64-04 9 1.62 
§2-52.9 . 1.38 
Crude Naphtha, 65 grav. & above $2.14 
Absorption Gusoline 
90% Kee., 20 lb. Reid v.p............ ere 
90% Nee., 17 tb. Reid vp $2.08 
*MID-CONTINENT—Oklihoma-Kansas 
Carter Conti- 
Mag- nental = Sin- 
s. O. nolia ‘Texas elair 
Indiana Shell Co. Prairie 
Below 21° $0.70 $0.60 
2t-21.9... baie ay 63 
po + Th. .74 .66 
pe , E 76 .69 
BED, Saks tees 78 te ; 
25-25.9. neers 80 Ay ; $0.58 
26-26.9 pomes 82 .78 63 
27-27.9 wo Reais ba 81 68 
28-28.9 ee 85 84) $0.86 «ae 
29-29 9 : ; 88 87 88 78 
30-30.9.., 90 90 90 82 
31-31.9 92 .92 92 86 
32-32.9 , O4 94 94 90 
33-33 .9 “8 96 96 96 96 
34-34.9 98 98 98 98 
Se ee ee 1.00 1.00 1.00 
36-36.9 1.02 1.02 1.02 1.02 
37-37 .9 1.04 1.04 1.04 1.04 
38-38 .9 1.06 1.06 1.06 1.06 
S9-99. 9... csnces F.C 1.08 1.08 1.08 
40 & above...... 1.10 1.10 1.10 1.10 


*iffective in 1938 by Carter Oil, Oct. 13, posting in 
Okla. only: Continental Oil, Oct. 11, with lowest 
grade below 29; Magnolia, Oct. 12, posting in Okla. 
only; Shell, Oct. 22; S. O. Indiana, Oct. 17; The 
Fexas Co., Oct. 12. Aug. 31, 1939, by Sinclair-Prairie. 
*North-North Central and Central Texas 
Sinclair 
Texas Co. 





Conti- 
Stauno- nental 
lind Magnoliu 

Below 21 $0.60 
2t-35:9 - : 62 
32-22.:9 : 64 
ps OK 66 
24-24.9 68 $0 79 
23-25 .9 70 for 
26-26.9 72 oil 
pe oy 74 below 
28-28 .9 76 29 
29-29 9 78 sl 
30-309... 80 83 
s1-31.9 $2 85 
$2-32.9 $4 87 
$3-33.9.. 86 89 
$4-34.9 88 91 
$5-35.9.... ‘ 90 93 
36-36.9..... mee 92 95 
1 i A 94 97 
eee ; earns .96 99 
39-39 9 eae hava 98 1.01 


10 & ubove ars axe 1.00 1.03 

*iifective Oct. 11, 1938 by Continental, in North 
Vex.; Oct. 12, 1938, by ‘Texas Co. in North & North 
Central Texas. ‘Texas Co.'s lowest grade is 28-28.9, 
at $0.79; by Magnolia, Dee. 3, 1938, in N. and N. 
Central ‘Texas; Oct. 5, 1939 by Sinclair Prairie in 
Mexia and N. Cent. ‘Texas 


Jefferson County, Texas —Benumont 


(Posted by Magnolia Petroleum Co., Effective 









Oct. 2, 1939, and by St Hind Oil & Gas Co., 

for West Beaumont, Effective Oct. 2, 1939) 
Below 20°... $0.86 SOE io scenes $1.08 
20-20 .9.... aa 88 31-31.9. 1.10 
21-21.9 90 32-32.9... 1.32 
2 Pee 92 a 1.14 
2a-20.9..... , 94 34-34.9... ee el 
24-24.9 . 96 aa-a0.9. re 
25-25.9 — 98 36-36 .9 1.20 
26-26.9... 1.00 37-37 .9 t.22 
27-27.9 : 1.02 38-38.9 } 26 
28-28 .9 1.04 39-39 9 1.26 
29-29 9 1.06 10 & above 3.20 

PEXAS FIELDS 
Posted by Wamble Oi & Refining Co. 
‘West Central Texas (Aug. Ll, 1959 

24-24.9 $0.71 33-33 .9 $0 89 
25-25 ..9 73 34-34.9 91 
2 75 35-35 ..9 93 
Cx 36-36.9 95 
79 37-37 .9.. ‘ 97 
$l 38-389... 99 
83 39-39 9 1.01 
85 10 & above 1.03 





*lncludes Brown, Callahan, Coleman, Comanche, 
Kastland, Fisher, Hlaskell, Jones, Shackelford, Stephens, 
Throckmorton and Young Counties. 


Iitfective Aug. 29, 1959, Shell posted in’ Fisher 
county, ‘Vex., prices 3c lower than Hlumble’s West 
Central Vexas prices; Shell's schedule begins with 


below 25, at $0.68 and ends with 40 & above, at $l. 


Nole: Effective Oct. 1, 1937, Tlumble prices are 

based on 100% tank tables at ook 

"East Central Texas (Aug. 11, 1939 
20-23..9.... ...$0.78 YE $0.96 
24-24.9.... 80 aa eG at 98 
yh ; $2 34-34.9 1.00 
26-26.9 u4 39-35 .9 1.02 
io > ae so 36-36.9 : 1.04 
28-28.9.. i Bs 37-37 .9 . 1.06 
29-29 9 i 90 38-389 1.08 
30-30 .9 Were 92 39-399 1.10 
$1-31.9... 94 40 and above &. 82 
Posted by Pau American Pipe Line Co. 

Oct. 2, 1939 

Cayuga, Anderson county $0.78 


*Including Auderson, Cherokee, Limestone, Navarro 
counties 


PANTIANDLE 
llumble 


TEXAS 


Pexas Co. 





(Aug. 11, 1939) (Oct. 2, 1939) 
Carson 
Ilutehin- 
son Sweet Sour 
28-28 .9... $0.67 
29-29 9 69 
30-30 .9 Ble 
31-31.9 73 
32-32.9 75 
33-33 .9 77 
34-34.9 79 $0.84 $0.79 
35-35 .9 81 86 81 
36-36 .9 83 88 83 
37-37 .9 85 90 85 
38-38 .9... 92 87 92 87 
39-39 .9 O44 89 94 89 
40 & above.. 06 91 96 91 


Iffective Aug. 31, 1939, Sinclair Prairie met Llumble 
in Panhandle Texas. Dee. 3, 1938, Magnolia posted 
same schedule as tlumble 

*EAST TEXAS 
Shell, Sinclair-Prairie, Stanolind, Gulf, 

Magnolia. Texas Co., Tide Water-Associated $1.10 

*Effective dates: Aug. Ll, 1939, by Humble and 
Tide Water-Associated; Aug. 29, 1939, by Stanolind; 
Oct. 2, 1939 by Sinclair Prairie; Oct. 5, 1939 by Shell; 


By Humble, 


| 





Oct. 12, 1938, by 
1938, by Gulf. 

*Includes Cherokee, Gregg, 
shur counties. 


Posted by Shell Oil Co., Ine. 


Magnolia, Texas Co.; Oct. 13, 
Rusk, Smith and Up- 


Oct. 5, 1939) 


Polk County, Tex. (Livingston area) .. $1.10 
NORTHEAST TEXAS 

"= Posted by Humble. Oct. 2, 1939) 

Valeo $0.65 


Posted by Magnolia, Oct. 12, 1938) 
Cass County and Panola County, Tex.: 
Magnolia posts below 25° at $0.73, plus 2c differ- 
ential for each degree, to top grade of 40 & above, 
aul $1.05. 


(Posted by The Texas Co.. Oct. 12, 1938) 





Cass County 1.05 
(a) WEST TEXAS and NEW MEXICO 
Texans Co. 
Stano- Sinclair 
Humble lind Shell (ce) 
Below 20°. ...... $0.53 eae $0.53 <a 
ITE Ba 55 eT oo 
9 57 re 57 
9. Oo $0 67 59 
9. ol for 6l 
9 63 oil 63 ais 
9 65 Below .65 $0.65 
9 67 26°. .67 67 
9 69 69 69 69 
9 71 71 71 71 
9 t 73 .73 73 
9 75 75 75 75 
9 77 .77 77 17 
79 79 79 79 
Bl 81 81 81 
83 83 83 83 
ate : 85 .85 85 85 
36-36.9.. ‘ 87 87 87 87 
ie es. eee 89 89 for for 
ee 91 91 oil oil 
39-399 ee kro. .93 93 36° & 36° & 
40 & above...... .95 95 above. above. 


Posted by Magnolia Petroleum Co. 


Oct. 12, 1938 in West Texas; 
Oct. 15, 1939 in Lea County, N. Mex.) 

West West N. 

Verna Mex. Texas Mex. 
Below 25. $0.63 $0.63 33-33.9... $0.81 $0.81 
aa-a0. 9. . 65 65 34-34.9... .83 .83 
26-26.9... 67 67 35-35 .9... 85 .85 
27-27 .9... 69 69 36-36.9 87 87 
28-28.9... 7 71 37-37.9.. 89 for 
29-29 9... 73 73 38-38.9... ol oil 
30-30.9... 75 75 39-399... .93 36& 
$1-31.9... 77 77 40 & over. .95 ubove 
32-32 .9 79 79 


Note: Muagnolia’s West ‘Texas postings are in Crane, 
Glasscock, Howard, Mitchell, Upton and Winkler 
counties. 


Pecos County, West Teras 


(Posted by Humble Aug. IL, 1939 and Shell, Aug. 

29 °39) 

Pecos : ar $0.78 

y ates Shallow Pool (Shell only) . ° 65 

Posted by Sinclair Prairie Oil Marketing Co. 
Aug. 31, 1939 


Eddy county, N. Mex $0.77 

a) Iffective Aug. 11, 1939 by Humble; Shell Oil, 
Aug. 29, 1939; by The Texas Co., Oct. 12. 1938- 
Stanolind, Aug. 29, 1939; Sinclair Prairie, Aug. 31, 1939. 

c Texas Co posts $0.65 for below 26; Sinclair 
Prairie, $0.63 for below 25. ; 

ole: Humble’s postings are in these counties: 
Andrews, Crane, Crockett, Ector, Gaines, Glass- 
cock, Howard, Reagan, Upton, Winkler and Yoakum, 
West Texas; and Lea county, N. Mex.; Shell, in Crane, 
Ketor, Glasscock, Hloward, Upton, Winkler, Yoakum, 
Lea; Stanolind in Hendrick and Henderson field, 
Winkler county; ‘Texas Co. in Ward, Winkler and Lea 
Oct. Ll, 1938 
Artesia, Jackson and Maljamar pools, New Mexico; 
gravity schedule beginning with below 29, at $0.61; 
29-29.9, at $0.63; plus 2c differential for each gravity, 
up to 40 & above, at $0.85. 


Posted by Continental Oil Co. 


COLORADO 


Posted by Continental Oil Co. (Oct. Ll, 1938) 
It. Collings and Wellington 

Below 29...... $0.81 oe PPT Tee $0.95 
SE Pe dew beens 83 SS SS eee ‘ 97 
> ee ee LS Ss ere .99 
| | eh See 87 cn PEC 1.01 
32-32 .9.. 2.20% : .89 rr 1.03 
ps Sera 91 40 & above. 1.05 
34-34.9 ma , 93 

Canon City and Florence, Col. $0.90 


SOUTH AND SOUTHWEST TEXAS 
All Shown Below Posted by Humble Oil & 





Refining Co. (Aug. Il, 1939 
Carroll, Clark, Darst Creek, Uilbig, Salt Flat and 
Zoboroski crudes waraiate ...-$0.96 


Van crude.... SCR SAE ST, «6.6. 


Conroe : oo Oh. 27 
Oct. 2, 1939 

Flour Bluff and Jim Wells County. . -. $1.23 
Sept. 14, 1939 

Hardin, Liberty county : $1.10 


Oct. 12, °38, Magnolia posted $0.96 in Darst Creek; 
$0.87 in Luling; $0.99 in Lytton Springs; $1.14 for 
Cleveland, and $1.02 in Hardin, both in Liberty 
county, Tex 

Oct. 12, “38, The Texas Co. posted $0.96 in Darst 
Creek. 


(Continued on next page) 
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CRUDE OIL PRICES 


(Continued from 
preceding page) 








*Anahuac-Dickinson (Oct. 2, 1939 

Below 20 $0.81 : : ...$1.03 
20-20.9 a 83 1.05 
21-219 85 1.07 
somes 9 87 1.09 
23-23 .9 ga 1.32 
24-24.9 91 1.13 
25-25 .9 .93 2.45 
26-26 9 .95 1.17 
27-27 .9 .97 ; 1.19 
28-28.9 99 39-39.9... » Boee 
a + Dy ee 40 & above . sae 

*Anahuac-Dickinson includes Cedar Point. Fair- 


banks, Gillock, Hull, Pierce Junction 
Bend (shallow sand) and Turtle Bay. 


and Raccoon 


Raccoon Bend (Deep sand crude) Tomball and 
Satsuma (Aug. 11, 1939 





PAE e- $0 95 32-32.9 $1.15 

.97 33-33.9 SB i 

99 34-34.9 1.19 

1.01 35-35 .9 « ia 

1.03 36-36.9 me Be 

1.05 37-37 .9 Ls 

28-28.9 1.07 38-38 .9. . 227 

29-29 .9 1.09 39-39.9.. 1.29 

30-30.9 Bl 40 & above 1.31 
31-31.9 


me 
Dec. 3, 1938, Magnolia posted above price and 
gravity schedule in Tomball. Effective Aug. 29, 1939, 
Stanolind met Humble in Tomball, except that Stano- 
lind’s schedule begins with below 29 at $1.07 


30, 1939 
Semackover, Atk... 056.606 0<006- 
Cotton Valley Distillate. ... rere. ie, 

*N. La.-Ark. Sweet includes Caddo. Cotton Valley, 
Cross Lake. De Soto, Haynesville. Homer. Rodessa. 
Sabine and Sligo, La. crudes. and Miller county, Ark. 
S. La. Sour includes Choctaw, Darrow, N. Crowley, 
Roanoke and St. Martinsville. S. Ark. Sour includes 
Buchner, Magnolia and Village pools. 

tN. La.-Ark. Sweet crude and S. La. Sour ef- 
fective Aug. 30, 1939, except Cross Lake. La., Sept. 7. 
Baton Rouge-Univ., Sept. 11, and Bunkie and Eola, 
Oct. 23, 1939; and Ark. Sour, Sept. 13, 1939. 

tFor Below 21°. 

Effective Sept. 8, 1939, Gulf Refg. Co. met S. O. 
La’s. N. La.-Ark. Sweet prices in Bull Bayou, Caddo, 
Crichton, De Soto, Haynesville, Homer, and El Dorado 


Posted by Arkansas Fuel Oil Corp. 


. $0.73 


Urania, La. (Jan. 28, 1937) ; .. $1.02 
Posted by Continental Oil Co. 
(Oct. 11, 1938 
Tepetate and Ville Platte, La... ... $1.03 
(Jan. 1, 1939 
Abbeville, La. 
Relow 36 02 0,92 ee $0.98 
36-36 .9 94 39-39.9.. os «eck: ee 
37-37.9 .96 40 & above...... 1.02 


Posted by Caddo Crude Oi! Purchasing Corp. 
(Aug. 14, 1939 
Allison area, Shreveport field. ......... 


$0 


95 





Soh ee 1.18 1.23 for for 
36-36:9..... 1.20 1.25 oil oil 
2 te Be Ruse 34° & 34° & 
38-38.9..... 1.24 1.29 above. above 
ae dhe 1.26 I Si 
40 & above. . 1.28 1.33 

(a) Effective Oct. 2, 1939 by Continental. Humble 


and Texas Co.; Oct. 3, 1939 by Sinclair and Stanolind; 
Aug. 29, 1939 by Shell. Stanolind’s lowest grade is 
below 21, at $0.88. Refugio, effective Oct. 2, '39 by 
Humble. 

(b) Shell posts these prices in Iowa district, Black 
Bayou and White Castle, La.; prices in Iowa district 
have 2 lower grades: below 18. at $0.75, 18-18.9, $0.77; 
and 19-19.9, is $0.79. ’ 

Nolte: Humble’s Gulf Coast prices apply in these 
Texas fields: Amelia, Clear Lake, Goose Creek, Miran- 
do which includes Duval, Jim Hogg, Webb and Zapata 
counties and Heyser and Placedo fields; Mykawa, 
Sugarland, Thompsons and Webster. 

Humble’s prices in Refugio include crudes pur- 
chased in Saxet, East White Point, Greta, O’Connor- 
McFadden, Taft. Plymouth and Tom O'Connor fields. 

Stanolind’s prices apply in High Island and Spindle- 
top; also in Clinton, Hastings and South Houston, 
where, effective Jan. 1, 1940, lowest grade is below 21° 
at $0.88; rest of schedule same as other Gulf Coast. 
Magnolia posts Mirando, effective Oct. 2, same oe 
as Humble. Texas Co.'s prices are in Texas and La., 
Gulf Coast; its prices on Refugio are same as Humble’s 
up to 28 gravity; 28 & above, $1.09; on Duval-Mirando 
same as Humble’s up to 28; 28 & above. $1.04; it posts 
Golden Meadow, La., 24-30 grav., $0.90, plus 2c 
differential, to 40 & above, $1.10. 





*E] Segindo prices same as Signal Hill 








LOUISIANA-ARKANSAS Lg Ie 3: 76 Posted by Shell Oil Co., Inc. (Aug. 29, 1939) 
Posted by Standard Oil Co. of Louisiana 4 ; : se : bo Gibson field, Terreborne Parish, La....... .$1.04 
(1) (For effective dates, see footnote 30-309... 79 ac & ahioen 82 
& 31-31.9 74 ROCKY MOUNTAIN FIELDS 
ra " tf Lisbon prices met by Gulf, Sept. 14. , Posted by Stanolind Oil & Gas Co. 
¢ , = “te Note: S. O. Louisiana prices in all La.-Ark. fields, (Effective Oct.l 1, 1938) 
+ he = & a effective Oct. 5, 1938, are on 100% tank table basis. : E 7 Riga amebae sites . 
og, —— £6 : ct Salt Creek, (except Tensleep crude), Midway and 
ail 4 Pt 3W “i o> ae ait, aes on wt . Dutton Creek, Wyo., same schedule as Stanolind 
7% 3% B e ~ ra GULF COASTAL FIELDS posts in Oklahoma-Kansas, ranging from $0.86 to 
Zs Poo ps = a> a) (For effective dates, see footnote) $1.10, which see under Mid-Continent crude on 
Below 20° 2 $@ 79 Continental Refugio previous page. : ; 
20-20.9 $0.73 $0.83 190.74 $0.63 82 fumble Crude Tensleep, Salt Creek field.................. $0 516 
21-21.9 for for 77 ~=for 85 Sinclair (Humble. Iles, ect: (NOURI RSE OSI oO ay 0.92 
22-22.9 oil oil 80 oil 88 Stano- Conti- ; P Elk Basin, light................s..seeeeeee 0.90 
"93.93 9 Rtices Siadlivw 83 Below 9] lind nental) Texas Co. Shell Grass Creek, light...............---+.0200- 0.90 
54.94 .9 95°. 95°. 86 25° OA Below 20 $0 86 $0.91 $0.86 (b)$0.79 Frannie. | BRERA te arr eer rs ee 0.55 
25-25.9 75 85 89 65 97 20-20 .9 88 .93 83 81 Gra a8 Creek, heavy TCT TET ee 0 40 
26-26.9 a 77 87 92 67 1.00 21-21 9 90 95 90 83 Hamilton Dome, Wyo.......... 0 35 
27-97 9...... 79 89 94 69 1.02 22-22.9 92 97 92 86 Frannie heavy Brey Er peer ry eee 0.42 
AE cea F - 23-239 04 99 94 89 
ode ; Ng “4 4 a es ; oe 24-24 9 96 1.01 96 92 Posted by Ohio Oil Co. (Oct. 11, 1938) 
30-309 85 95 1.00 75 «1.08 25-25 .9 98 1.03 38 95 Elk Basin, Wyo. .$0.90 Rock Creek....... 1.00 
3t-31.9 87 97 1.02 77 «1.10 26-26.9 1.00 1.05 1.00 98 Grass Creek, light 0.90 Lance Creek ; e977 
$2-32.9...... 89 99 «1.04 79 «1.12 27-27 .9 1.02 1.0% 1.¢2 1.00 Dry Creek. Mont aaa pos .. 0.92 
33-33.9 91 1.01 1.06 811.14 28-289 1.04 1.09 1.04 1.02 Grass Creek, heavy (May 1, 1938). $0.50 
34-34.9 93 1.03 1.08 83 «1.16 29-29 .9 1.06 11 1.06 1.04 Sunburst, Mont. (Nov. 16, 1937) $0.90 
35-35 .9 95 1.05 1.10 85 1.18 30 30 9 1.08 1 13 1.08 1.06 
36-36.9 .97 1.07 b.32 87 1.20 31-3 9 1.10 | 15 1.10 1.08 Posted by Continental Oil Co. 
37-37.9. 99 1.09 1.14 89 1.22 32-32.9 1.12 11 1.12 1.10 (Oct. 11, 1938) 
38-38 9. bol ae. 2.46 91 1.24 33-33 .9 1.14 a9 1.14 1.12 Cat Creek, Mont Se ee $1.10 
29-399 1.03 1.13 1.18 93 1.26 3434.9 1.16 1.21 1.16 1.14 ie Niet OL. so ccccn awh cas ouaw dete 0.98 
40 & above 1.05 1.15 1.20 95 1.28 (Continued in nest column Lance Creek, Wyo ~ OC. 77 
CALIFORNIA, Posted by Standard Oil of California 
All gravities above those quoted take highest price offered in the field. Prices effective Feb. 1, 1940 
: . =< Bs 
: io : =es © pec 
= é ‘ = = rie =s¢ 5 =F 
este ae = «0 % 2 4 =e z5< 2 ge 
sas ¢ = § te S$ 6 w@ gtk = F %S ESE 5 38, 2 , & Sas 
ol : - é = ‘= : = tee = & ; S= sf = >>: = M t oe 
ne A ae : = zs- fc : cS; eee ee) CRS & > ae as = Gee = = c z 
ca” ws Ee. od : 35 st £€ & 2. = «es 3 * 93 £& S 4¢3;% = t 85 
Si £ 5& © F FF £8 & £ 28, | $2 = ££ FE 5s «w $24 § GF E EE 
Gravity ore © ES cs & SO ef & £ Bl SF BE GF C CS 22 = G25 = SC B nz 
14-14.9 $0.65 $0.64 $0.63 $0.64 $0.65 $0 61 $0.65 $0.61 $0.61 $0.62 $0.63 $0 60 $0 60 $0.60 $0.60 $0.60 $0.42 
15-15 .9 65 64 63 64 65 6l 65 61 61 62 63 60 60 60 60 .60 44 
16-16.9 65 .64 63 64 65 61 65 6l 6l 62 63 60 60 .60 60 .60 45 
17-17.9 .65 64 63 68 65 61 65 61 .61 62 63 60 60 60 60 60 46 
18-18.9 65 64 63 71 65 65 68 .61 61 62 63 60 60 .60 60 60 aie 
19-19.9 69 64 67 75 -70 69 72 6l 65 62 63 60 64 64 .64 61 $0.60 
20-20 .9 73 64 72 79 76 74 75 65 .69 62 67 ; 60 69 69 69 62 60 
21-21.9 .78 64 .76 82 $1 78 79 69 73 62 72 $0.63 64 74 .74 74 66 60 
22-22 .9 82 .69 81 86 86 82 82 73 77 66 16 63 68 79 79 78 70 .63 
SS, Serre 86 75 85 89 92 86 $0.71 86 .78 .82 71 81 67 71 84 84 82 74 67 
24-24. 9 90 . 80 .90 93 97 90 77 .89 82 . 86 75 85 oh 4 75 89 8Y 86 78 ey 
25-25 .9 95 86 94 96 1.02 95 82 93 86 .90 80 89 te 79 94 94 90 .82 75 
26-26.9 99 91 99 1.00 1.08 99 88 96 90 94 84 94 82 , ; .83 99 99 95 
27-27 .9 1.03 7 203 3508 .. 1.03 94 1.00 94 .98 89 98 87 $0.83 $0.92 .87 1.04 1.04 99 
28-28 .9 Of, 22 2.07 2.07 1.07 99 1.03 .98 e3 93 1.02 91 86 96 91 1.09 1.09 1.03 
29-29 9 1.10 1.07 1.11 1.10 1.10 1.04 1.06 1.02 98 1.06 96 90 99 So 1.34 1:14 £:07 
30-30 .9 226° €:32> G18 2,48 1.14 1.09 1.09 soe 02 1.10 1.61 94 1.02 we Teo 5.99 2h 
31-31.9 a Ry: 1.17 1.14 Elwood Terrace 1.07 1.14 1.05 38 2:06 1:02 1.24 1.24 
32-32.9. 1.20 20 229 F. 0. b. ship 1.11 1.18 1.09 1.02 1.09 1.06 1.29 1.29 Kettleman Hills 
33-33.9 1.24 $1.21 2.35 2.22 2.34 5:06 4.33 2.390 2:36 1:38 $1.12 : 
34-34.9 4 1.29 1.25 1:20 2.26 2.98: 220: 326 1.94 ee a 
35-35.9 = 1.34 1.29 1.24 1.23 1.14 1.20 or | 4 
36-36.9 = 1.39 1.33 1.38 Lise “Ree “Re lL .Ze 
37-37 .9 S 1.44 1.37 1.33 1.31 1.22 1.26 1.29 
38-38 9 = 1.49 1.37 1:36 1.23 1.30 1.33 
39-39 9 = 1.54 1.42 1.29 1.34 1.38 
40-40. 9 < 1.59 1 46 R.33 4.37 
41-41 .9 = 1.50 1.37 1.40 
42-42.9 va 1.54 1.41 1.44 
43-43 ..9 as 1.59 1.45 1.47 
44-44 9 = 1.63 1.49 1.51 
45-45.9 = i YY L.oe £:34 
46-46 .9 ire | Raa Base 
47-47 .9 1.61 
LN: nnicek adnan 1.64 


Wilmington prices same as Signal Hill, except below 19 gravity prices are: 14-16.9. $0.60: 17-17.9. $0.62: 18-18.9. $0.64. 
**Includes Newhall, Mchittrick, hern River, Round Mountain and Kern Front, schedule for which ends with 19-19.9. Mountain View schedi 


ile begins with 19-19.9. 
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Index to Advertisers 





This index is published as a convenience 
to the reader. Every care is taken to 
make it accurate, but National Petro- 
leum News assumes no responsibility for 
errors or omissions. 





Acheson Colloids ini 
Alemite Corp. i 
American Can Co. ...2::%. 
American Flange & Mfg. Co. 
American Grease Stick Co. 
American Telephone & Telegraph 
Co. ya .. Second Cover 
Austin Co.. The 


Badger & Sons Co., E. B. . 
Benjamin Electric Co. ...... 
Berry Sons’ Co., James B. 
Bowser & Co., S. | 
Bradford Oil Refining Co. 
Brodie Co., Inc., Ralph N. .. 
Buckeye Iron & Brass Works 
Butler Manufacturing Co. . 


Canfield Oil Co. 33 
Champion Spark Plug Co. 
Champlin Refining Co. 
Chevrolet Motor Division, ‘General 
Motors Sales Corp. 
Chicago Bridge & Iron Co. 
Chiksan Oil Tool Co., Ltd. 
Cincinnati Mfg. Co. 
Cities Service Oil Co 
Columbian Steel Tank Co. 
Conewango Refg. Co. 
Crown Can Co. 
Curtis Pneumatic Machinery Co. 


Davidson Enamel Products, Inc. 
Davidson Porcelain Enamel 
Davis Welding & Mfg. Co. 

Deep Rock Oil Corp. 

Delco Products 

Delco-Remy . 

Dodge Division (C hrysler Motors) 
Du Pont de Nemours & Co., E. I. 


Econo-vent Corp. . 
Erie Meter Systems, Inc. First Cover 
Ethyl Gasoline Corp 94-95 


Farrell Mfg. Co. 

Fleet-Wing Corp. 29 
Ford Motor Co. 27 
Freedom Oil Co. “a 

Fruehauf Trailer Co. 


General American 
Corp. 

General Electric Co. 

General Motors Truck & 
Division . 

Giant Tire & Rubber Co. 
Gilbert & Barker Mfg. Co. 

Goodrich Co., B. 

Goodyear Tire & Rubber Co. 

Graver Tank & Mfg. Co. 

Great Lakes Steel Corp. 

Gulf Oil Corp. 2 


Transportation 


Coach 


Heil Co., The 
Humble Oil & Refining Co. 
Hygienic Products Co. : 


Industrial Oil Corp. 32 
International Harvester Co. 
International Metal Hose 


w 


Johnson-Williams, Ltd. 


Kellogg Div. of American Brake 
Shoe & Foundry Co. 
Kirch-Trumbull Corp. 


Leland Electric Co. 


Mack Trucks, Inc. ... 
McDonald Mfg. Co., A. Y. 
Master Electric Co. 
Morrison Bros. 

Mortons Salt 


National Petroleum News . 
National Pumps Corp. 
Neptune Meter Co. . 

New York Lubricating Co. 


1940 





Ohio Oil Co. 
Overhead Door Corp. 


Paraflow 

Penola, Inc. 

Pennsylvania Grade C rude 
Pennsylvania > etroleum Products 40 
Philadelphia Valve Co. 1 
Pioneer Oil Co. 

Pittsburgh Equitable Meter Co. 

Pump & Meter Mfg. Co., The 

Pure Oil Co. Third Cover 


Republic Oil Co. 
Roper Corp., Geo. D. 


Sani- + ush (The Hygienic Products 
Co 


Serv ite Station Equipment Co. 
Shell Oil Co : ; 
Sinclair Refg. Co., Inc. 
Shell Oil Co., Inc. 

Smith Meter Co. . 
Socony-Vacuum Oil Co. 
Standard Oil Co. of N. J. 
Standard Steel Works 
Stefco Steel Co. 
Stewart-Warner Corp. 
Sun Oil Co. 


Texaco Development Corp. 
Tokheim Oil Tank Co. 


Universal Oil Products Co 23 
Viking Pump Co 

Wayne Pump Co 

Westinghouse Electric & Mfg. Co. 


Wheeling Corrugating Co. 
Witte Engine Works 


1939’s Petroleum Dollar Analysed 


LOS ANGELES-—In ealling 
tion to increased gasoline efficiency 
and engine power, during the past 8 
years, Standard Oil Co. of California 
calls attention to a recent report from 
the National Bureau of Standards, 
whien stated that “a dollar in 1939 
was worth $1.92 when used to buy 
petroleum products—based on normal 
1926 prices. 

“Last yvear, wholesale prices of the 
things that come from oi! were 48% 
below the 1926 rrices, but the average 
for all commodities had dropped only 
23%.” 

Standard also pointed out. that 
‘taxed at the same rate as motor fuel 
the country over, for example, a $5 
hat would cost $6.75.” 


atten- 


Cen’Tex Changes Name 


Cen’Tex Petroleum Co. has changed 
its name to Armstrong Petroleum Co., 


effective as of June 1, 1940, according 


to announcement from its head office, 
Wright Building, Tulsa. However, 
status of business policies is said to 
remain the same. 





Cn nsswm 





Address all Blind Box Number ads to Na- 
tional Petroleum News, 530 Penton RBuild- 
ing, Cleveland, Ohio, 
ified 


unless otherwise spec- 


Situations Open: 


Piping Draftsmen for Oil Refinery work, 
capable of making good drawings and hav- 
ing sufficient experience to qualify as check- 
ers. State full experience record, age and 
salary. Arthur G. McKee & Co., 2422 Euclid 
Avenue, Cleveland, Ohio. 


For Sale 


Bulk Plant number of stations and other 
dealers outlets (In Ohio.) Handling ma- 
jor products. A-No. 1 condition. Doing a 
nice business, Good selling 
Box No. 503. 


reason for 


Classified Rates 





“For Sale,” “Wanted to buy,” “Help 
Wanted,” ‘Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border—10 
cents a word. Minimum charge, $3.00 
per insertion. 


“Position Wanted’”’—5 cents a word 
Minimum charge $1.00 per insertion. 

Advertisements set in special type 
or with border—$4.00 per column inch 

Copy must reach us not later than 
Saturday preceding date of issue. 

All advertisements carried on this 
page are payable in advance. 








Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 
THE DETROIT TESTING LABORATORY 

554 Bagley Avenue, Detroit, Mich 





HUNTLEY & HUNTLEY 


Petroleum Geologists and Engineers 


L. G. Huntley J. R. Wylie, J! 


Grant Building Pittsburgh, Pa. 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave 


NEWARK, N. J 
Telephone Bigelow 383-4020 





ROYAL E. BURNHAM 
Attorney-at-Law 
Patent and Trade Mark Practice 
Exclusively 


511 Eleventh Street, N. W. 
Washington, D. C. 
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“STRICTLY PERSONAL” 


A dinner in honor of F. A. Kennedy, 
Albany, recently marked 30 years of 
service with Socony-Vacuum. The 
dinner was given by the Albany field 
office and Mr. Kennedy was presented 
a new 30-year emblem by L. W. Emer- 
son of the Industrial Relations Depart- 
ment. Congratulations were tendered 
by G. R. Paulsen, manager of the 
Albany field office. 


The retirement of Edward O. Birch, 
assistant treasurer of Socony-Vacuum, 
after 36 years of service, was observed 
by a dinner in his honor. He received 
two fishing rods and fishing acces- 
sories. The gifts were presented by 
E. T. Singer, treasurer, on behalf of 
Mr. Birch’s friends. 


John Vaccaro, New Orleans, has 
been elected president of Chalmette 
Petroleum Corp., according to recent 
announcement. 


Several personnel changes have been 
made in the Houston office of Hum- 
ble Oil & Refining Co. D. F. Haynes, 
secretary of the manufacturing com- 
mittee, was appointed assistant man- 
ager of the crude oil department. E. N. 
Lewis, previously head of the cost and 
evaluation division of the refining de- 
partment, was appointed Mr. Haynes’ 
successor. J. M. Mettenheimer, for- 
merly head of the refining department’s 
co-ordination division, succeeded Mr. 
Lewis. J. W. Durden, former chief 
clerk of the co-ordination division, re- 
places Mr. Mettenheimer. 


Donned in cap and gown, Robert E. 
Wilson, New York, president of Pan 
American Petroleum and _ Transport 
Co., received the honorary degree of 
Doctor of Engineering at the 85th 
commencement of Polytechnic Insti 
tute of Brooklyn. Thomas Midgley, 
Jr., vice-president of Ethyl Gasoline 
Corp., made the introductory remarks. 

Mr. Wilson is a graduate of Wooster 
College and Massachusetts Institute of 
rechnology, and holds 67 patents on 
various chemical and engineering 
processes. Refinery men are particu 
larly familiar with “breather bags,” 
one of Mr. Wilson’s inventions. He 
was honored this year as a Modern 
Pioneer by the National Assn. of 
Manufacturers. 


Harry C. Wiess, of Houston, Tex., 
president of Humble Oil & Refining 
Co., received an honorary degree of 
Doctor of Law from Southwestern 
University at Georgetown, Tex., last 
week. 

* * * 

David B. O’Neill, Los Angeles, has 
been appointed general manager of 
the Independent Refiners’ Assn. of 
California, with offices in the Subway 
Terminal Bldg. 
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William S. Scully 


William S. Scully, for the past 4 
years counsel and general manager of 
the Independent Refiners’ Assn. of 
California, has announced the opening 
of offices at 535 West Sixth St. for the 
general civil practice of law. Mr. 
Scully has resigned the position of 
general manager of the association 
but will continue as its counsel. Prior 
to 1934, he served as special assistant 
to the United States Attorney General, 
as well as attorney for the petroleum 
administrative board of the U. S. De- 
partment of the Interior. 


When 3 oil men met recently in Den- 
ver, they looked back on a combined 
total of 120 years with Continental 
Oil Co. These men are: Pierre R. 
Whedon, Sheridan, Wyo., A. G. Me- 
Carthy, Pueblo, Colo., and E. P. Purdy, 
Colorado Springs. The occasion was 
a welcome to Mr. Whedon and his 
wife who stopped off at Denver follow- 
ing his retirement as Conoco’s dis- 
trict superintendent at Sheridan. Mr. 
Whedon had been with Conoco for 32 
vears. 


Described as a 
statesman,” 


“citizen, soldier, 
an honorary Doctor of 
Law degree was conferred on Col. 
Ernest O,. Thompson, Austin, by Texas 
Technological College at Lubbock, Tex. 
Colonel Thompson is a member of 
Texas Railroad Commission and gu- 
bernatorial aspirant. 


% * 


Chairmen in charge of arrange 
ments for the 11th annual meeting of 
Independent Petroleum Assn. at Dal- 
las, Oct. 16-18, have been announced 
as follows: C. Arthur Lester, al 


tendance; W. L. Pickens, decorations; 
John Cowden, entertainment; William 
D. McBee, subcommittee on ladies’ en- 
tertainment; CC. G. Hanson, golf; 
E. L. DeGolyer, exhibits, Harry Moss, 
finance; Capt. J. F. Lucey, general 
reception; Jim Loftin, hotel reserva- 
tions; Russell S. McFarland, program; 
Burt Stoddard, publicity; Haynes 
Ownby, transportation; and Edwin B. 
Hopkins, general arrangements. 


# * 


At ceremonies celebrating the 20th 
birthday of Derby Oil Co., early this 
month, Derby executives and employes 
were honored as ‘20-year men.” They 
were: A. L. Derby, chairman of board; 
Cc. A. Keller, sales manager; E. Was- 
ser, secretary; H. A. Haltiwanger, land 
department head; John Schell, pipe- 
line superintendent; J. F. Gibson, re- 
finery man; Albert Eckel, lease 
pumper; R. H. Boyd, gauger; J. H. 
Schell, pipeline engineer; E. L. Ed- 
wards, pipeline foreman; J. B. Davis, 
pipeline pusher; and R. H. Wilks, 
pumper. 


J. R. Battenfeld, Kansas City, presi- 
dent and general manager Battenfeld 
Oil & Grease Co., is donnor of “John 
Battenfeld Hall” at the University of 
Kansas, in memory of his son, who 
was killed last fall in an automobile 
accident. The hall, now under con- 
struction, will house 52 men and will 
be operated on a cooperative basis, 
it was said. 


In celebration of increased sales, 
Socony Vacuum Oil Co.’s Fort Worth 
marketing division’s representatives, 
with their wives, took a 5-day trip to 
Mexico’s beautiful Monterev. The party 
was headed by C. W. Wofford, district 
manager, and E. D. Kruger and C. F. 
Hudgins, assistant managers. 


When employes, in N.P.N.’s_ Cleve- 
land office came to work one day last 
week, a large beautiful gardenia was 
in a vase on each desk. After a long 
winter, this evidence of warmer days 
ahead was as refreshing as the gar- 
denias themselves. Mr. and Mrs. W. B. 
Britton, Montgomery, Ala., were the 
thoughtfut senders. Mr. Britton is 
president of the Interstate Oil Co., 
and has 4 sons associated in the busi- 
ness with him. A portion of the let- 
ter, which accompanied the gardenias, 
follows: 

“In these seeming troublesome 
times, mocking birds sing all through 
the night and our flowers bloom all 
through the day, reflecting a life of 
happy contentment, and it is a pity 
humanity won’t try to do as much.” 
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